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Rough Proofs 


Chesterfield says, “Tall oaks from 
little acorns grow,” but most people 
still prefer the original version. 
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You can avoid that ring around 
the bath-tub by using sodium meta- 
phosphate, but nobody will think of 
it until some smart feller advertises 
it under the name of No-Ring-O at 
twenty-five cents a package. 
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Bill Bingham, of Harvard, says 
that having a commercial sponsor 
for football broadcasts is just as dig- 
nified as advertising in the program. 
And can you think of anything more 
dignified than a program ad? 
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It would be quite a blow to dignity, 
at that, if, after Yale had walloped 
Harvard at Cambridge some Satur- 
day afternoon, the commercial 
broadcaster ‘should cheerily suggest, 
“Now, boysand girls, don’t forget to 
fill your tamk with that famous Blue 
Flash gasoline.” 
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Calvert-Maryland’s willingness to 
supply a sample nip before commit- 
ting the buyer to a purchase is just 
as convincing as the plan of the old- 
fashioned grocer who plugged your 
water-melo® for you just to make 
sure it was nice and ripe. 
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Let’s see, now—that National Geo- 
graphic subscriber is a corporation 
president, railroad director, bank di- 
rector, paper company director, hold- 
ing company director, building and 
loan officer, university trustee, down- 
town clubman, country club gover- 
nor, hunt club member, golf associ- 
ation executive, golf club president, 
master of hounds and horse show 
sponsor. When does the poor fel- 
low eat? 
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Reo is going to concentrate on the 
truck business from now on. Thus 
fond memories of loyal Reo owners 
will soon be only a Flying Cloud. 


.* = 


“Be wiser, buy Kayser,” is the new 
slogan, but a lot of male purchasers 
of ladies’ wearables will remember 
the brand “because she likes nice 
things.” 
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Practical Front models are to be 
featured by I. Newman & Sons on 
the theory that stylish stouts still 
need corsets. That isn’t a theory, 
it’s a fact. 
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Margaret Mitchell, author of the 
Sensational best seller, “Gone With 
the Wind,” is the wife of an adver- 
Using man, proving once more that 
advertising executives know how to 
pick the winners. 
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Jack Benny was Fred Astaire’s 
Substitute on that new Packard pro- 
‘ram, but he managed to remind the 
oe" that he is still working for 
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“See women as biggest users of 
lgarettes.” 


Especially those bought by other 


Deople? 


Copy Cur. 


BILL ON PRICE 
MAINTENANCE IS 
GAINING GROUND 


Tydings Act Sure to Pass 
Congress, Prediction 


Washington, D. C., Sept. 11.—All 
of the steam generated behind the 
Patman anti-discrimination legisla- 
tion is building up new pressure to 
make the Tydings fair trade enabling 
act a law early in the coming ses- 
sion, and to push for fair trade acts 
in the States. Supported by decisions 
of supreme courts of two States— 
California and Ilinois—which have 
since been appealed to the United 
States Supreme Court, independent 
merchants and some chains are be- 
ing rallied under the leadership of 
the National Association of Retail 
Druggists to insure enactment of 
this legislation during the winter. 

Organization is now going on in 
every county in the country. Every 
candidate is being contacted and his 
position ascertained. On the press 
is “The ABC of Fair Trade Legisla- 
tion,” which will be placed in the 
hands of every county committee- 
man and successful candidate. The 
book is designed to enable the 
man in the field to talk turkey to 
candidates on this legislation. 


Asks Leading Questions 


Some of the chapters are headed: 

“What are loss leaders?” “What 
the Supreme Court says—” “What 
is a fair trade law?” “States now 
having fair trade laws.” “Are fair 
trade acts ‘Price Fixing Acts’?” “Do 
fair trade laws cover all merchan- 
dise?” “Are fair trade contracts 
compulsory?” “What is to prevent 
manufacturers from agreeing among 
themselves regarding retail prices?” 
“What assurance has the public that 
manufacturers will not set unreason- 
ably high prices for their products?” 
“Are retail prices high in States 
having fair trade laws?” “Why is it 
necessary to have national legisla- 
tion on this subject?” 

Never before, in the opinion of 
veteran Washington observers, has 
the chance of enactment of this type 
of legislation been so bright since 
Senator Capper and Congressman 
Kelley got behind the idea years ago. 
Nearly every session of Congress 
since then has had its hearings. Last 
June the Senate approved the Tyd- 
ings bill but it was lost in the House 
in the Patman-Robinson jam. 

’ Proponents of the legislation be- 
lieve that the California and Illinois 
laws will stand up under the scru- 
tiny of the United States Supreme 
Court, but if they-are disappointed, 
the contingency is already cared for 
in the form of a new contract which 
will give the same results without 
(Continued on Page 18) 
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SLIDING SCALE FOR DEALERS 


Brutality Is New Motif 
in Corset Advertising 


(Picture on Page 51) 

New York, Sept. 10—‘Do you 
have Stenographer’s Spread, Dow- 
ager’s Hump, After 30 Slump?” 

With this disconcerting query, 
headlined in the first of a series of 
advertisements, Charnaux Limited 
announced this week to the women 
of America that it would not mince 
words in discussing what its founda- 
tion garments can accomplish in cor- 
recting flaws in the feminine figure. 

In fact, copy to follow will be even 
tougher, according to C. Guy Stephen- 
son, who made his entry into the 
corset business last January as man- 
aging director of the new American 
subsidiary of Charnaux Limited, of 
London, famous British firm of cor- 
setiers which has made advertising 
history in the several countries in 
which it operates. 


All Alike, He Says 


After looking over American corset 
advertising, Mr. Stephenson con- 
cluded that it was rather difficult 
to tell the copy of one advertiser 
from another. He resolved that when 
his copy was seen and read it would 
be remembered, and hastened to his 


agency with some copy ‘suggestions 


appropriate to his advertising philos- 
ophy. 

The account executive was some- 
what taken aback. The agency heads, 
mildly shocked, refused to risk the 
agency’s reputation on the outspoken 
copy. Several conferences failed to 
effect an agreement and Mr. Stephen- 
son finally took himself to an agency 
willing to experiment with his mer- 
chandising ideas. 

The copy problem is complicated 
by the high price of the line. A 
popular model foundation retails for 
$15 and an accompanying brassiere 
for $3.50. 

The harsh language of the text is 
tempered somewhat by ultra-modern 
drawings by Zero which will illus- 
trate the first series. The artwork 
outlines a Charnaux-perfected figure 
against a classical statuary nude in 
such a way as to make it obvious 
that the woman who can fail to bene- 
fit from Charnaux garments is no 
ordinary mortal. 

The first illustration makes capital 
of Venus de Milo. The second utilizes 
Diana running at full speed while 

(Continued on Page 47) 


GETS NEW POST 


Gene Flack 


former vice-president of Hilmer V. Swen- 

son Co., Chicago, has been named to 

the newly-created post of trade rela- 

tions counsel for Loose-Wiles Biscuit Co., 
Kansas City. 


Told to Cease 
Selling Space 
Below Its Cos 


Washington, D. C., Sept. 11.—The 
Federal Trade Commission has or- 
dered the Blackwell Journal, Black- 
well, Okla., to desist from charging 
rates for setting and publishing ad- 
vertisments which are below the cost 
thereof. It also barred the Journal 
from giving free subscriptions to 
paid subscribers of the Blackwell 
Tribune. 

The F. T. C. mandate is the first 
of the kind in the publishing field. 

Evidence adduced during the hear- 
ings indicated that two prominent, 
though unnamed citizens of Black- 
well, following a bitter political con- 
troversy with the Tribune, estab- 
lished the Journal as a weapon with 

(Continued on Page 45) 


Last Minute News Flashes 


Beech-Nut to Introduce New Chewing Gum 


New York, Sept. 


11.— Beech-Nut Packing Company, Canajoharie, 


N. Y., has appointed Newell-Emmett Company to handle advertising of 
Oralgene, new chewing gum, effective Jan. 1. 


Plan Support for Medicated Tissue Handkerchief 


New York, Sept. 11.—Sitroux Company has approved plans for national 


promotion of Sitroux-Aids, a mentholated tissue handkerchief. 


News- 


papers, magazines and one New York radio station will be used through 
Franklin Bruck Advertising Corporation. . : 


National Biscuit to Sponsor Amateur Golf Tourney 
New York, Sept. 11.—The National Biscuit Company will sponsor 
broadcasts of the National Amateur Golf Tournament at Garden City, L. L, 


1ext week over the NBC Red network. 


agency. 


McCann-Erickson, Inc., is the 


Smith New Advertising Manager for Osborn 
Cleveland, Sept. 11.—Philip F. Smith has been appointed advertising 
manager of Osborn Mfg. Co., with Carl H. Larson as his assistant. Mr. 
Smith succeeds Lloyd H. Weber, who has joined Hygrade Sylvania Cor- 


poration. 


CLOTHIERS GET 
ALLOWANCE FOR 
VOLUME BUYING 


Hart, Schaffner & Marx to Con- 
trol Retail Copy 


Chicago, Sept. 10.—Under stimulus 
of the Robinson-Patman act, two 
leading apparel manufacturers are 
placing in effect new co-operative ad- 
vertising arrangements with dealers, 
extending the scope of local advertis- 
ing and radically altering past pro- 
cedure in the field. The move was 
led by Hart, Schaffner & Marx, Chi- 
cago, men’s clothing manufacturers. 

The new plan stresses control by 
the manufacturer of copy used by the 
local dealer. The allowance is made 
available to all dealers, the extent of 
the allowance being based on the 
amount of their advance orders. 

A similar plan was put into effect 
this week by the Hat Corporation of 
America, New York. 


Sustained Effort Seen 


Co-operative allowances have pre- 
viously been extended in the clothing 
field for advertising but with no set 
schedule. The allowances primarily 
have been given to support new deal- 
ers, in contrast to the present plan 
for sustained local co-operative ef- 
forts. 

Under the Hart, Schaffner & Marx 
plan, each merchant placing advance 
orders of 250 to 300 units will receive 
an advertising allowance for local 
newspaper space of 1 per cent of the 
total value of the advance order. 
This allowance is increased to a 
maximum of 21% per cent for advance 
orders of more than 500 units. 

It is stipulated that dealers must 
match the allowance of the manufac- 
turer; advertisements must feature 
the manufacturer’s lines exclusively 
at regular prices in copy approved by 
the company and the allowance 
stands only if the merchandise or- 
dered is actually delivered. 

Hitherto, Hart, Schaffner & Marx’ 
advertising in newspapers has been 
confined to a few key cities where 
direct franchise stores are operated 
and the copy, financed by the manu- 
facturer, was limited to three or four 
insertions annually. 


Tie-Up Is Insured ~ 


Under the new set-up, local dealers 
must tie in with the company’s na- 
tional magazine campaign. The lat- 
ter starts in the Sept. 19 issue of 
Collier’s, with copy centering on 
“Cherio Stripes.” The second tie-up 
revolves around the October issue of 
Esquire with a full page advertise- 
ment appearing on “District Checks.” 

In cases where the advertising al- 
lowance exceeds the regular series, 
an elaborate folder of supplementary 
copy has been prepared. The manu- 
facturer is providing electrotypes, 
rather than mats, to insure satisfac- 
tory reproduction, 

A price maintenance feature of the 
co-operative set-up is emphasized in 
the second provision of the allowance 
arrangement, which outlines that the 
allowance is nullified unless the 
series of advertisements features the 
clothing at regular prices. 

While the Robinson-Patman bill is 
not mentioned in contracts with deal- 


ers, emphasis is given to the fact that 
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September 


the plan is open on an equal quan- 
titative business to all. 

Not all dealers are expected to take 
advantage of the advertising plan, 
but the manufacturer believes that 
the co-operative arrangement will re- 
sult in greatly increased advertising 
expenditures, particularly in smaller 
communities, 

Effect of the bill also is seen in the 
method of financing the co-operative 
advertising. Tear sheets of the in- 
sertions are to be sent to the manu- 
facturer at the end of the advertising 
season before the allowance is paid 
the dealer. This follows the Robin- 
son-Patman act provision for allow- 
ances based only on services ren- 
dered. 


Orange Pro Rata Quotas 
Upheld at Los Angeles 


Federal District Judge Leon R. 
Yankwich of Los Angeles made per- 
manent Sept. 9 an injunction uphold- 
ing the citrus marketing provisions 
under the agricultural adjustment 
act. 

The injunction, first granted on a 
temporary basis April 4, favors the 
government against Hugh David Ed- 
wards, fruit shipper of Colton, Calif. 
It enjoins Mr. Edwards from ship- 
ping oranges from California in vio- 
lation of the pro rata quotas set up 
by the Secretary of Agriculture. 


Trailer Helps 
Salesmen Show 


Actual Product 


Kansas City, Mo., Sept. 10.—In line 
with the trend for salesmen to use 
trailers to carry bulky samples, Ross 
Calkins and C. N. Snyder have placed 
on the road the first of a fleet of 
traveling sample rooms. 

The trailer replaces with actual 
products the photographs with which 
Messrs. Calkins and Snyder formerly 
cbtained orders from retailers for the 
many lines of stoves, furniture, and 
appliances they handle. Their two- 
wheeled vehicle contains electric, 
wood, coal and gas stoves, chairs, and 
miscellaneous other items. 


Merchants See Goods 


Mr. Calkins has established the 
Manufacturers Sales Company. This 
company, he says, will dispatch sales- 
men with six more trailers to show 
goods to merchants. The merchandise 
will be labeled with retail prices for 
inspection by consumers, who will be 
told they can buy the items at their 
local stores. 


NEW TYPOGRAPHY 
IS PUSHED HARD 
BY COAST DAILY 


Los Angeles, Cal., Sept. 10.—The 
Los Angeles Times is receiving 
plaudits from many sources on its 
complete change in type and make-up, 
a transformation which the manage- 
ment terms “streamlining” because 
of added grace and simplicity given 
to the newspaper’s pages. The Times 
has launched an extensive advertis- 
ing campaign to announce the change. 

The old text type of the Times was 
seven point Ionic set on an eight point 
base. To enhance legibility, eight 
point set on a nine point base has 
been adopted. The new face is Para- 
gon, made by Mergenthaler Linotype 
Company. 

Changes have also been made in 
heads. The Times is now using 
Erbar type of the modern Gothic 
family, in place of Caslon and Chel- 
tenham. Heads are now run flush 
with the left hand column rule, a 
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IT TAKES A Bil; | 
LOCOMOTIVE 


... to pull a 50 car 
train over the Rockies! 


. . . and “BIG city” advertising 
schedules reaching over 40% of all 
Iowa families through The Des 


Moines’ Register 


and Tribune’s 


280,331 daily circulation to capture 
the rich Iowa market... at low- 
est milline rates in Iowa, too! 


NEW DRESS FOR "MISS STREAMLINE" 


One of Los Angeles Times’ ingenious methods of featuring 
new typography. 


change which gives the copyreader 
an opportunity to tell the story with- 
out a long search for a combination 
of words to balance in a certain 
space. Gilbert P. Farrar, expert of 
the American Type Founders Cor- 
poration, acted as counselor in the 
experimental work. 


Featuring the Change 


To exploit the new type dress, the 
Times is not only running a major 
campaign in its own columns, but is 
using a full showing of outdoor 
posters throughout metropolitan Los 
Angeles; announcements over five 
radio stations; talking trailers in 150 
theaters; 5,000 drug store’ rack 
cards, and advertising in 15 sur- 
rounding newspapers. 

“Miss Streamline,” an attractive 
young film player dramatizing the 
spirit of the streamlined Times, is 
featured in the announcement cam- 
paiga. 

Wear Neon Signs 


On the night the new “streamline” 
edition went on sale, every Times 
newsboy on principal intersections 
wore a portable Neon sign, bearing 
the word Times. The newspaper 
expects to make the sign a perma- 
nent accessory to its downtown street 
selling force, as a useful advertising 
feature and safety aid for newsboys 
in downtown traffic. 


Stodghill Joins 
Herald & Examiner 


Howard W. Stodghill has joined the 
Chicago Herald and Examiner, fol- 
lowing his recent resignation as busi- 
ness manager of the Lowisville 
Courier-Journal and Times. 

Mr. Stodghill, a newspaper circula- 
tion expert, has long been a director 
of the Audit Bureau of Circulations. 
He is doing analytical work for the 
Herald and Examiner. 


Goebel Treasurer of 
Packer Displays, Inc. 


J. A. Goebel, former Eastern rep- 
resentative of Packer-Central Outdoor 
advertising interests, has joined 
Packer Displays, Inc., Miami, Fla., to 
assist in management of sales and 
plant operations of the expanded 
chain of plants. Mr. Goebel has been 
elected treasurer of Packer Displays, 
Inc. 

Harry C. Folts, formerly of the 
sales staff of Packer-Central Outdoor 
in Cleveland, has been appointed 
Eastern representative with head- 
quarters in the Lincoln Bldg., New 
York. 


Abeles Changes 


Claude Abeles, recently with 
Coward Shoe Company and for 25 
years previously a newspaper adver- 
tising executive, has joined Physical 
Culture Shoe Corporation, New York, 
in an executive sales capacity. 
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NEW 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Iilustra- 
i) tions” submitted 10 days approval 
' by mail from world’s largest file. 
Cost only $10 each. Mode! releases 


protect you 


UNDERWOOD & UNDERWOOD 


YORK 


CHICAGO DETROIT 


Ask any American 
Builder representa- 


AMERICAN BUILDER 


AND BUILDING ACE 


ANN ABEOR Mic 
930 Norway Mood 
StATTCE 


tive, or write for me 
information. san Feancisco 
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New Pall Mall 
Blend To Sell 
In 15c Class 


New York, Sept. 10.—Pall Mall 
cigarettes, to make their appearance 
on the market shortly in a new and 
modern blend, will be priced at 15 


cents for a package of 20, it was 
announced today. 
The brand has been leased by 


American Tobacco Company to a sub- 
sidiary, American Cigarette and Cigar 
Company. The new blend will be 
packaged in the familiar Pall Mall 
red with the gold crest. 


Through Blackman Advertising, 
Inc., the campaign will begin in New 
York and gradually extend to other 
cities. Present Turkish blends of 
Pall Mall will continue unchanged. 


May Seed Company 
Buys Station KGBZ 


The Earl E. May Seed and Nursery 
Co., operator of KMA, Shenandoah, 
la., has purchased KGBZ at York, 
Neb., formerly operated and owned 
by Dr. George R. Miller of York. The 
York towers and transmitter have 
been moved to Shenandoah. 

Dr. Miller is going forward with 
plans to erect another station of 2,500 
to 5,000 watts in an area between 
York and Grand Island, Neb., at an 
estimated cost of $50,000. 


AMATEUR RADIO 
OPERATORS SEE 
NEW EQUIPMENT 


Dr. De Forest Tells of Fac- 
simile Transmission 
Chicago, ik aciieietlie a 


score of innovations in radio broad- 
| casting equipment and a display of 


technical developments in the ama- 
teur field, the first trade show for 
amateur radio broadcasters, staged 
in conjunction with the annual con- 
vention of the central division of 
the American Radio Relay League, 
closed here yesterday. 

More than 2,000 amateurs from all 
parts of the country and several for- 
eign lands attended the three-day 
convention and exposition at the 
Sherman Hotel. 

The convention was highlighted 
by an address by Dr. Lee De Forest, 
pioneer radio inventor, who flew 
here from Los Angeles and discussed 
experiments being conducted in fac- 
simile transmission and _ television. 

Dr. De Forest predicted that in 
two or three years facsimile trans- 


611,898 lines. 


The American has climbed to the fore in retail linage gains 
because local merchants have learned that increased adver- 
tising in this paper “pays off” in increased returns. And 
it should. The American has the greatest evening cigcu- 
lation in Chicago—reaches almost every other family in 
this market. And they’re families with money to spend. 


You have merchandise you want to sell We have read- 
That’s why we say “our future 


ers who want to buy. 


looks black.” 
e“@e 


Federal Reserve Reports show that Chicago Depart- 
ment Store sales for July were 16% above «@ year 
ago and sales fer the first 7 months were up 11%. 
During the same period, the American led all Chicago 
daily papers in department store linage gains. 


O. most things, we'll give black the “go by,” but when 
it comes to linage gains, it’s our brightest color. 


We have frequently used black ink in other years, but 1936 
has brought a regular deluge of the ebony fluid. Month 
after month for 8 consecutive months, it has been flowing 
on our linage ledger to pile up local gains to the tune of 
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CHICAGO AMERICAN 


-+.a good newspaper 


National Representatives: Hearst International Advertising Service. Rodney E. Boone, General Manager 


Henry Ewald’s Book 
in Second Edition 


Detroit, Sept. 10.—Requests 
for additional copies of “Good 
Salesmanship Is _ Inconspicu- 
ous,” the brochure published by 
Campbell-Ewald Company and 
containing an ADVERTISING AGE 
editorial and Henry T. Ewald’s 
comment on it, have necessi- 
tated additional printings of 
the booklet. 

The editorial, “Hard-Boiled 
Advertising Copy,” ran _ in 
ADVERTISING AGE on May 11 of 
this year. A few weeks later 
Mr. Ewald wrote to the publi- 
cation defining his idea of good 
salesmanship and offering, as 
the booklet says, “a few ran- 
dom thoughts.” Requests for 
reprints of the pamphlets have 
come from many business 
houses which have distributed 
them to sales staffs and others. 


mission of newspaper columns and 
correspondence at greatly acceler- 
ated speed, with cost far under tele- 
graphic transmission, will be _ ef- 
fected through radio. 

It was reported at the convention 
that both Dr. De Forest and Radio 
Corporation of America plan to in- 
troduce a radical new development 
in radio transmission about Jan. 1. 
No details of the nature of the prod- 
uct were disclosed, however. 


Award by Paley 


Dr. De Forest was awarded a gold 
medal by the amateurs for his con- 
tributions to radio and William S. 
Paley, president of Columbia Broad- 
casting System, announced a perma- 
nent annual award to the radio am- 
ateur contributing most to technical 
or operating advancement. 

With the field of radio amateurs 
including a host of army officers, 
engineers and technicians, Robert 
Elam, business manager of the ex- 
position, revealed that there are 45,- 
000 active amateur broadcasters in 
this country, with equipment repre- 
senting an investment of $27,000,000. 

One novel piece of equipment in- 
troduced at the convention was a 
compact high fidelity audio unit by 
United Transformer Corporation, 
New York City. 

The miniature is the smallest wide 
range audio transformer manufac- 
tured, according to S. L. Varaf, vice- 
president in charge of sales promo- 
tion and advertising. The unit 
weighs approximately five and one- 
half ounces and, including lugs, is 
less than two inches long. Trade 
journals are being used in promo- 
tion. 


Joins Picture Magazine 


Edward Tucker has been appointed 
Detroit manager of Time’s new pic- 
ture magazine, effective Oct. 1. Mr. 
Tucker was formerly with Scripps- 
Howard Newspapers. 


Advertisement 


14 Million Dollars 
In Machinery 
Ready For Show 


Chicago, Ill., Sept. 14—(A. B. C., 
A. B. P.)—The Baking Industry is 
completely sold on the National Con- 
ference & Exposition to be held in 
Atlantic City Sept. 26th thru Oct. 1. 
163 Allied organizations. have con- 
tracted for 94% of the 75,000 square 
feet of space available. Right now 
$1,500,000 worth of machinery and 
equipment is being groomed for the 
exhibition. 

Because the industry is taking 
such an interest the attendance will 
probably exceed all previous exposi- 
tions. Large attendance means large 
sales. 

Your advertising in issues. of 
BAKERS’ HELPER before this Ex- 
position will capitalize on the in- 
tense interest in this big event. 

For complete details on this mil- 
lion and one-half dollar show, write 
to BAKERS’ HELPER, the Magazine 
of Bakery Practice and Management, 
330 S. Wells St., Chicago, Illinois. 
BAKERS’ HELPER is represented 


in New York by W. F. Leggett, 10 E. 
| 39th St. Phone CAledonia 5-5503. 
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These are the PAGES that 
produced record sales for . 
HUDSON and TERRAPLANE 


OR the heavy summer selling season this year, : 

Hudson and Terraplane relied heavily on the 
New York Herald Tribune—placing more than 68% 
of their New York advertising in this newspaper— 
with the result that Hudson and Terraplane had the 
best May and June sales record in years. 


F. D. Turrill, New York Zone Manager, tells the 
story: “Again the Herald Tribune carried the great 
majority of our advertising in the New York area, 
and again the results, in terms of sales gains, have 
been substantial and gratifying. In June, as in May, 
t/a | the volume of Hudson and Terraplane sales in and 
near New York exceeded those for any similar period 
for several years back, while many dealers report 


d 
- better business than for any June since 1929.” 
. 
i Readers’ response to advertising earned first place 
- , 
1- in automotive advertising in New York for the 
il ry . fe . 
Herald Tribune (the 8 months of this year)... not 
4 only from Hudson and Terraplane but from the 
t automotive industry as a whole. The newspaper that’s 
K- ° . 
a selling new cars in New York can sell almost all other 
e products too. Have you checked your New York ad- 
. vertising schedule recently? 
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Hodges Visits Europe 
on Convention Matter 


Gilbert T. Hodges, director and 
former chairman of the Advertising 
Federation of America, and a member 
of the executive board of the New 
York Sun, sailed Sept. 9 for Europe, 
where he will confer with advertising 
leaders in regard to American par- 
ticipation in the Continental Adver- 
tising Association convention, to be 
held in conjunction with the Inter- 
national Exposition in Paris, in June, 
1937. He will consider advisability 
of A. F. A. appointment of an official 
delegation to the convention. 

Mr. Hodges will confer with both 
British and Continental groups as 
chairman of the American section of 
the Permanent Council of the Inter- 


national Advertising Association, a 


tives each from the A. F. A., the} 
British Advertising Association, and | - 
| the Continental Advertising Associa- | 


tion. 


magne, eat Cot, ROBOT STRUTS 
| AT POWER MEET 


John S. Duncombe has been ap- 
pointed to the newly-created post of | 
advertising and publicity manager | 
for the Merchandise Mart, Chicago, | —_—- 
H. D. Laidley, manager of sales and | 


. . 
promotion, has announced. Joseph N. Electric Translating Device 
Stewart has been appointed market | ‘ , 

Aids Foreign Members 
Cc , Jr., Inc., Chicago, G-E dis- | a —" _ 
ee eee ae Stewart | Washington, D. C., Sept. 10.—An 


was formerly associated with the | Operating ofl well and an —_— 
Federal Housing Administration and | ‘vist robot which tests eyes an 


promotion manager. 
Mr. Duncombe has been in the | 
advertising and sales departments of | 


council consisting of five representa-| the Chicago Century of Progress. 


@ To many it may seem far-fetched to call the 
typical FARMER’S WIFE reader ‘Woman Pros- 
pect Number One,” yet there are many incon- 
testable facts to justify the title. Here are a few 
of the most outstanding ones: 


@ Over 77% of this magazine's circulation is 
concentrated in the 1289 richest of America’s 
3072 counties. There, the average family’s spend- 
able income is well above the farm average and 
is increasing faster than the national average. 
This makes it possible for her to spend more for 
packaged foodstuffs than the city dweller can 
spend. Over 40% of the city food dollar must go 
for butter, eggs, fruits and vegetables which the 
farm produces at practically no cost. 


@ The rural housewife, moreover, has a 23% 
larger family than her city sister and must feed 
hired help as well. She must prepare three full 
meals a day—every day—and restaurant meals 
which take an additional 20% of the city family’s 
food dollar make no reduction at all in the rural 
family's grocery bilis because the farm family 
does all its eating at home. 


@ With more mouths to feed, more meals to cook 
and more money to spend, why shouldn't this 
rural housewife be called “Woman Prospect 
Number One’’? Sell her through the one maga- 
zine she prefers to all others—The FARMER’S 
WIFE Magazine. Every issue contains regular 
departments of vital interest to her. Leading ad- 
vertisers share this view. This is made evident 
by constant increases in advertising linage. Every 
issue this year has carried substantially more 
advertising than the corresponding one of last 
year. The September issue 1936 runs 38°, ahead 
of the September issue 1935. 


@ And now there is a very good reason why 
these increases will go still higher. An entirely 
new kind of ‘Seal of Approval’’ is now available. 
To win this seal, a product must not only be 
passed upon by our own country kitchen staff, 
but must also win the approval of several hun- 
dred rural housewives who have made their own 
tests in their own kitchens. The selling leverage 
given to any food product by a seal won in this 
way is too obvious to need further emphasis. 


@ Of course you will want to know all about this 
new service, so why not ask for full details? At 
the same time ask to see the remarkable exhibit 
illustrating the farm market so vividly and so 
accurately that you cannot fail to profit from it. 
Call or write the nearest office. 


| recommends the proper amount of 


artificial reading light featured the 
power exhibit staged here this week 
in conjunction with the Third World 
Power Conference. 

Leading scientists from all parts 
of the world attended the conference 
which opened Monday with the lat- 
est developments in power produc- 
tion discussed in a series of 18 
papers. 

An electric translating device was 
installed in all auditoriums, enabling 
the conference members from vari- 
ous foreign countries to follow the 
debates in English, French, Spanish 
or German. Through head sets, the 
delegates could choose from the si- 
multaneous translations in any of 
the four languages. 

The conference was sponsored 
jointly by public utilities, electrical 


Only One Women's Magazine is Written for Your 


OMAN PROSPEGT KUMBER | 


-.» WHO TODAY HAS MOST MONEY 


TO SPEND FOR PACKAGED FOODS 


The EARMER Wk Magazine 


NEW YORK: 405 LEXINGTON AVE. 
ST. PAUL: 55 E. 10th ST. 


CHICAGO: 307 N. MICHIGAN AVE. 
SAN FRANCISCO: 155 MONTGOMERY ST. 


manufacturers and the government. 

Forums were conducted for the 
discussion of all problems relating 
to power, including coal, gas, oil, 
electricity, on the basis of world ex- 
perience. 


Oil Well in Action 


The conference’s “panorama of 
power” exhibit was highlighted by a 
12-foot operating oil well, going 
through all the motions except pro- 
ducing oil. It was built by the U. S§S. 
Bureau of Mines petroleum experts. 

The optometrist robot, created by 
the Illuminating Engineering So- 
ciety, upon request, stamps a card 
to indicate the individual’s light re- 
quirements. 

Another feature of the conference 
was a demonstration by Dr. Charles 
G. Abbott, of the Smithsonian Insti- 
tution of his solar heat engine. This 
engine, using only the sun’s rays as 
fuel, is capable of running a steam 
engine of almost any size and could 
take over the job of producing 
power, Dr. Abbott declared, should a 
shortage of coal or oil develop. 

More than 600 delegates were in 
the foreign contingent at the confer- 
ence, and engineers, scientists and 
industrialists from all parts of the 
United States likewise attended. 


Williams Named Manager 


of Three Publications 

George C. Williams has been ap- 
pointed gereral manager of Trade 
Press Publishing Corporation, Chi- 
cago, publisher of Rock Products, 
Concrete Products and Barrel and 
Box and Packages. He has spent 30 
years in the publishing industry. 
Among publications with which he 
has been associated are American 
Architect, Building Age and Marine 
News. 

Trade Press Publishing Corpora- 
tion has moved from 330 S. Wells St. 
to larger quarters at 205 W. Wacker 
Drive. In New York new offices have 
been taken at 56 W. 45th St., with 
George M. Earnshaw continuing as 
Eastern manager. 


Agricultural Publishers 
to Hear Glenn Campbell 


Glenn H. Campbell, president of 
Campbell-Sanford Advertising Co.. 
Cleveland, will be guest speaker at 
a luncheon to be held by the Agri- 
cultural Publishers Association Oct. 
14 at the Stevens Hotel, Chicago. 
His subject will be “How to Sell the 
Farm Market.” 

The annual meeting of the organ- 
ization will be held the morning of 
Oct. 14, and the annual board meet- 
ing will be in the afternoon. All 
meetings will be at the Stevens 
Hotel. 


Appoint Houck & Co. 

Massanutten Military Academy, 
Woodstock, Va., and the Hotel Pat- 
rick Henry, Roanoke, Va., have ap- 
pointed Houck & Co., Roanoke, to 
handle their advertising. 
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To sell to hotels, use 


Hertel Monthly 


Member A. B.C. and A.B. P. 


Published by JOHN WILLY, INC. 
Merchandise Mart, Chicago 


Good Signs 
Need GOOD 
TRANSFORMERS 


Specify Acme Transformers when 
= ou neon displays or spectacu- 
ars. hy? Transformers are the 
heart of luminous tube displays. 
Acme’s balanced electrical and me- 
chanical design and other exclu- 
sive engineering features, assure 
brilliant, noiseless, trouble - free 
operation and greater serviceabil- 
ity. INSIST ON ACME’S. : 
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200 UHESE MICHIGAN WOMEN aamitealy 


read and respond to Outdoor Advertising daily. It’s an accepted ‘se 
WOMAN’S BUYING GUIDE throughout Michigan’s Largest Trading 
Areas. Many products . . . recalled as advertised outdoors .. . 
had been purchased during the past sixty days. 31% of 
total purchases* were of DIRECT INTEREST TO WOMEN ONLY... 


cakes, bread, milk, soaps and cleansers, cereals and other prod- 


ucts... yet only 4 out of 10 people interviewed* were women. 


i OUTDOOR ADVERTISING 
THROUGHOUT MICHIGAN’S LARGEST TRADING AREAS 


*Revealed in a recent survey conducted in Detroit, Grand Rapids, Flint and Saginaw 


by a nationally prominent statistical organization. Particulars on request. 
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1935 BICYCLE 
OUTPUT BREAKS 
30-YEAR RECORD 


Washington, D. C., Sept. 9.—Bi- 
cycle production in 1935 was the 
highest in more than 30 years, with 
639,439 units produced, according to 
the biennial census of manufac- 
tures released today by the Depart- 
ment of Commerce. 

Production almost doubled the 
1933 unit figure of 320,000. Value of 


the 1935 volume was $11,781,313, 
compared with $5,402,000 in 1933. 

The only census record of heavier 
production was in 1899 when 1,182,- 
691 bicycles were turned out with a 
total value of $23,656,489. Up to 
1919 the census was taken every 
five years instead of biennially. 

Further emphasizing the revival 
of the bicycle manufacturing indus- 
try, the report shows an increase of 
64.4 per cent over 1933 in employ- 
ment in factories making bicycles, 
motorcycles and parts, with the pay- 
roll more than doubled to $4,724,876. 

The only year in which total value 
of bicycles manufactured since 1899 
exceeded the 1935 total was in 1919 
when production was valued at $12,- 
498,000. 


Don Lee Units 
Start Program 
of Television 


Los Angeles, Sept. 10.—A series of 
weekly television “sound”  broad- 
casts were inaugurated last night by 
Station KHJ of the Don Lee Broad- 
casting system, synchronized with 
the broadcast of television images 
from W6XAO, Don Lee television 
station. 

Inauguration of the broadcasts fol- 
lows a demonstration presented a 
week ago at a special joint meeting 
of the Los Angeles sections of the 
Institute of Radio Engineers and 
American Institute of Electrical En- 


gineers. At this time the sound 
phase of a news reel was broadcast 
over KHJ and the sight portion over 
W6XAO, the television combination 
being picked up at a private resi- 
dence three and one-half miles away. 

Harry R. Lubcke, network tele- 
vision director, said the experimen- 
tal broadcast marked the first union 
of a broadcasting station and mod- 
ern high-definition television station. 
For public reception of the “image” 
phase of the synchronized broad- 
casts special television receivers are 
required. 

Small groups are being invited to 
the sight-sound broadcasts and data 
on requirements of the television 
receiver for reception of W6XAO 
also are being distributed by the 
network. 
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CHASE & SANBORN 
GIVES SEND-OFF 
TO MAJOR BOWES 


Ties In Farewell Sale With 
Radio Talent Shift 


New York, Sept. 10.—‘Good Luck 
Major Bowes.” 

With this headline saying farewell! 
to the amateur hour leader, who 
moves under Chrysler Motor Com- 
pany sponsorship next Thursday, 
Standard Brands, Inc., made a novel 
and profitable gesture to its depart- 
ing talent this week on behalf of 
Chase & Sanborn coffee. 

The farewell message was tied in 
with a special “Good Luck, Major 
Bowes” Chase & Sanborn coffee sale. 
Dominant display space in news- 
papers throughout the country was 
used to carry the message, which 
also took occasion to herald the new 
Chase & Sanborn “Good-Will Court” 
show Sunday evenings over NBC. 


Telegram to Major 


Copy in the farewell display in- 
sertion featured a telegram to the 
major in Radio City, relating: 

“Best of luck and happiness to you 
in your new connection. Mighty 
sorry to see you go but we will 
surely be listening to your program 
Thursday nights under your new 
sponsor, The Chrysler Corporation. 

“We believe our new program, the 
‘Good-Will Court,’ will be another 
program that will startle America. 
It will be broadcast at the usual 
time every Sunday evening over the 
same stations.” 

Consumers were asked to “give 
Major Bowes a grand send-off . 
and enjoy rich, delicious Chase & 
Sanborn coffee at a record saving 
by asking your grocer for a pound 
of this fine coffee tomorrow.” 


Name Winners in Paasche 
Air Painting Contest 


Walter F. Bomar, of the advertis- 
ing art department of the Chicago 
Tribune, won first prize of $400 in 
the creative art division of the second 
Paasche international air painting 
contest. 

Other first prize winners were 
Pearl Frush Brudon, Oak Park, IIl., 
in the commercial photo retouching 
and portrait photography division, 
and Alexey Brodovitch of New York, 
in the signs, lettering and display 
group. 
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CENTRAL 


WESTERN 


BUSINESS MEN 


The newspaper in 
which the news of 
Central West's basic 
industries is __inter- 
preted by am edi- 
torial staff thoroughly 
conversant with the 
Central West's busi- 
ness problems. 


Chicago Journal of Commerce 
"The daily businessand 
financial newspaper 
of the Central West’ 
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Women love\novels. They buy the vast majority sues of oth 
of novels sold\and account for practically all the many more 


tis- . novels loaned out by libraries. Their enthusiasm It means 


g will be seen more 


a over the publishing, in a women’s ten-cent mag- often, will liv its message retained 
azine, of a complete novel, that would normally for a greater peylod than in\ahy competing maga- 
— sell for $2.00, is & 


rk, To advertisers 


\ once apparent. zine. 


is notable achievement means Not alone from\ the readers viewpoint, but 


that Pictorial Revie 


newsstand sales will take from the cold analytical viewpdaint of the adver- 


‘= : an immediate and \mpressive rise. It means that tiser who thinks only in te the return on 


x5 ) every issue will be thicker by twenty pages, will his investment, Pictarjal Revie now the great- 


\Y & contain more editorial\matter than any recent is- est value in its field. 


The November Pictorial Review will 
be the greatest issue ever published 


any other magaaine in its field. There will be stories by Temple Bailey, Helen Topping 
Pearl Buck, Ph bDucgarnne--serials-k argqaretAyer Barnes, Le Barretto,anovetette-tYy Vina 
“g Delmar; two special articles, a complete fashion section, ten poems and fifteen home service fea- 


tures. Succeeding issues will maintain the same high standard of editorial excellence. 


ctorial Revie 
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September 14, 1936 


Beech-Nut Card 
Tells Time for 


‘L’ Passengers 


Chicago, Sept. 10. — Beech-Nut 
Packing Company, Canajoharie, N. 
Y., has installed clocks in coaches 
of the Chicago Rapid Transit Lines, 
marking the first time that this con- 
venience has been utilized by adver- 
tisers to intrigue interest of riders. 

Large clocks, with an eight-inch 
dial, are located directly over the en- 
trance and exit doors. They are visi- 
ble the entire length of the coaches. 


Each clock occupies the left-hand 
side of a car card which reads: “All 
the time is the right time for Beech- 
Nut gum—‘always refreshing.’” The 
Beech-Nut drummer girls are shown 
on the right-hand side of the adver- 
tisement. 

With use of the clock attraction, 
the gum manufacturer believes it 
has hit upon a method of insuring 
the reading of its car cards, not only 
once, but half a dozen times during 
a ride on the Chicago “Elevated.” 
The company is merchandising its 
clock advertising through broadsides 
to jobbers, window strips, and other 
material. 


$13,000 
AVERAGE 
INCOME OF 
HARPERS 
-MAGAZINE 
FAMILIES” 


Soe Paes a 


eis 


Cutler Appoints Four 


to Exposition Staff 


Frederick Weddleton has been ap- 
pointed director of concessions of the 
Golden Gate International Exposi- 
tion, San Francisco, by Leland W. 
Cutler, president. 

Waldo T. Tupper, formerly with 
the California Pacific International 
Exposition at San Diego, was named 
director of exhibits; W. H. Wood- 
field, Jr., assistant to the president 
for special events; J. Emmet Hay- 
den, former president of the San 
Francisco Board of Supervisors, in 
charge of state and county participa- 
tion. 


Cranberry Canners to 
Start Campaign Oct. 4 


A color advertisement in the Oct. 
4 issue of This Week will start the 
fall campaign of Cranberry Canners, 
Inc., for Ocean Spray Cranberry 
Sauce. 

Reprints of the advertisement, re- 
cipe leaflets, window banners and 
coin banks made in the form of the 
Ocean Spray can will be used. 


Stearns Shifted 


Earl D. Stearns has been appointed 
sales manager of Barber-Greene Co., 
Aurora, Ill., manufacturer of loaders, 
ditchers, and other industrial equip- 
ment. Mr. Stearns has been in 
charge of engineering sales. 


SEARS BREAKS 
INTO RADIO FOR 
30TH BIRTHDAY 


Chicago, Sept. 10.—The new Sears, 
Roebuck & Co. radio program, “Then 
and Now,” will dramatize little- 
known, human interest incidents in 
the lives of men and women who 
have dominated American life in the 
past 50 years, the same period cov- 
ered by the sponsor’s history, Bess 
Johnson, radio director of Stack- 
Goble Advertising Agency, said to- 
day. 

The program, which will be broad- 
cast from 9 to 9:30 p. m. EST each 
Thursday for 26 weeks over 94 CBS 
stations, will be launched Sept. 17 as 
a part of the mail order house’s an- 
niversary celebration. “Then and 
Now” is Sears’ first network show. 
Presented as a good will gesture to 
customers, it will be dedicated to 
Sears’ 50,000 employees. 

A wealth of guest stars, drawn 
from screen, stage and public life, 
will be featured on the program, 


* 


Doh 


of Harpers 


Subscribers 


Magazine 


are 


Householders - <« > 


The readers of Harpers Magazine are the cream of the national 


market. Their families influence the opinions and buying habits of 
every community. Ninety-five thousand of these subscribers have 


homes. In furnishing these homes, in entertaining, in traveling and 


in the acceptance of new products and ideas they set the standards 


which others follow. 


Two reasons are outstanding for the trend toward the new Har- 


pers Magazine. which is evidenced by a 28% 


revenue: 


gain in advertising 


A new versatile page size that can be used for Standard or Flat 


Size plates. Flat Size plates, 7x10-3/16, can now be run as bleeds at 


10% additional cost. No need for special plates. 


The lowest rate for Black and White or Color, per page per 


thousand, in Class and Quality field. 


a Ae 
Rat. 
ra 


“CIRCULATION {5 


or 


OVER 100,000 


DRAMATIZES PERFECTION 


OF LINK-BELT 


This photograph of a section of Link-Belt won a silver medal in the "‘illustrative- 


still life’ division of the Photographers Association of America contest. 


It was 


made by Wesley Bowman Studio, Chicago. 


which will also utilize a supporting 
cast and &n orchestra headed by 
Carlton Kelsey. Present plans call 
for the appearance of two or three 
“big names” on every show. In some 
cases, the guest stars will imperson- 
ate other characters, and in others 
will “play themselves,” Miss Johnson 
said. 

The first program will 
seven scenes from the 
America’s greats. 
this program 
Constance 
Hampden. 


present 
lives of 
Guest stars for 
include Fred Stone, 
Bennett, and Walter 


Dramatize Edison’s Career 


Mr. Hampden, famous for his act- 
ing in Edmund Rostand’s “Cyrano de 
Bergerac,” and for his Shakespear- 
ean interpretations, will enact the 
role of the late Thomas E. Edison. 
The scene, laid in Edison’s labora- 
tory, will emphasize the inventor’s 
worries while he was seeking the 
right material for a filament for an 
incandescent lamp. 


Edison dispatched research work- 
ers throughout the world to find a 
suitable organic material which 
could be reduced to a carbon with 
enodugh tensile strength to support 
its own weight within a bulb, the 
script points out. 


“Fadeaways” from the laboratory 
scene will depict the difficulties en- 
countered by the research men on 
their travels, before the material for 
filament was finally located in China. 
One of the workers encountered a 
revolution, The supporting cast will 
enact the roles*of the research men 
and the financiers who backed Edi- 
son’s experiments. 

Fred Stone will pay a tribute to 
the late Will Rogers on the first pro- 
gram of “Then and Now.” Their 
close friendship led Will Rogers to 


drop his other duties and assume 


Fred Stone’s part in a musical com- 
edy several years ago, when Stone 
was badly injured in an airplane ac- 
cident. 


Adventure in Music 


A special feature of the first pro- 
gram will be the appearance of Con- 
stance Bennett in a scene from Mar- 
garet Mitchell’s best-seller, “Gone 
with the Wind.” Miss Bennett will 
play the part of Scarlett O’Hara, 
heroine of the novel. 


A narrator will be employed to tie 
together the incidents portrayed in 
the various scenes of each program, 
with comments on the changes which 
have occurred in American life in 
the past 50 years. 

Special attention is being paid to 
musical background. An attempt is 
being made to have the music inter- 
pret closely the mood and tempo of 
the period portrayed by each scene. 
As many as 17 compositions will be 
played during one program. 

Sears, Roebuck & Co., will stimu- 
late interest in its new network of- 
fering through promotion of ‘‘Then 
and Now” in its newspaper adver- 
tising. 

G. W. Cunningham is general ad- 
vertising manager of Sears, Roebuck 
& Co. George Emmerich is the 
Stack-Goble executive contacting the 
account. 


Special Editions 


for Two Newspapers 


The Ada News, Ada, Okla., issued 
a 170-page Progress Edition Sept. 6. 
New developments in the prosperity 
parade were listed. 

At Chester, Pa., the Chester Times 
published a 64-page edition Sept. 8 
to mark its 60th anniversary. The 
front page of its first issue, Sept. 7, 
1876, was reproduced on an inside 
page. 


. +. two monthly papers 
subscriber di 


Effective coverage in this Important Dual Market 


e in air 


which have the greatest 
ditioning. Come to 


Indusirial and 
Commercial 
Air Conditioning 


“Headquarters” for complete market and media data. 


HEADQUARTERS fiat 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . CHICAGO 


Residential 
Air Conditioning 


AND DIVISIONS... 


Home Office 


320 Beech St. 
Cincinnati 


* AMERI 
* ATLA 
* DONA 
* ERIE 
* PALME 
* W. F. PO 
* THEO. A. 


Ghe UNITED STATES PRINTING & LITHOGRAPH COMPANY 


SERVICE 
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~\Condensed-F0R YOUR CONVENIENCE 


Complete— FOR YOUR GUIDANCE 
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“Its CONTENTS *« 


The Present Market 
Seasonal Trends 
Territorial Distribution 
The Potential Market 


The Present Dealer 
Situation 


Methods of Distribution 
Air Conditioning Equipment 
Oil Burmers 
Stokers 
Gas Heating Equipment 


The Trend in Distribution 


The Wholesaler or 
Distributor 


Selling the Market 


copy of this indispensable booklet describing 
the automatic heat and air conditioning market.... 
the “PACKAGED” Market ....is available to sales 
and advertising executives interested in this field. 
Your request for a copy of this market analysis @ 
must be made on your business letterhead. 


AUTOMATIC HEAT and AIR CONDITIONING 
1900 PRAIRIE AVENUE 
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Making Advertising Dollars 
Work Harder 


Two significant news stories in the 
Sept. 7 issue of ADVERTISING AGE em- 
phasized the growing interest of 
manufacturers in making their adver- 
tising dollars do double duty through 
tie-ups with makers of related prod- 
ucts—related either by character and 
use or by the type of the merchandis- 
ing and promotional effort. 

Hormel is advertising soups with 
the co-operation of General Mills, 
makers of Bisquick, and Lea & Per- 
rins, Worcestershire sauce manufac- 
turers, and Sinclair Refining is get- 
ting considerable aid and assistance 
from Pontiac, Ford, Philco, Spalding, 
Realsilk and other makers of the 
prizes which are to be awarded in 
the ‘“‘Red’”’ Grange football scores con- 
test sponsored by Sinclair. 

In each case the advertiser is able 
to promote other products than his 
own, and at the same time the mak- 
ers of goods which are featured by 
the first company are reciprocating 
in kind, thus helping to put over the 
sales story of the advertiser. Every- 
body benefits, the volume of publicity 
and promotion put back of the adver- 
tised product is enormously expanded 
and the chances of success of all con- 
cerned are geometrically increased. 

It is interesting to note that some 
of the companies which are partici- 


pating in tie-in activities of this kind 
haye never before agreed to co-oper- 
ate with other advertisers. The rea- 
son they are changing their policies 
in this respect is that the opportunity 
for big-scale promotion of their own 
products, without expense to them- 
selves, is offered through this recip- 
rocal method. 

There are few products which are 
not used in connection with others. 
Most things are bought by the con- 
sumer as a means to an end, and 
other goods are required to enable 
him to reach that objective. Hence 
the advertiser can introduce non- 
competitive products without detract- 
ing in any way from the interest and 
force of his own story. He gives the 
other fellow the benefit of his pub- 
licity, and at the same time receives 
from the latter a quid pro quo in the 
form of similar mention. 

The movies started the tie-in idea, 
but it has so many possible ramifica- 
tions that its spread throughout the 
advertising and merchandising field 
seems entirely logical. It’s simply a 
case of making advertising dollars 
work a little harder than they ordi- 
narily do, and thus giving each ad- 
vertiser a little bigger money’s worth 
than he could otherwise hope to re- 
ceive. 


Advertising to Sell? 


Advertising is carried on to make 
it easier to sell; to increase sales 
volume or lower sales costs. Thus 
advertising and sales organizations 
are members of the same team. Or 
are they? 

A conference was recently held to 
discuss promotion plans for one of 
the largest advertisers in America. 
Those present included representa- 
tives of the advertising department, 
the agency and some outside talent 
called in for special promotion serv- 
ice. The latter asked for informa- 
tion about certain details of the sales 
set-up. Neither the agency nor the 
advertising department could supply 
the information. 

But perhaps it wasn’t their 
for a little later contact with the 
sales department elicited the com- 
ment that the advertising was lousy 
and that the sales end would carry 
its burdens without asking for or 
expecting any real help from the ad- 
vertising division. 


fault, 


This story may be based upon a 
situation which is unique, but unfor- 
tunately the chances are very much 
against that being true. Yet the com- 
pany referred to is among the most 
important advertisers in the country, 
with expenditures running so high as 
to make the necessity of getting value 
received apparent to any observer, 
whether in the general management, 
the advertising or the sales @nd of 
the business. 

Perhaps the advertising depart- 
ment has been allowed to operate 
without any relation to what is going 
on in the sales department. Perhaps 
the sales department is confident of 
its ability to get the business, regard- 
less of what the advertising does or 
does not do. But if these two activ- 
ities cannot function as a team, work- 
ing toward the objective of selling 
more goods at less cost, then the man- 
agement should appoint a director of 
distribution who will see to it that 
they do. 


LAST MINUTE INSTRUCTIONS 


Coach: 


—xNew Vork Dally News 


"Go out there and give everything you've got for Yale 
and the Atlantic Refining Company." 


(Story on Page 42) 


Voice of the Advertiser 


NOT EVEN AFRAID OF HEALTH CHAMP? 


Baby Health Champion | 
Upholds Honor of Farm 


BABY f HEALTH | ; Sere AND | HIS | PARENTS 


_DFS MOINES TRIBUNE PAGE NINE 


Penne Chi 


ge ee pemarer e me ow 


Ready te Ge! 


Healthiest Girl Looks Like 
geet, cd Mother 


Tough? Que, Tm 


Improvement Division ] 


PMA | 
~~ TOUGH BABY! 


exe AND I'D LIKE TO SEE ANOTHER | CAN'T OUTLAST 


<=: WITH ISQ-VIS “D” YOUR OIL LEVEL STAYS UP. 
- AND YOUR OIL COST STAYS DOWN! 


ISO-VIS “D” 

THE LARGEST-SELLING 
PREMIUM-QUALITY MOTOR OIL 
| IN THE MIDDLE WEST! 


CHECK YOUR CAR FOR SAFE DRIVING AND LUBRICATE EVERY 1,000 miLes! 


Standard Oil baby makes declaration of independence, perhaps not 
realizing proximity of another strong man. 


Break for S. O. 


To the Editor: I believe the en- 
closed, from the Des Moines Tribune, 
is the classic achievement of news- 
paper make-up men. It was a break 
for Standard Oil. 

To appreciate just how much of a 
help, you must know that selection 
of the young health champion was 
front page stuff hereabouts, rating a 
streamer on the front page. When 


the readers turned to have a look, 
here’s what they saw. 
AGENCY MAN. 
*, Ff F 


Intelligence Test 


for Proofreaders 

To the Editor: We have revived a 
small novelty which proved popular 
some years ago and find that dealers 
use it to good advantage as an en- 
velope enclosure. Perhaps some of 


your readers who have had some saq 
experience with proof reading would 
like to glance over this little puzzle 
and remind themselves how easy jt 
is to miss a detail which becomes per- 
fectly obvious on the second reading. 

The problem is to determine how 
many “F’s” there are in the follow- 
ing message: 

“The Famous Valspar finish is the 
result of scientific study combined 
with the experience of years.” 

Referring to a similar test, a writer 
in The Outlook wrote: 

“Out of 20 persons of intelligence 
not more than two will get it right 
the first time, and a large proportion 
will not find more than three after 
being told there are more. Professor 
Walker, of M. I. T., submitted it to 
17 trained scientists used to looking 
for small things, and 16 failed. 

“My secretary, immediately after 
typing it, found only three. Stanley 
Cobb (professor of neurology, Har- 
vard Medical School) was much in- 
terested in the test and its bearing 
on mental matters ana intelligence. 
I showed it to a man trained in read- 
ing proof, who could find only four 
f’s. It’s not merely a stunt, but illu- 
minating as showing how little we 
see of what we look at.” 

Of course we tie the puzzle up to 
our own product with the comment: 

“You found finding the F’s a real 
puzzle—Now try something easy— 
beautify your furniture with Super 
Valspar.” 

P. M. VosspurGH, 
Manager, Adv. Dept., 
Valentine & Co., New York. 


Wants to Read Advice 
of Norval Hawkins 


To the Editor: We subscribe to 
ADVERTISING AGE and the writer, who 
is a salesman for this company, was 
much interested in your story of Nor- 
val Hawkins, “the Million dollar 
salesman.” 

Where can I get a copy of his book, 
“The Selling Process’? 

CHARLES ABRAMS, 
Parisian Novelty Co., 
Chicago. 
a v v 
Another View of 
Robinson-Patman Act 

To the Editor: I noted with inter- 
est your answer to the inquiry of 
Robert A. Murray of the Geer-Mur- 
ray Co. in your issue of Aug. 31. Mr. 
Murray asked for an interpretation 
of the Robinson-Patman Act which 
you gave him. 

It is true that the Federal Trade 
Commission pointed out in its recent 
review of the Act that it was de- 
signed to insure equal terms to deal- 
ers who compete with each other. 
However, the Federal Trade Commis- 
sion can only speak for Section 2 of 
the Act and not for Section 3. Sec- 
tion 3 is a separate piece of legisla- 
tion and is administered by the De- 
partment of Justice. 

While I am far from being an ex- 
pert on the Robinson-Patman Act, I 
believe that one must consider all 
sections of the act and the fact that 
Section 3 nowhere mentions compe- 
tition but demands that equal terms 
be given to all dealers, inferentially 
meaning competitors or not. 

G. S. McMILLAN, 
Yonkers, N. Y. 
- v v v 
Taking the Rattle 
Out of Loudspeakers 

To the Editor: Perhaps your read- 
ers employed in the planning and 
production of radio programs will be 
interested in a new silent paper re- 
cently developed for script use. This 
paper, which has been originated by 
our company is known as Non-Rattle 
paper. It is something sound-studio 
people have wanted for a long time. 

Until now, script paper has been a 
source of extremely unwelcome 
trouble. There is usually considerable 
rattle or crackle with ordinary script 
paper unless each piece is mounted 
separately on a piece of bristol. Non- 
Rattle paper will eliminate the ne- 
cessity for this laborious and costly 
mounting. This new, silent paper will 
make it possible to silently handle 
many pages of script paper mounted 
on one piece of cardboard at any mic- 
rophone in the studio whether a table 
is convenient or not. 

DonALD J. KELLY, 
Adv. Mgr., Wilcox-Mosher 
Paper Co. 
Minneapolis, Minn. 
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who 
benefits from 
‘|| 4-day printing? \ Lh 


a 


Farm Journal's 4-Day Printing was inauguraied solely 
for its farmer subscribers. 


se 
_ 


t | The farmer's first interest is his business of growing and 
selling. Markets, price movements, legislation, political 
upheavals, all affect his business. The modern ;armer, 
therefore, must continually know what is going on in 


lle 
. ‘ 


a) 


oo 


: the world. His profits depend upon it. Farm Journal's 

a “4-Day Writer to Reader Service” brings him all of the 

: significant facts in time to use them. 

; And the :neasuratle results of 4-Day Printing? 

I 

: Increased circulation—more than 110,000 in less than a 

A year ... without prizes, premiums or contests. 

| Increased advertising—gains for the first seven months 
of this year exceed those of each of the other nationa: 

. farm magazines in lineage, pages and revenue. 

|- 

: Increased advertising response—a constantly growing 

number of advertisers who check direct results report 

new “highs” both in the quality and quantiy of 

| inquiries received. | 

—_— Who benefits from 4-day printing? The reader does— 

: because of the timeliness and freshness of Farm 

Journal’s pages. The advertiser does—because of ihe 


e intense reader interes: which this timeliness commands. 
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ADVERTISING AGE 


15 


September 14, 1936 
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SA-A-A! LT think I hear 


aman singing 


OST OF us well remember when 
radio was a squeaking home-made 
toy through which, at irregular intervals, 
came sounds like music or the human 


voice. 

By 1922, a few thousand families could 
dazzle their friends with elaborate sets 
costing anywhere from $100 to $500. 

And then, about 1923, the infant in- 
dustry began to do what many an older 
industry had done before it. It began to 
advertise to ‘“‘people on the way up.” 


What happened? In just a few years 
the sale of radio sets increased 20 times. 
Instead of selling a few radios at a high 
price, the makers of radio sets were learn- 
ing how to sell millions at low prices. 


And as prices were lowered, the stim- 
ulus of competition became more and 
more evident. Research laboratories were 
enlarged. The speaker horn disappeared 
and the dynamic speaker took its place. 
The all-electric set followed the battery 
set. Then came the mag- 
ic of short-wave recep- 
tion. Today, you can 
easily afford a better 


set than any millionaire could have 
bought ten years ago. 


What would have taken a generation 
without advertising was accomplished 
almost overnight cith advertising. A 
wonderful new world of entertainment 
and satisfaction was opened up to mil- 
lions because immediate mass knowledge 
and demand made possible immediate 
mass production. 


People read and wanted. The immen- 
sity of their demand brought the price of 
the thing they wanted down to their 
capacity to pay. That is how magazine 
advertising works. That is how it will 
work for television and for all the new 
products and new ideas that are lying in 
store for “people on the way up.” 


And just as the advertising pages of 
The Saturday Evening Post have served 
as the One most important market place 
for most of the good products we enjoy 
today, so will its growing audience of 
“people on the way up” 
provide the primary 
market for the worthy 
products of tomorrow. 


: bake i Rey. 
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USE ‘YARDAGE’ 
FOR PROMOTION 
OF DRIED FRUIT 


Washington, D. C., Sept. 10.—Spe- 
cial promotion by large groups of 
food retailers, headed by food and 
grocery chain stores, in concerted, 
intensive and nation-wide effort was 
so successful with canned peaches 
and beef in April and August, that 
an October dried fruit campaign is 


now in the making. This time only 
corporate chains have been ap- 
proached by the farmers and some 
37,009 units have been pledged to 
make the country prune-conscious 
for two weeks following Columbus 
Day. 


New Trim Idea 


A big pack of dried fruits last year, 
favorable harvests in California so 
far this year, and a partial break- 
down of the export market have 
combined to put the producer in a 
hole. Not only prune growers, but 
farmers drying raisins, figs, peaches, 
apricots, pears and apples are like- 
wise affected. An interesting result 
at this early date has been a firming 
up of the primary market recently, 


ADVERTISING AGE 


— 


due to packers getting wind of the 
project. 

Newspaper advertising mastheads 
are being distributed to the partici- 
pating units by the Food & Grocery 
Chain Stores of America, along with 
numerous four-color pennants, post- 
ers, price tags, and a new wrinkle 
in food merchandising—‘“yardage” in 
full color suitable for trimming dis- 
plays, windows, boxes. This is being 
furnished in rolls 50 feet long and 
nine inches wide. 

Practically all the promotion fea- 
tures “Johnny Farmer’s California 
Dried Fruit Sale—a Farmer Con- 
sumer Benefit Campaign.” Manuals 
for sales clerks, recipes, and back- 
ground information for consumers 


are also on the agenda. 


KTSA Co. Moves 


Elliott Roosevelt, son of the Pres- 
ident, has moved headquarters of 
KTSA Company from Fort Worth to 
Dallas, Tex. Offices are at 1316 Gulf 
States Bldg. 


Axton Resigns 


R. L. Axton, former sales manager 
of the Axton-Fisher Tobacco Co., 
Louisville, Ky., has resigned as a di- 
rector. He started as a salesman for 
the company in 1926. 


Nichols to Agency 


George B. Nichols has resigned as 
sales manager of Auto Owners Insur- 
ance Co., Lansing, Mich., to become 
sales director of Clare Blakeslee Ad- 


They ‘‘network’’ New York State 


regional campaign 


® The popular “Wisepenny” program is 
sponsored by the Niagara-Hudson Sys- 
tem, whose operating companies sup- 


ply electrical 


service to communities 


within New York State. That’s Niagara- 
Hudson’s market—and, logically, they 
“network” exactly that market, localiz- 
ing their appeal over seven broadcast- 
ing stations—no more, no less—through 
the facilities of World Broadcasting Sys- 
tem, at Transcription Headquarters. ... 


Here is still 


another instance of the 


proved VERSATILITY of Selective 


WBS facilities 


include 


BH CZ 


Broadcasting—a phrase which means 


simply, that by this method you can 
send YOUR radio advertising into ex- 
actly those markets where you have 
definite trade outlets—without duplica- 
tions, without waste, without extrava- 
gance—whether you can logically use 
only one station, or four hundred sta- 
tions! . . . Select your own “network” 
the same as you would select your own 
special list of newspapers—then supply 
your stations with program recordings 
made at Transcription Headquarters by 
World's wide range vertical process. 


expert production assistance, when desired, for program building; station relations division, 


an aid in clearing time; shipping division, for punctual distribution of discs; in addition to the WBS sound engineers 
who produce your WBS recordings by the Wide Range Vertical process. 


WORLD BROADCASTING SYSTEM 


ATLANTA e CHICAGO 


s LOS ANGELES @® 


NEW YORK e 


SAN FRANCISCO e 


WFIL Arranges 
Special Studio 
for Politicians 


Philadelphia, Pa., Sept. 9.—With 
Republicans and Democrats strug- 
gling for Pennsylvania’s important 
36 electoral votes, station WFIL, 
Philadelphia, is enjoying a Roman 
holiday in political time placements. 

WFIL began a series of 15 quarter- 
hour programs and 39 five-minute 
transcriptions for the State Demo. 
cratic committee Sept. 7. With the 
exception of the first which orig. 
inated in Pittsburgh, all will eman- 
ate from WFIL and will be fed to a 
special state network of 17 stations. 
Another series of 13 quarter-hour 
broadcasts will be sponsored by the 
Democratic National Committee be- 
ginning Oct. 13, and will also be fed 
to the state net. 

On Sept. 17 WFIL will broadcast a 
half hour G. O. P. rally with Senator 
George Wharton Pepper sounding 
the principal address from the famous 
Union League Club. Contracts for 
three other such special programs 
have also been placed on WFIL by 
the Republican State Committee and 
negotiations are under way for place- 
ment of a series of 15 quarter-hour 
broadcasts. 

A special remote control studio lo- 
cated in the Benjamin Franklin Ho- 
tel in central city Philadelphia will 
be used by station WFIL for all po- 
litical broadcasts, Donald Withy- 
comb, general manager announced. 
The suit housing this studio has 
been completely wired, acousticaliv 
treated and refurnished in striking 
modernistic style. 


Estimate Retail Sales 
to Gain 12.5 Per Cent 


Total retail sales may be expected 
to reach approximately $36,680,000,- 
000 for 1936, according to estimates 
otf the National Retail Dry Goods 
Association, New York. This repre- 
sents a gain of 12.5 per cent over 
1935. 

Channing E. Switzer, managing 
director of the association, said that 
the estimates are conservative, hav- 
ing been checked by a poll of repre- 
sentative merchants. The association 
represents more than 5,600 stores in 
the department, dry goods and spe- 
cialty field. 


Macfadden Starts Suit 
Against Coast Daily 


Macfadden Publications, Inc., has 
instituted an action for libel against 
The Wilkerson Daily Corporation, 


| Ltd., publisher of The Hollywood Re- 


porter, claiming damages as a result 


| of the latter’s publication of a rumor 


under the title “Hearst Buys Lib- 


| erty?” 


Macfadden alleges in its complaint 
that the story had no foundation in 
tact and that its publication was 


| damaging to its business. 


WASHINGTON | 


Open Newark Office 


rrace Owen and William N. Scheer, 
Advertising, have opened an office in 
the Chamber of Commerce Bldg., 
Newark, N. J. 


ON THE SPOT 
IN 


AUSTRALIA 
NEW ZEALAND 


@® On the spot. in this case. 
means “right handy.’’ The Gold- 
berg Advertising Agen Ltd.. 
has branches in all the big cities 
of Australia and New Zealand. 
Its network covers the rich mar- 
kets of the antipodes. Stake a 
claim in this field. Consult 


FRANK GOLDBERG 


back in U.S.A. end of Sept. 
C/o Room 514, 


$22 Fifth Avenue 
NEW YORK 


The GOLDBERG 
Advertising 
Agency 
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And pays extra-well if it reaches 
the selected mass market of The Times 


“This tells the story. National Silk Company had been 
using black and white in advertising Tioga Yarns, a quality 
product sold only in the better women’s stores. Results were 
satisfactory but the use of a photograph of a knitted dress in 
each advertisement seemed to call for rotogravure. So they 
switched, still using The New York Times, of course, and re- 
ceived three to five times as many inquiries.” 


TT hat’s more than I would have ex pected.” 


“But rotogravure alone isn’t the story. It’s the market you 
reach with it that counts the most. Swank Products ran a four- 
color advertisement in The Times Rotogravure Section on June 
14. That was for Father’s Day, June 21. And what do you 
suppose happened?” 


“Probably it helped to stimulate business.” 


“That’s a mild way to put it. That one advertisement 
addressed to The Times market produced better results than 
any they had ever run anywhere. It stimulated consumer sales 


to such an extent that retailers were sold out. For the whole 
week before Father’s Day, Swank was swamped with re-orders 
from retailers to fill in their stocks.” 


"What did they use, a double spread?” 


“No, only one-sixth of a page. And here’s another 
example. Pfaltz & Bauer advertised the Roland Miniature 
Camera in The Times Rotogravure Section on July 10. They 
used only 28 lines. But those 28 lines in The Times were enough 
to pull more inquiries than ar advertisement twice as large that 
ran the same day in another paper.” 


“Can I count on The Times to do as well for me?” 


“You can depend on The Times producing more sales in 
nearly every instance. You see, your advertisement in The 
Times reaches a mass market of above-average prospects, the 
only mass audience of its kind in the country. It’s this ‘top mass’ 
market with its extra-profit volume that leads advertisers to 
use The Times Rotogravure Section more than any other.” 


he New York Gimes 


‘“‘ALL THE NEWS THAT’S FIT TO PRINT’’ 
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BILL ON PRICE 
MAINTENANCE IS 
GAINING GROUND 


(Continued from Page 1) 


maintenance of retail prices, the | only to trade-marked items which 
| are sold in free and open competi- 
significance of which was not fully | tion with others in the same general | 


i 

— made an epochal decision, the 

lrealized at the moment. California 

|and Illinois courts, in addition, have 

| 

| 

|in maintenance of retail prices of 

| branded merchandise, on the theory 
that it is improper for a third party 
to be able to bring to naught the 

| agreement of two interested ones. 


Victory for Advertisers 


class. 


Senator Tydings will sponsor the 
approved the inclusion of non-signers | bill again in the Senate. House 
|sponsorship in the new Congress is | 


undecided. 


| 

Appoints BBD&O | 
Chicago Title & Trust Co. has ap-| 
pointed Batten, 


attempting to bind non-signers. It | 
was on this point that the New York | will not affect the urge behind the 
law was partly invalidated, although | Tydings bill, 
court took pains to point out} remove the interstate bars contained 
rest of the law was legal.|in the Clayton law. Under that law, 
affirming the legality of the) contracts for the maintenance of re- 
contractual relationship between tail prices in 
manufacturer and 


7 


IN REDBOOK: 


For magazines, as for First Nights, there 
is no standard audience. Some attract 
men—some lure the ladies—and a few, 
like Redbook, appeal to both. 

The editorial policy of Redbook draws 
a monthly audience of one million men 
and women who appreciate adult enter- 
tainment. Their intelligence and good 
taste put them out of the reach of mass 
appeals to cheap emotion. Their vitality 
divorces them from the dry ice of 
intellectualism. 

The fiction, articles, serials, and com- 
plete novel which appear in every issue 


* A FINE SHOW SELECTS A FINE AUDIENCE. ADVERTISE TO YOUR BETTER CUSTOMERS IN REDBOOK. 


Ww 


i 


distributor in/are illegal. The Tydings bill applies 


count executive. 


hich is intended to 


Eaton Paper Corporation, Wor- 
cester, Mass., has appointed the Bos- 
nterstate commerce) ton office of N. W. Ayer & Son, Inc., 
‘to handle its advertising. 


; 
Eaton Retains Ayer | 


Finance Company 


Makes 5-Year Plan 
in Behalf of Safety 


New York, Sept. 10.—Though 


it 


Barton, Durstine &|is a buyer and not a seller, Commer: 
: ' sborn. Chicago. John Toigo is ac- | ¢;; ; i . 
The status of the State legislation | 08° B ‘cial Investment Trust will expend 


‘more than $250,000 during the next 


ive years to promote traffic safety. 
The C. I. T. Corporation puts on 
the highways more than one million 
‘cars per year, through buying securi- 
‘ties issued by the purchasers, and 
| therefore “feels a keen responsibil- 


certain players . 


nor the most aristocratic . 
the theater and in life. 


are written by authors whose names ap- 
pear again and again on “Best Seller” 
lists . . . 13 times in the last 34 months 
with work first appearing in Redbook. 

Redbook is edited for both men and 
women rather than for one sex alone. 
Its editors know by successful experience 
that men and women are stirred equally 
by the wit of a Wodehouse, the pathos 
of a Pearl Buck, or the insight of a 
William McFee. 

Redbook’s million readers represent 
active, earning, spending families. They 
have an average annual income of 
$4156—that figure is nearly three times 
the national average income. 


AT A FIRST NIGHT ai first-night audiences are not alike. But 


. . the ineffable Lunts, fragile Helen Hayes, the intense Katharine 
Cornell . . . and certain playwrights . . 


. Kaufman, O'Neill, Sherwood, Odets . . 


bring to the theater a keen, intelligent audience . . . not necessarily the richest . . . 


. . but all men and women who recognize the best in 


Incidentally, out of 1000 readers of 
Redbook whom we asked in our last 
survey, 347 said they intended to buy a 
new car in the next 12 months. Don’t 
you think you ought to tell them about 
your product? You can do it for only 
$2.48 per thousand circulation. 


Authors of quality write for REDBOOK. 


Alert men and women read them. 


WILLIAM McFEE e SINCLAIR LEWIS 
DASHIELL HAMMETT 
CORNELIUS VANDERBILT, JR. 
HUGH WALPOLE e SIR PHILIP GIBBS 
PEARL BUCK e EDITH WHARTON 
P. G. WODEHOUSE e PHILIP WYLIE 
CARL SANDBURG e PHIL STONG 


ity to the automobile industry and 
to the driver and public at large.” 

This responsibility is to be dis- 
charged by the C. I. T. Safety Foun- 
dation Fund, to which $50,000 per 
year for five years has been pledged 
by the Commercial Investment Trust. 

The Foundation will lend its en. 
couragement to present beneficial 
safety programs, attempt to supple- 
ment work already being done, and 
as a special aim will seek ways and 
means of making safety popular with 
the general public. 


Opinion of Darr 


John W. Darr, director of public 
relations for the corporation, and 
one of the trustees of the Founda- 
tion, pointed out that the safety 
problem is immediately one of ap- 
plying facilities already in use, and 
as they are, rather than of making 
plans for more advanced highways, 
automobiles and engineering. 

As a step in this direction, the 
Foundation promoted a conference 
of safe drivers from every state, in 
the belief that what they have done 
can be duplicated by many others. 

The Foundation makes a grand 
award each year of $5,000 to the per- 
son deemed to have contributed 
most toward helping or arousing the 
public to cut down traffic accidents 
during the year. Other awards ot 
$500 to $1,000 are to be made for 
high school essays, teaching, college 
theses, newspaper stories, editorials, 
photographs, cartoons, radio presen- 
tations and motion picture promo- 
tion with respect to safety prob- 
lems. 

Reasons for Move 


In setting up the Foundation, Com- 
mercial Investment Trust is both al- 
truistic and selfish, since automobile 
dealers and manufacturers are its 
chief customers, and there is always 
the possibility that aroused public 
opinion will demand drastic legisla- 
tion which will affect motor sales. 

The Foundation will not carry on 
any advertising of its own, but copy 
of Commercial Investment Trust 
usually contains a small box contain- 
ing an invitation to write for infor- 
mation on awards for safety promo- 
tion. A campaign is now appearing 
through Hawley Advertising Com- 
pany. 


Seeks Home Designs 


In co-operation with Federal Hous- 
ing Administration, the California 
Homes Magazine is conducting a 
small homes competition, for archi- 
tects, to gather data and designs for 
use in building houses for those 
whose earnings are in the lower 
brackets. The contest covers houses 
costing from $3,000 to $5,000, and 
$5,000 and less. 
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SHOPPING NEWS 
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1,497,450 FOOD BUYERS READ 


@ Let's take the horse from in back of the cart and put him up 
where he belongs. If you're an advertiser, you're interested 
primarily in buyers who will read your message, and not in 
readers who may or may not be buyers. 


It's nice to know that readers like your magazine, and we 
have plenty of proof that ours do. Just to satisfy ourselves 
that the ladies really love us, we hid our entire Western Edition 
for two weeks— under the counter! No copies were displayed, 
advertised, promoted or presented. Out of a normal circula- 
tion of 769,030 (at that time, more now), 681,085 were asked for 
— demanded, in fact! 


But that’s not the point. The point is, we didn’t start THE 
FAMILY CIRCLE with readers in mind. We began with buyers 
and made readers out of them. Every copy of THE FAMILY 
CIRCLE goes to an active customer in one of 6822 chain grocery 
stores all over the country. 


With Tue Famity CIrc.e, your advertising message reaches 
the Purchasing Agents of *1,497,450 households. Men may 
make the money but these women spend it. They buy three 
meals for the family every day in the year — fruits, vegetables, 
canned goods, coffee, tea, cocoa, chocolate, shortening and 
cooking fats, flour, cereals, pickles, salad dressing, jellies, 
bacon, ham and fresh meat. 


But that isn’t all they buy. They buy — or have a voice in 
buying—tobacco and cigarettes, drugs, aluminum ware, 
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THE FAMILY CIRCLE 


radios, refrigerators, automobiles, clothing, carpets, furniture. 


The total purchases per year of readers of THE FAMILY 
CIRCLE amount to almost four billion dollars. That's a market 
you can’t afford to miss. Phone us, write us a letter, or drop 
in and we'll be glad to give you details. Evans Publishing 
Corp., 400 Madison Avenue, New York. Offices also in 
Chicago and San Francisco. 

*xJune 19, 1936, issue. 


UNIQUE FEATURES OF THE FAMILY CIRCLE 


1 FLEXIBILIT Y¥— The Famiy Criacte’s national circulation of 
1,497,450 is made up of six editions, each covering a separate area. 
Advertisers can change copy in any of these editions, at no extra cost. 
Thus advertising can be varied to meet sectional requirements, or may 
be zoned to parallel promotion plans. 


2 COP Y-TESTING— Suppose you have four advertisements to be 
tested for popular appeal. You buy space for one. THE FAMILY CIRCLE 
prints the four ads, on the same page, in the same position, in the same 
issue, and alongside the same reading matter. Copies are then dealt 
out in rotation nationally. 


Each advertisement has thus a national circulation of 374,000. All 
four tell your sales message, and keyed returns will determine which 
one is best. This copy-testing technique has been used successfully by 
such keen advertisers as Cellophane, General Mills, Saraka, and Johnson 
& Johnson. The cost of this exclusive service is very low. 


CIRCULATION AT THE POINT OF SALE 


NATIONAL 
ADVERTISERS IN 


THE 


FAMILY CIRCLE 


(1935—1936) 


AMERICAN CHICLE CO. 

ARMOUR & CO. 

AXTON-FISHER TOBACCO CO. 

BEECH-NUT PACKING CO. 

BEST FOODS, Inc. 

BORDEN CO. 

BRILLO MANUFACTURING CO. 

BROWN & WILLIAMSON 
TOBACCO CORP. 

BRYANT, LANE, CO. 

BURNHAM & MORRILL CO. 

CALIFORNIA PACKING CO. 

CARNATION-ALBERS CO. 

COMET RICE CO. 

CORN PRODUCTS REFINING CO. 

CROSLEY (Refrigerator) 


DENNISON MANUFACTURING CO. 


DUART MANUFACTURING CO. 
E. I. DU PONT DE NEMOURS 


& CO., Inc. (Cellophane Division) 


FLAKO PRODUCTS CO. 

FOUGERA,. E., & CO. 

FRENCH. R. T., & CO. 

GEBHARDT CHILI POWDER CO. 

GENERAL FOODS, Inc. 

GENERAL MILLS, Inc. 

GERBER PRODUCTS CO. 

GILLET, MARTIN & CO. 

GILLETTE SAFETY RAZOR CO. 

GOLDEN STATE BUTTER CO. 

HAWAIIAN PINEAPPLE CO. 

HILLS BROS. CO. 

HORMEL, GEO. A., & CO, 

HUBINGER CO. 

HUNT BROS. 

ILLINOIS MEAT CO. 

JELKE, JOHN F., CO. 

JELL-WELL DESSERT CO, 

JOHNSON. S. C., & SON 

JOHNSON & JOHNSON 

JUNKET FOLKS 

KELLOGG CO. 

KERR GLASS MFG. CO. 

KRAFT-PHENIX CHEESE CORP. 

LA CHOY FOOD PRODUCTS, Inc. 

LAMONT, CORLISS & CO. 

LARUS & BRO. CO. 

LEA & PERRINS. Inc. 

LESLIE CALIFORNIA SALT CO. 

LIBBY, McNEILL & LIBBY 

LIFE SAVERS. Inc. 

LIPTON, THOS. J., Inc. 

LOS ANGELES SOAP CO. 

MATTLAGE, CHAS. F., & SONS 

McCRORY STORES 

METAL TEXTILE CORP. 

MITSUBISHI SHOJI KAISHA, Ltd. 

MORRELL, JOHN, & CO. 

MORTON SALT CO. 

MUELLER, C. F., CO. 

NATIONAL BISCUIT CO. 

NATIONAL OATS CO. 

NORGE CORP. 

OAKITE PRODUCTS, Inc. 

PEN-JEL CORP. 

PERFOLASTIC, Inc. 

PREMIER-PABST SALES CO. 

RAINIER BREWING CO. 

REMINGTON-RAND, Inc. 

REYNOLDS, R. J.. TOBACCO CO. 

RIT PRODUCTS CORP. 

ROQUEFORT CHEESE ASS'N 

ROYAL LACE PAPER WORKS 

RUMFORD CHEMICAL WORES 

S. O. S. COMPANY 

SALADA TEA CO. 

SARAKA-SCHERING CORP. 

SCHILLING, A., & CO. 

SCOTT PAPER CO. 

SOUTHERN RICE INDUSTRY 

SPERRY FLOUR CO. 

STANDARD RICE CO. 

STOKELY BROS. & CO. 

SUN MAID RAISIN GROWERS 
ASSOCIATION 

SWIFT & CO. 

WELCH GRAPE JUICE CO. 

WESTERN MATCH CO. 


WESTERN UNION TELEGRAPH CO. 


WILBERT PRODUCTS CO. 
WOODBURY, JOHN H.., Inc. 
WRIGLEY. WM.., JR., CO. 
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ADVERTISING AGE 


September 14, 1936 
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Feldman Will Join 
“Mid-Week Pictorial” 


Robert H. Feldman will become 
head of the advertising department, 
Mid-Week Pictorial, New York. He 
was previously in a similar capacity 
for Young America and Sports Illus- 
trated. 

Additions to the staff are Henry B. 
Todd coming from The New York 
Times national advertising depart- 
ment, and B. Leonard Dombrowski, 
former advertising manager of The 
American Legion. 


Directs Publicity for 


Printers’ Show Train 


Duncan Underhill, formerly with 
Young & Rubicam and Pathe News, 
has been appointed to head the pub- 
licity and exploitation staff of the 
Printers’ Progress Special, American 
Type Founders’ printing equipment 
exposition train, which starts a cross- 
country tour of 72 cities Sept. 12, at 
Elizabeth, N. J. 


Gold Dust Changes 


F. B. Zimmerman and Guy Lem- 
mon have been elected vice-presi- 
dents of Gold Dust Corporation, New 
York. Frederick K. Morrow, vice- 
president and director, and Hollyday 
S. Meeds, Jr., director, have re- 
signed. 


Francis to Rhodes 


H. J. Francis has joined M. H. 
Rhodes, Inc., New York, makers of 
electrical switches, as vice-president 
in charge of sales and advertising. 
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“DON’T GAMBLE 
Advises this Advertiser 


GOLDBLATTS BUY 
LOOP UNIT FROM 
MARSHALL FIELD 


Neighborhood Chain Acquires 
Davis Store 


Chicago, Sept. 10.—The merchan- 
dising picture in Chicago’s loop as- 
sumed a new aspect this week as 
Goldblatt Brothers, Inc., made a tri- 
umphal entry into this hitherto for- 
bidden ground with purchase of the 
Davis Store from Marshall Field & 
Co. This acquisition gives the Gold- 
blatt chain its tenth unit, six others 
being in Chicago “neighborhood” 
markets and the remainder in Ham- 
mond and Gary, Ind., and Joliet, Ill. 

Just how other State Street de- 
partment stores will be affected re- 
mains to be seen. Those who have 
noted the aggressive methods of 
Goldblatt Brothers, their lavish use 
of newspaper space, their sensational 
sales of nationally advertised goods 
at remarkably low prices, and their 
generally unceasing activity, feel 
sure, however, that competitors born 
to the purple or not, will have their 
hands full. 
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...and takes no chances on the faithful reproduction of 


The Goldblatt group pioneered with 
extensive use of color and rotograv- 
ure. A month ago, a record depart- 
ment store advertising effort in this 
area was staged for “Nathan Gold- 
blatt week,” 60 full pages of news- 


paper space being used during the 
week, 
Advocate of Color 
“We have always been ‘color- 


minded,’ ”’ said Edward Simon, adver- 
tising manager. “In the beginning 
we felt that regardless of the loca- 
tion of the store, customers could be 
attracted by general newspaper ad- 
vertising when we offered them what 
they wanted when they wanted it.” 

The company has also leaned 
heavily on “showmanship” from time 
to time. In July, offering tickets 
through its stores, the chain pre- 
sented a Tom Mix Circus here. 

In its newspaper advertising, ac- 
cording to Mr. Simon, Goldblatt’s 
have stressed promotion of special 
items, and the full power of the 
metropolitan area coverage of dailies 
has been utilized for the various 
neighborhood units. 

Prices and quality of merchandise 
have been held constant in each store 
to back the widespread advertising 
coverage. This made it possible for 
any customer in any of the separate 
areas to buy the advertised goods in 
the store most convenient to him. 

Employing both private and na- 
tionally advertised brands, Gold- 
blatt’s theory also was described to- 
day by Mr. Simon, as designed to 


“sell nationally advertised merchan- 


INDUSTRIAL INTERIOR WINS RECOGNITION 


This picture, showing production of asbestos for Victor Mfg. & Gasket Co., 
Chicago, was given honorable mention in the recent contest held by the Photog- 


raphers Association of America in Chicago. 


Pontiac Studios made the shot. 


dise at the lowest price permitted.” 
The department store chain manufac- 
tures only its draperies. 

Goldblatt Bros. buyers have been 
outstanding in purchase of nation- 
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message. 
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DONT GAMBLE ON BLOW: OUTS! 


GET 


Goodrich 


Silvertown 


@ Ruthrautf & Ryan, Inc., 
agency, and Gugler Litho Co., 
Inc., of Milwaukee, Wisconsin, 
shared responsibility for the 
faithful reproduction of this ex- 
tremely dramatic advertising 


Bay be * 


the 


ally-advertised lines. Just how some 
of these purchases have been achieved 
has never been disclosed but it is 
known that one liquor concern was 
actually forced out of the Chicago 
market by a Goldblatt “sale” of a 
carload of this brand at drastically 
reduced prices at a period when deal- 
ers were unusually sensitive to price- 
cutting. 

The Goldblatt stores likewise have 
featured cigarettes and other nation- 
ally advertised merchandise as “loss 
leaders,” buying in vast quantities 
and definitely leaving their imprint 
on the field in this type of promotion. 

Another of the anecdotes around 
the phenomenal success of the de- 
partment store venture concerns the 
solicitation of salesmen for purchases 
within the store. In candy and ap- 
parel lines, the “suggestion” has been 
made to salesmen that they buy cer- 
tain quantities of merchandise at re- 
tail from the stores for personal use. 
As a general rule they buy. 

The department store operations of 
Goldblatt brothers started in 1914, 
when Morris and Nathan Goldblatt 
opened a small store on South Ash- 
land Avenue. 

Field purchased the Davis store in 
1923 for a reported $9,000,000. The 
price to Goldblatt Bros. was not re- 
vealed, but it is said to be consider- 
ably below this figure. 

Announcement was made today of 
the appointment of Alfred Kaufman 
as manager of the new store. He 
formerly managed Goldblatt’s Ham- 
mond store. He succeeds Paul O. 
Fleer, manager of the store since 
1932, who resigned when the sale was 
consummated. 

While the transaction gave Gold- 
blatt’s the right to retain the Davis 
Store name, the company elected to 
use its own in operations in its new 
location. 
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The facts behind 


VAC-CUP-BAC's Wew 


Service Guarantee ate: 


a dramatic photograph and on the complete effectiveness 


of the poster throughout the posting period. ome pu blisher 


Will sell more space 


This man, with adequately paid 
job outside publishing business. 
wants back in. Is in middle thir- 
ties and financially responsible. 
Metropolitan daily agency 
experience. Earmed reputation in 
important field as business paper 
editor. Promotion he research 
and wrote caused minor sensc- — 
tion. A brilliant writer and able 
salesman who will prove every 
claim he makes. Reasonable 
ideas about compensation. 


Vac-Cup-Bac was chosen because lithographers have The diamond-shaped Vacuum Cup, 
a new and exclusive principle in poster 
paper, gives “VAC-CUP-BAC” greater 
sticking qualities and smoother appear- 


ance during the entire life of the poster. 


thoroughly press-tested this unusual paper and have 


found it ideally adapted to 24-sheet poster reproduction. 


And, plant operators throughout the caquntry continue to 


report on the paper’s ease of handling and almost toial 
Advertiser is in no rush to make 
change so, if what he has doesn't 
match your needs, he'll be first to 
say so. If you want to maintain 
er gain first place in es field. 
poe I identi poussell te box 
nu below for complete de- 
tails. man may be able to 
help you ond will hold your con- 
fidence inviolable. 


Any subsequent conversations 
will be doveted te developing 
your reader interest and selling 
your space. Reg 


absence of costly and unsightly ‘flagging’. 


Box 839, Advertising Age. Chicago 


230 Park Avenue. New York. N. Y 
Public vedger Building. Philadelphia. Pa. 


35 East Wacker Drive, Chicago, Ill. 
$03 Market Street, San Francisco. Calif. 
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BOSTON Buys Its Beans from Boston Post Advertising 


From The Boston Post’s more than a THIRD-OF-A-MILLION 
reader-families came returned labels for more than a MILLION-AND- 
A-QUARTER votes (1,359,080, to be exact, 20 for each label) for 
Friend’s Baked Beans in a First National Stores sales promotion 
contest advertised EXCLUSIVELY in The Boston Post. 


Friend Brothers, Inc., was one of fifteen National advertisers who used 
equal space in the fifteen composite pages—one a week. In their 
Space on the page Friend Brothers also advertised their Brown 


Che Boston Post 


Bread and their Clam Chowder, but the votes sent in for those two 
products were not included in these figures. 
It would require ELEVEN THOUSAND pages like this to picture the 
vast number of cans of Friend’s Beans sold to Boston Post readers 
through this one sales promotion contest. 
Which proves that even in the matter of Boston’s famous Baked 
Beans, the housewives of New England look to advertisements in 
The Boston Post for their every day buying information. 

12,616 


= 305,165 


12 Months free March 31,1936 period last year 


The largest daily A GAIN of 


circulation of any 

newspaper or 

magazine sold in 
New England 
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Co- Operation 
Lifts Boston 
Sale of Furs 


Boston, Mass., Sept. 10.—August 
sales of furs in Boston's leading 
stores indicate a marked increase 
over sales for the same month last 
year, following sponsorship of a co- 
operative radio program, with the 
usual individual advertising. 


The co-operative radio program 
for the promotion of August fur 
sales, the first ever staged in this 


country, was sponsored by the Bos- 
ton Fur Club, of which Philip Jef- 
ferson, fur buyer of Jordan Marsh 
Company, is president. 

The program featured skits illus- 
trating why August is a good month 
in which to buy furs, and centered 
attention upon style and quality. In- 
dividual firm names were not used. 
The retailers agreed not to adver- 
tise August sale prices in any me- 


1,350,000 


(New Circulation Guarantee April 1937) 


|dium before the actual sale com- 


| menced. Sales were confined to 
August and the first few days of 
September. 


Individual stores augmented 


space, individual radio 
and direct mail. 

| The co-operative radio 
| was an outgrowth of a similar pro- 
| gram used 
the fur industry during the fur cold 
storage season. 


programs, 


Alvin in Magazines 
Two 
| time 


new sterling patterns, May- 
and Chased Romantique, are 
| being introduced by Alvin Corpora- 
|tion, Providence, R. I., in quarter- 
| page advertisements in House Beau- 
| tiful, House & Garden, Town and 
Country, and Vogue. 

| 


| Sundberg to Branham 

| C. H. Sundberg. formerly assistant 
|manager of Major Market Newspa- 
| pers, has joined The Branham Co., 


the | 
radio program with large newspaper | 


| 


program | 
| Jones Company, 
to stimulate business in | 


| agency 
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Ex-Jones Trio 
Get Together 
in New Agency 


Cincinnati, O., Sept.10.—Associat- 
ed for ten years in The Ralph H. 
Eric W. Stockton, 
Wm. Z. Burkhart and Ranald S. West 
have formed a new _ advertising 
here to be known as Stock- 


| ton, West and Burkhart. 


| West, 


|Chicago, publishers’ representatives. | 


Mr. Stockton, who was vice-presi- 
dent and secretary of the Jones 
Company, and Ralph Jones, the other 
owner, divided their interests re- 
cently. 

Heading the agency as President, 
is Wm. Z. Burkhart, formerly vice- 
president of the Jones Company. Mr. 
Stockton has been elected vice-presi- 
dent and treasurer, and Ranald 
formerly copy chief of the 
Jones Company, has been elected 
secretary. Temporary offices have 
established in the First Na- 
tional Bank Building, Cincinnati. 


been 


| have installed attractive modern 


WALGREEN AND 


MAYFLOWER IK 
COAST INVASION 


Oakland, Cal., Sept. 7—-Two East- 
ern retail chains, Mayflower Shops 
and Walgreen Company, have just in- 
vaded the Pacific Coast to round out 
their coast-to-coast coverage of the 
nation. Mayflower Shops are a Co- 
operative retail-trade promotion chain 
sponsored by the Doughnut Corpo- 
ration of America, Campbell Soup 
Company, Maxwell House coffee, and 
a local baker. 

The Langendorf Baking Company 
is tied in with the Oakland Shop 
and the Weber Bakeries at Los Ange- 
les. The west coast units, under the 
management of Bert H. Rosenberg, 
in- 


1,290,163 


(Net Paid 1st 6 Months 1936) 


1,263,306 


(Net Paid 2nd 6 Months 1935) 


1,193,498 


(Net Paid 


1st 6 Months 1935) 


1,176,138 


(Net Paid 


2nd 6 Months 1934) 


1,055,048 


(Net Paid 1st 6 Months 1934) 


1,007,886 


(Net Paid 2nd 6 Months 1933) 


N°” BIG 


jumps .... 


. just steady 


consistent progress ... 


Herb Mason, art director of Hutchinson 

Advertising Co., Minneapolis, who has 

sailed for Europe to spend nine months 
studying art trends. 


teriors, with display cases featuring 
Campbell's soups and Maxwell House 
coffee. Porcelain steel store fronts 
and elaborate neon signs give the 
exteriors a high attention value, and 
the automatic doughnut machine in 
the huge display window at the Oak- 
land opening called out a special traf 
fic squad to keep pedestrians moving. 

As in Eastern units, hot soup, cof- 
fee, doughnuts and light lunches are 
served at the counters. Inquiries for 
sponsors’ packaged products are re- 
ferred to retail stores. 


Walgreen on Coast 


Walgreen's, the world’s largest 
drug chain, with more than 4,000 
units, has just announced a deal 
which will bring them to the Pacific 
Coast for the first time. A 15-year 
lease has been signed for the corner 
of Broadway and Thirteenth Sts., 
Oakland, at a gross rental of $450,000 
for the period. A large sum will be 
spent in remodeling the property, 
with the opening of the store set for 
November. This corner, one of the 
best retail spots in Oakland, has been 
occupied for years by the Marvel 
Drug Store, which was taken over 
in the deal. 


One-Fourth of Radios 
Are Seven Years Old 


Federal Communications Commis- 
sion reports that 26.1 per cent of 
all radio receiving sets in service 
in March, 1936, were made in 1929 
or previously. 

The finding was contained in a 
survey of the desirability of reallocat- 
ing the country’s broadcasting facili- 
ties. 


Feinberg Makes Film 


Milton Feinberg Advertising, 
Agency, Philadelphia, has moved to 
250 South Broad St. The Chamber 
ot Commerce of Philadelphia has 
named the agency to make a film 


entitled ‘“Philadelphia—The Conven- 
tion City.” 


FRANKLIN 3470. 


connects you with 4 ATLAService 
Stations in downtown Chicago. One 
is just around the corner from your 
office. Call today. 3 Sie 


| ATLAS PHOTO COPY CO. 
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‘Alleyes 


lew Transportation Medium! 


Natural Color Film That 


Compels Nation-Wide 


HEAD-ON ADVERTISING IN TECHNICOLOR 
IN NATIONAL INTERCONNECTING BUS LINES 


Head-on Advertisin 


Attention 


¢ WHAT IT IS—WHAT IT DOES - 


Why Every National Advertiser and 
Agency Should Give It First Consideration 


Head-on Advertising in Natural color 
which every bus rider must see and read; 
where every rider digests every message 
as its flashes compel All Eyes Front! 


Projected color film-advertising is pro- 
tected advertising. 


—protected against distraction of com- 
petitive advertisements 


—protected against being ignored or 


overlooked 


—protected against mere’ glances that 
fail to register. 


Every ten seconds there is a_ bull’s-eyve 
flash in brilliant color of only a single ad- 
vertiser. 


‘Transportation Advertising is revolution- 
ized in that Motor Coach Film Advertis- 
ing is “Iditorialized’”—in brief the film is 
not all advertising. 


Brilliant, illuminated color—Lrresistible 
attention power. A huge spending mar- 
ket of people eager to buy. ‘These advan- 
tages are attended by exceptionally low 
cost. This medium demands considera- 
tion of national advertisers and advertis- 
ing agencies. 


MOTOR COACH FILM ADVERTISING, INC., 60 East 42nd Street 


Full Advertising Agency Recognition 


. ae 
: e - 
: 
2 
ea 
4 aS 
a 


RR 


NEW YORK 


Telephone 
MUrray Hill 2-0810 


(Reaching All 
Trading Centers in 
the United States) 


IN NATIONAL [i 
INTERCONNECTING [i 


BUS LINES 
® GREYHOUND ° 
LINES 
and affiliates 


from 


COAST to COAST 


® National Trailways 
System from 


COAST to COAST 


® AND a_ nationwide 
network of other bus 
systems and connect- 
ing lines. 
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ADVERTISING AGE 


September 14, 1936 


— 


Does your advertising 


in Los Angeles 


CATCH the 
WRONG EYES? 


ASK THE “PURLINE” 


LINE RATE X 1 BILLION DOLLARS 


PURLINE = 5GRCHASING POWER OF READERS 


Because it’s as important to know who sees your 
advertising as how many see it, the “Purline” was 
recently developed. Purline rates tell you what it 
costs per agate line to reach a definite unit of pur- 
chasing power. 


Applied to the new data available on Los Angeles 
newspapers, the “Purline” formula reveals differ- 
ences that will startle many a cost-minded advertiser. 


PURLINE RATES 
THE TIMES . . . . . $0.65 
NEWSPAPERB. .. . 1.89 
NEWSPAPERC.. . . 1.37 
NEWSPAPERD ... . . 1.27 
NEWSPAPER EE... . 1.37 


Notice, please, that in The Times an investment 
of $0.65 carries your messages to a buying audience 
that it costs you from $1.27 to $1.89 to reach 
through any other Los Angeles newspaper. 


Astonishing as such wide differences may seem to 
some, they will not surprise experienced advertisers 
in this market. Most advertisers well know that 
The Times not only produces more sales, but pro- 
duces them for less money. 


For no other reason could it have become true 
that 544 national advertisers use The Times exclu- 
sively or buy more space in The Times than in 
any other local newspaper. 


For more information about step- 
ping up sales in this rich market, 
write The Times, or call Williams, 
Lawrence & Cresmer, New York, 
Chicago, Detroit or San Francisco. 


Los Anaeles Times 


One of the World’s Great Newspapers 


NEW SPEED CODE 
GIVES RAILROAD 
GOLDEN CHANCE 


New York, Sept. 9.—With atten- 
tion of New York motorists directed 
to drastic new speed laws by a proc- 
lamation by Governor Lehman, the 
New York Central took advantage of 
the situation to inform all concerned, 
in large newspaper space, that there 
is no diminution of pace on that 
railroad. The copy was given a po- 
tent punch by the headline, “Speed- 
ing Allowed!” 

The new laws, which became’ ef- 
fective Sept. 1, do not specify a 
maximum speed in New York State. 
Under the interpretation of the new 
State Safety Council and Motor Ve- 
hicle Bureau, the burden is placed 
on the driver of proving that, even 
if he has exceeded 40 miles an hour, 
he was not operating recklessly. 
Governor Lehman _ apparently 
thought it good public policy to call 
public attention to the fact that the 
code had gone into effect and did so. 


Steps Into Breach 


While drivers were pondering the 
implications of this situation, the 
New York Central painted a motor- 
ist’s paradise with a headline of two 
words. Continuing, the road told how 
speed lovers may laugh at red lights 
—by traveling on the NYC. 

Following up its advantage, the 
copy listed the time required for rail 
travel to various cities, touching 
lightly on the economy and comfort 
of such a journey. 

Lord & Thomas handle the ac- 
count. 


Henry Heads Public 


Relations of Railroads 


Robert S. Henry, assistant to the 
president of the Association of Ameri- 
can Railroads, Washington, D. C., 
has been placed in general charge 
of a new public relations program. 
Holcombe Parkes, formerly manager 
otf the advertising department of 
Nortolk and Western Railway, Roan- 
oke, Va., has been appointed asso- 
ciate director of public relations. 

William E. Hall, formerly publicity 
director, is the new manager of the 
information section; H. F. McLaury, 
formerly advertising agent of Chi- 
cago, Burlington & Quincy Railroad, 
manager of the advertising section; 
B. E. Young, formerly chief clerk of 
advertising and magazine depart- 
ments, Norfolk and Western Rail- 
way, manager of the railroad section. 


Goodyear Makes Start 


on Decentralization 


Goodyear Tire & Rubber Co., 
Akron, has purchased the plant of 
National Acme Company at Windsor, 
Vt. Acme moved its production 
from Windsor to Cleveland in 1933. 

The purchase was made in accord- 
ance with a plan to decentralize pro- 
duction activities because of labor 
trouble. 


a 


GATES OF PARADISE SWING OPEN 


traffic lights. 


in 20 or 25 minutes... 


5¥ hours.. 


(Pullman charge additional). 


SPEEDING 
ALLOWED 


Despite the new drastic speed-laws, you can travel in New 
York State at 65 to 80 miles per hour...and not get a “ticket!” 
You can flash through town after town and LAUGH at the 


From the heart of New York you can be out in the “real country” 
. without endangering life and limb, yours or any- 
body else's. You can reach Albany in less than 3 hours... 
. Buffalo in 8'4 hours... Chicago in 16% hours... 


breaking the law and without getting fatigued. 

Avoid breaking the new speed laws... but still enjoy the benefits 
of SPEED! Travel by New York Central, and in addition to speed, profit 
by the economy of 2¢ a mile fare in coaches and 3¢ a mile fare in Pullmans 


Syracuse in 
without 


New York Central copy which appeared in a long list of New York 
State dailies. 


COAST BREWERS 
WILL CONTINUE 
ANTI-FAT CLAIM 


San Francisco, Cal., Sept. 9.—Coast 
advertising men believe that the Fed- 
eral Trade Commission will have 
considerable difficulty in persuading 
a court that advertising of Ranier 
Brewing Company is unfair, at least 
to competitors in the beer industry. 
The F. T. C. recently filed complaints 
against Ranier and Acme Brewing 
Company because of their advertised 
claims that beer is not fattening. 

Ranier Brewing Company has al- 
ways contended in its newspaper ad- 
vertising that no beer is fattening 
and it promises a continuance of this 
claim until courts sustain the view- 
point of the F. T. C. Says an aside 
in a current piece of advertising in 
spreads in two colors: 


Sticks to Guns 


“Ranier, like all other beers, is 
non-fattening. Eminent medical au- 
thorities state that beer is no more 
fattening then any other nourishing 
food. Beer, in itself, is not fattening. 
It is the extra food consumed with 
beer that has led to the contrary be- 
lief.” 

Acme is also ready to combat the 
F. T. C. assertion that no beer can 


truthfully be represented as non-fat- 
tening “unless consideration is given 
to individual habits, physiological 
idiosyncrasies and fat-producing ten- 
dencies among individuals.” 

The company asserts that there is 
ample medical authority for the state- 
ment that beer is non-fattening and 
that such advertising is not unfair 
competition but, on the contrary, 
helps the sale of all beer. 

Emil Brisacher & Statf handle the 
Acme account, while Ranier copy is 
placed by Lord & Thomas. 


Promotes Gas-Fired 
Air Conditioning Unit 

Garland-Jewel gas-fired air condi- 
tioning unit was introduced last 
week in Detroit newspapers by De- 
troit-Michigan Stove Co. 

The new conditioner is designed 
especially for homes heated with 
gas. Charles A. Mason Advertising 
Agency handles the account. 


Lipscomb to Manage 
Mississippi Campaign 
Ed Lipscomb, formerly managing 
editor of Gulf Coast Guide, Gulfport, 
Miss., has been chosen secretary- 
manager of the Mississippi Advertis- 
ing Commission, charged with spend- 
ing a $100,000 appropriation to draw 
new industries to the state. 
Headquarters are in the Capital- 
National Bank Bldg., Jackson. 


Durham to Banking 


Richard F. Durham has been ap- 
pointed advertising representative of 
Banking, New York. He was for- 
merly with Rand McNally and Co. 


Yr 


BUILDING 5 SUPPLY NEWS 


“The Building Materiel seal Peancall 


Meefion 


BUILDER 


“Devoted to the Practical Problems of Building Contractors” 


... their SINGLE purpose 7 
To sell Building Materials! 


INDUSTRIAL. 
' aig Mast Van Bie Street. 


TIONS, INC. 
- Chicago, 
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days. They buy with their eyes. 


That is why we say do a selling 
job on the leading grocers. The 


next week—and every week. That is why display in the store is so 


Fifteen million women will look — 75,000 top-notch grocers whom 

for foods to buy . . . for ideas for Display is something only the you can reach through The Pro- 

dinner... for something for lunch grocer can give you. He puts up gressive Grocer can display your 

... for something new for dessert more than 90% of the displays in products before 15,000,000 
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ADVERTISING AGE 


September 14, 1936 


Fall Campaign 
for Phonograph 
Records Rushed 


Camden, N. J., Sept. 10.—Among 
startling manifestations of 1936 is 
the comeback of the phonograph 


record business—so sensational in 
nature that RCA Victor Company is 
staging a new last-quarter campaign 
to garner its share of volume on 
records and record-playing mechan- 
isms. 

The record business has_ been 
waging a successful battle for popu- 
lar favor for the past three years, 
according to Thomas F. Joyce, ad- 
vertising manager. This comeback 
has been considerably accelerated 
recently with ordinarily dull sum- 
mer months actually showing better 
sales figures than last December, 
which was the best month in many 
years. August showed a gain of 
225 per cent over the same month 
last year. The spurt in record sales 
is apparent in all classifications of 
records, ranging from the classical 
and currently popular “swing” music 
to the race record and hillbilly cate- 
gory, he said. 

The new advertising schedule, as 
announced by Mr. Joyce, calls for 


2 Mitkicn Young Women... Still 
Forming Oheir Buying Habits! 


monthly insertions in 49 of the 
larger city newspapers on the out- 
standing Red Seal Album of the 
month. For the first time in many 
years, records and newly developed 
record-playing mechanisms are to be 
advertised in rotogravure’ supple- 
ments of a number of metropolitan 
dailies, including papers in New 
York, Chicago, Boston, Washington, 
D. C., and Philadelphia. Phonograph- 
radio and record advertising will 
also appear in many magazines, in- 
cluding American Mercury, Atlantic 
Monthly, Esquire, Harper's, The Na- 
tion, National Geographic, News- 
Week, The New Yorker, Review of 
Reviews, Scribner’s, The Stage and 
Time. Most of these conduct music 
departments. 
Records will continue to receive 
special emphasis on RCA’s Magic 
Key radio program broadcast Sun- 
day afternoons over a_ nation-wide 
NBC network. Outstanding soloists 
and musical organizations who re- 
cord for RCA Victor occupy promi- 
nent positions on the program. 


Promote Coberaile as 


Tuberculosis Haven 
Colorado Springs Chamber of 
Commerce has ear-marked appropri- 
ations for an extensive campaign to 
interest tuberculosis victims in 
the Pikes Peak 


health facilities in 


region. 


program director. 


Burners to Wertheimer 


Automatic Burner’ Corporation, 
Chicago, has appointed L. B. Wert- 
heimer Company, New York and Chi- 
cago, for ABC oil burners. The ac- 
count will be serviced from the agen- 
cy’s New York office, where the sales 
department of the advertiser is lo- 
eated. Newspapers will be used. 


Levitz to Waters 


Ralph Levitz has joined Norman 
D. Waters and Associates, Inc., New 
York, as an account executive. He 
was formerly editor of the Retail 
Merchandising Service of the New 
York Herald Tribune. 


Allen Joins WHN 


Theodore F. Allen has joined the 
sales staff of WHN, New York. He 
was recently with the Republican 
National Committee radio depart- 
ment, and was previously with Na- 
tional Broadcasting Company. 


Spiro Heads Agency 


Avron Spiro, for six years execu- 
tive vice-president, has been elected 
president of Lake, Spiro, Cohn, Inc., 
Memphis. 


Pierson to KNOX 
Joe Pierson, formerly with station 
WHAS, Louisville, Ky., has joined 
station KNOX, Knoxville, Tenn., as 


REPRESENTATIVE 
FWG ADVERTISERS 


Admiracion Shampoo 
Alka-Seltzer 

Allcock Porous Plasters 
Allen, Ada 

Bauer & Black 

Bayer’s Aspirin 

Beechnut Gum 

Beeman’s Pepsin Gum 
Boyer Society Parfumeur 
Bromo-Quinine 
Brownatone 

Campana Italian Balm 
Campana Dreskin 
Cashmere Bouquet Soap 
Chamberlain Hand Lotion 
Colgate Ribbon Dental Cream 
Cutex 

Dentyne 

Duart Permanent Wave 
Duart Creme of Milk 
Eugene, Permanent Wave 
Ex-Lax, Inc 

Ey-Tab Company 
Eye-Gene Co 

Factor, Max 

Feen-A-Mint 

Forhan’'s Tooth Paste 

E. Frederics, Permanent Wave 
Frostilla Hand Lotion 
Glazo 

Golden Glint 

Golden Peacock, Inc 
Goldman, Mary T 

Dr. Hand's Teething Lotion 
Hollywood Rapid Dry Curler 
Hopper, Edna Wallace 
House of Pinaud 

Hudnut Co., Richard 
Hump Hair Pin Co 

Hush Sales Co . 
Hygeia Nursing Bottie Co. 
Ipana 


HE will buy 10 years longer— 

this typical reader of Fawcett 
Women’s Group—for the simple 
reason that she is at least 10 
years younger than the average 
reader of six older women's 
magazines. Even more important 
—she is still relatively new at this 
business of buying. Her brand 
preferences are still in the mak- 
ing, hence far more easily influ- 
enced than those of older women. 
There are over two million more 
like her—this younger, more im- 
pressionable buyer with so many 


Or angele _ 


more years of buying expectancy 
—wage earners in their own right, 
daughters of wage earners or 
wives of wage earners—to be 
reached through Fawcett Wo- 
men’s Group. In 97% of their 
families at least one member is 
regularly employed. A field of in- 
calculable promise, yet it can be 
reached at the lowest guaranteed 
page rate per 1000 in the wo- 
men’s field. Why not get complete 
information as directly related to 
your business? Call or write the 
nearest Fawcett office. 


VITALLY IMPORTANT FACTS will be found in an amazingly thorough 
survey of Fawcett Group readers—tells their ages—size of families and in- 
comes—what they buy and what they pay for it—facts you ought to know. If 
you have not yet received your copy, write for it at once; the supply is limited. 


FAWCETT WOMENS GROUP 


SCREEN BOOK * SCREEN PLAY ® MOTION PICTURE ® MOVIE CLASSIC * HOLLYWOOD 
VYRUE CONFESSIONS © ROMANTIC STORIES ® ROMANTIC MOVIE STORIES 
FAWCETT PUBLICATIONS, Ine. 
1501 Broadway, New York e 360N. Michigan Avenue, Chicago e Simpson-Reilly, 
Cimpson-Reilly, 1014 Russ Bldg 


5326S Hill Street 
San Francisco 


Irresistible Cosmetics 

Johnson & Johnson’ Baby 
Powder 

Johnson & Johnson 
Plasters 

Kleenex Co. 

Kotex Company 

Kurlash Co 

Lady Esther 

Lewis, A.H. Medicine Co,, Tums 

Lucky Tiger Hair Tonic 

Marchand’'s Hair Rinse 

Maybelline 

Midol 

Modess, Inc. 

Moon Glo Products 


Corn 


Noxzema 

Odorono Company, The 
Othine 

Outdoor Girl Products,Cosmetics 
Pepsodent Toothpaste 
Pepsodent Antiseptic 
Pertussin 

Pond's 

Pro-phy-lac-tic Brush Co 

Ross Company, Winx 

S. S. S. Company 

Savage Lipstick 

Scholl Mfg. Co., Dr 

Smith, Kline & French Labs 
Stillman Freckle Cream 
Tangee 

Tattoo Cosmetics 

Vick Chemical Co., VapoRub 
Vick Chemical Co., Nose Drops 
Warner Co., Wm. R., Non-Spi 
Wrigley’s Gum 


X-Bazin 
Zip 
Zonite Products Co., Zonite 


Gorham Pattern 
to Capitalize 
on Coronation 


Providence, R. I., Sept. 10.—A new 
monarch ascends the throne amid me- 
dieval pomp and the world pauses in 
its tasks to marvel at the drama and 
ponder its significance. Cables hum 
with details to be devoured by so- 
ciety woman and shop girl alike, not 
to mention surreptitious glances at 
the pages by bankers, truck drivers 
and others in all strata of human 
existence. 

That is why Gorham Company, of 
this city, has brought out a new sil- 
verware pattern in sterling, confer- 
ring upon it the name, “Coronation,” 
in honor of the event soon to stir the 
world. The object is both to note 
the happening and to seize upon some 
of the publicity and glamor with 
which it will be surrounded. 

While Gorham believes that its new 
pattern would attain fame because of 
its distinguished name and form, a 
heavy advertising campaign will sig- 
nalize its timely arrival. The fol- 
lowing magazines will receive full- 
page schedules, four in color: The 
American Home, Bride’s Magazine, 
Country Life, Harper's Bazaar, House 
& Garden, Town and Country and 
Vogue. Jewelers’ Circular-Keystone 
and Pacific Goldsmith will also be 
used. 

Packed in Chest 


A plaque, 9x12 inches in size and 
lacquered in full color, will aid jewel- 
ers to tie in with the advertising and 
news columns. The silverware itself 
will be contained in an imperial chest 
exquisitely turned out in maroon. 
These silverware chests have done 
more than anything else to cause 
women to decide that they must have 
their contents, according to Paul F. 
Donelan, advertising and sales pro- 
motion manager for Gorham. 

A handsome presentation case has 
been developed for use of salesmen. 
It is almost as swanky as the im- 
perial chests which have won nine 
awards for Gorham. 

Two booklets also help to spread 
the news. One, a folder type, in- 
tended for jewelers, shows photo- 
raphs of 20 tea sets. The other, “En- 
joy-Your Silver,” is crammed with in- 
formation for the hostess. It is sold 
for ten cents. J. Walter Thompson 
Company is the agency. 


Form Design Group 


John E. Alcott, Wilfred Thoner 
and George Marsh have organized an 
industrial design company at Isling- 
ton, Mass., with an office in Park 
Square Bldg., Boston. 


Joins Jameson 


E. C. Messervey has been appoint- 
ed New England sales manager of 
William Jameson & Co., Inc., New 
York. He was formerly Eastern di- 
visional sales manager of Hiram 
Walker & Sons, Inc. 


—— 
— 


SAMPLE FOR QUARTER 


How Oneida, Ltd., will merchandise its 

new “Coronation” pattern. Gorham is 

bringing out a new line with the same 
name. 


O’Neil Changes Style 
William O’Neil, New York indus- 
trial designer, has changed the name 
of his organization to O’Neil & Bab- 
bitt. Marcy Babbitt, who recently 
joined Mr. O'Neil, has been admitted 
to partnership. 


Kleen-Stik Moves 
The New York office of Kleen-Stik 
Products, Inec., San Francisco, has 
been moved to 342 Madison Avenue. 


Thevents- 
WRINKLING 
CURLING 
SHRINKING 


UNION RUBBER & ASBESTOS CO. 


LAYOUTS+- DUMMIES - MASKING 
PHOTO MOUNTING « every paper- 
joining need. 

TRY BEST-TEST FOR CLEAN, 


SPEEDY RESULTS 
AT ALL DEALERS 


FOR FREE SAMPLE, WRITE 


TRENTON, N. J 


PORCELAIN ENAMEL INSTITUTE 


612 No. Michigan Ave., Chicago 
Send me a copy of your free book on Porcelain 
Enameled Signs. 
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F YOU sell in the New York market, you’re 
selling to women. Women do 82% of the 
: department store buying, 81% of the grocery 
A store buying, 78% of the drug store buying. 
And they buy YOUR wares... 
SG Now comes THE NEW YORK WOMAN, 
- a new weekly devoted to her interests... 
clothes buying, home management, food buy- 
+S 


ing, entertainment, culture, with the following 
unique advantages for advertisers: 

J. i All-buying audience, within shopping range 
— Late advertising closing date 
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| THE NEW YORK WOMAN 


New color-gravure process, no plate cost) 

Fine paper, fine printing 

55,000 copies net paid guaranteed 

Published every Wednesday for the Women 
of Metropolitan New York. 15c a copy at 
newsstands. 11 East 36th Street, LExington 
2-6720. Arthur F. Chapin, New England Rep- 
resentative, 734 Little Building, Boston, Mass. 
Rawlins and Hunt, Western Representative, 
333 North Michigan Avenue, Chicago, IIl. 
Edward S. Townsend Company, Coast Repre- 
sentative, Russ Building, San Francisco, Calif. 


84% of all our transactions are with women” 
says Mr. I. A. Hirschmann, Vice-President of Saks Fifth Avenue 


apr 
i 


Evxty Woden, Sines | 
THE NEWYORK WOMAN Ji 


s. 


WORLD'S RICHEST MARKET 


vt has e's eu ae : “ha tpn é a2 PS ee fs a ‘ Le ee eet ee me 4 e ‘ oan - - a ols tes ee oe plete. ‘ 2 via sh ba Cr o 2 a i ee f J i Poi fait ty , E » Fa - ; aa hr : Ws 
ae ) : . 4 ; SA ea et Ae ae : EO te Sage sort) Reng tern . Rete Ud ei ae See geet ee MOA oe ms i ee ay eT 
ae E ‘ % Peds Sh Sg PE E ‘ie ; hoes ra ; afi Z 5 nh é Bae’ gh, sth 
r af = 2 pai * Fairs Setad Ty is * . ea a Fy ia ute ® ee Ay re ee p. % eae ea) ‘ C is . Pe 4 . , te y ve he 
5 : ‘ 
a) ils i 
29 ty 
936 Pe ea 
——$—$$—————————LK LT ty 
—— ras 
ee  —————————————————————————————————————————————————————————————————————————————————— eae 
hie, 
ri 
yn 
j 
| . Rae 
: ees we 
semis a CET a a P ; 
Ree eR RR na tag EN eS y: ‘ ne ; * gee = 
i Bee een mer ee nme em te oe ; z ee : ee ‘ oe, esol nee ; eS es ae 
Cae ee e e 4 Ee : : 
som Ea a pet 9 ae i 5 # 
OSS ee ea ar Toa is ied es ‘ ee ¥ yi i  hage 
: ee a a a Pe es pe : % abt nr eee Ba. > ae eae a a aie ie “ a eae : By 
: Re same sis. ee Rieti te "4 a mats” = : ae ans ease <2) ‘re eat vo Pa sey ys eae aN G8 fr i Pere 2 . et 
eee Rinne MA eee . yoo é - uy Fat aed iy Pe’ = Pe + wees = ey ¥ as vi er gray, im rn ee “tay ise 
es tae se a cae RE 4 ts 5 Bee paar ie ; Be ih he - <a Thy te Bm Bie £< BY : gene ee re ee haea Ee j 
is Se MR eR RRND Osa LR ONO Pay ae ors ae se 5 4 "pa Bet J ; ip a sights? i Py peered . ie ep ‘ ere % xe oh oe 
Rs See one rae ee cd > : ene a a a 2 on Uae oe ee, 3 ae en ee ere ale Serenity Leas ae on hey. 3 csi 
EERE ee ee i Bie ccc aan are — OS aS F 35 Ts katte oe dlne ea walt ee Meek aes 3 me eee toate SR Spit ep ae Se pe + ees ae ‘ a 
Bip ae cen ae nN a Rg cae Zo ao aia Pe) See ee f RE ae tw mc eed 2 ye FT Sas 18 a ge RN : he a a ee geri ae pap ea a 2 
ses es starsat tie Sc ‘ ees: q dues é et Ng ote eee oe cain > Aes . Me hy et et salah ee. es ae : Mey er Hier on Bh eo fee e or | a : 
. SESS ——— te bagi . es pees > a a ., +e zi Coe x ; ee eae eo, 3 = =< eee: Bee 22 STS, ee ae a heats tine (Raa eel ces See a . 
: “SR 3 s DS mnt Oo 5 ak eet he : Sieg on PC ote 3 “af aaa pes mi Tate cs Noon eee oR aaa Ry leer i Oo) eae \ ae Ce Dae ge “e ; 
ae Pe Eee: tana? oi sat % a Pie oes ae a Fy arte, Xm: Sas anes poe Re cs ae ae eee Ban es eres a ene: ee Anes eee hares pe Sept key Sees en 
‘ I i ae ae re a a, $ bo OM ee a Rae ese kg r; Sea Ben coe Rr anes igs. Oe SES RRS a Sve a eee Be i eh ee E ty 
25 sie Seen Samo en Bi Ba 4 Re, Se MN OE: ee se ease a hy, Cony ae + pal eine Geen Sa an ee et ete 4 Pea OR ies > a Sates ie sel oats a, fo Byes SA Oey og : ee 
: Bi Sac et a Sie Se aie ae BS a rs Ee Ses ie eo Br soa oo oo ‘ Sete ena Neen eta dg Bigot eee RES Dom Shi. Se ek sean et : sett e - 
1 0 CSS ee mcm oS Bee ae Ae ; URN ee Tir: Ty Sit a ‘ Ae tae Mee Subba! Someta cae ae See t ypees pe Fo agar. Oe: ll Ee LO ee ONC St ee 2 aie 
‘ RE ecto to ree ete eee a ee. J a eR —- «pie : SSS aa! an Pech Tea “ : ie tie Psi Mage Fe. pea ite ‘ re: Fs) WN Sok age ae We v9 Crimea: eae ae eS) gee ee a ad Pre O % > 
- Ses cetera Si es ‘ $ : SARE ne Sli ere ea Ae < i rN Bie: ee a) a gd aes < . re SESS i ee BA: ee ras > att ee tae. feat aes ees : as 
t > TREE coo esses nappa % » IS RMS RO eet oa ae ot ae | rn 7 pe ey Be Sh pene ee! cals Bers < ife he Age cee ae. : ae i. ees Oe es a cae eo SV ere nana es 
i ees er ae 7 a eer "| Reed 20 3 2 Ue Se RE oe inc a San = hee eee ee er i, ae ELAS eae er cwte Sone ee Bie 
5 SER ci aaa nae 4 Coe RIAA he amen ae Re: Fas allied 8 wer ae eS cee es aE TO te ee ete See So iste oe ek hs a Se. ee a ina 
RE ae eae een ae ee + ee Tae er ike oO Sy eee (3 Se Wit 3 TEES Mire gt accede «a aed me age eee leads ae pe Patina Be an " 
2a ea , mat +, i ae ae 3 se Rie ge an nl ™ ag Ae cee ey ae PP eet aah ae Mapa 4 a. aa 3 ey bs de : Boa ig ah 
: So: See te na cnet eRe) $ re Ree eae Fu ae Pee caer acento Oe cm ee ee a ane wits Wihogt ¥ é soe Ser or ee tr iar ns Be Steg a 
‘ 2, Re a ae ee Suis SaRe ee a i ae rr ¥ : ae ee eer ee ic ec gee | et cos ce eee eS a i“ Bie Fle a ae con 
= Bacon nce tan. te ae a es Bah epee = re tyne oe ; : ‘ < % eS Sie San 2 a RAP aie (ee ae Lie i ok 3 he ee 4 Se ES lige 8S Rel pai oak bs 
Saas eae Scene ae. aa ae Res: 3 ee ree ~ : = reek 3 Bo ae am ais oe rear _ ? een , ie ee ee gece He <a ee ur an i Set a 
SERRE a Sphea e a ae Moe ae se ca at ai: ee Rie eae ae ee leh. 4 ae ba ee oY es, ot 3 einai Bh mae " ee oe 
SESS ea aera he ae : eis, ieee daa eS ae : Fa ae 8 ea) ee as Dei ee Beet ms ae DB : ae oer re i i 
ESS 2 aa rece ore < a Pe ms ee ee Bos Se hr oS eS ae ee ue hs, 1 ei Agee oa : inte see, ss ey J oe ae: 
0 RES A eR Rd oN Aa a ae iil es ani PEE GM 9 se eae » Seen Suh» Ass Same ; el en ead : ; pent tee A ea ; : ore eee ee eS aT ya 
, ee ee es ne Z paar sie ‘ si ee Oe akg a Doe serie Te a ee cee ae : Sees ih ae i a pe eal a 
hoo ERIS EE Raa Oe a aR eee SN 30 cc me r: y Ty ey ‘ Pee er ray : ed ae : Soe : 7 
SSO EEE ee eae eee iapeahetd =- a em 2 hs = e ee ae hers fy be f 45 ps Ah een - 
; oe: ees ei eee - 57 ee s ieee mf = =: fice Sane Ev tise BS ale he am oe all <n % = ae he eel Wa ee arts a eis 
ee a al ne ———— 2 eed ee gee ay Wes “Seas sae ne 2 Payee Si 
4 Ses 2 ss SF Bee te ag ‘d .. pees eee Sa Ger: ei . ores ges E> ive ea - ici a Pie ron af es ig “os os ath AESeY: _ <y 
sins y Rosh Saar a eee ped sapeaaeate et aes am Diy oe, uae Ba he) eam 4 sigs eae nies se — he Ah ahee ms > 
y SES ae SS i I aoe ease <2 ¥ ap Resta : es Seay Serge ae SE ete wt an ee it eae pare. Bsa BRM al get hist, : ears eae 
‘ Siege ee os % ge pencuptemmamiee eas Die age 2 = se . a Ras ater ie i. eet eR eatoet B02 oo = 4 iste ees . oo a We Ria eat ete 2! PAGS! 
3 Ec Ae A SS a yA ERE oe ioe eg By si ie I PR acct #8 ee Sa ™ Bor. ie Baer. es aes ih ae an pe 
; Ret es em aaa aes ae a a e og pte: cgi fii ge ial oe SC ee eo tae aoe ees SS ee ees oa ee SE Sa aS ie ie,” ne 
Bee eee ee ee ae Ge I SE és re Res Se ee ey ee Sees e 
, So epinigiges coaster eee rcetann Satan eT Se Sie nS RR NRO cheese tos nobeeenooe nethonitnes ctnnnt 9 “oe es AR ahs ate ‘ = Ei he Sa ESS ees 3 Rane Mears 204 _ ested Tie cagrage OS aire aS ac Wh a etre . a, ae om 
a: Se ger ses Coe ee Sie ef ms ome. ee See. aoe Sees arom ser eS Stl Se ‘ es ae ees q i Has se ee s I eae, oe, = a ON eg hese 
: EE ee. eee Reema = |... | Sst iI: seromuisiiic. ooStnri src tas Ct eae rar a 8 A a se ea tay = eee aoe. BN Re RO par i a8 ae i ‘4 
2 2 i Eee > Sole ae x oh s ia ‘| cs Saha = moe as ein ee oe 
eos peer “Sees ae $4 ae eae Nee a 8 a Sage Ses beeen nape s Brat tee aay oe ee 3 Sa eae sae SL Se Seen alt gai se ap yh Pe eS oe y sf 
y Poa ae a a cot EE eg aaa Tissot ocr ‘ sar Tonge: kee EE Ma ae as RS es ee eee Reins” adverse ALY. aha 4 
Po ee aescntets ware cine at =: ease ae 5 ae eR See ‘ PTE rene See igy a a BS ee * : SEE Rigas icant ——_ — ey ante > wee me Rae Se ESS ey a or ie 
: Bs eSeaeetae: poesia oe Sheers y bi a a as ~s " Seaecateraoinern cae Saas iS se ae ay: 30) pal sn al [Ss = “See Soom > Va Ro ance am Praga? ca: Pees Ye eet y ped 
‘oe ro eS . Spee Sa paces is i st Bsa ae ene eae oe eas Aga tees eA eC ee : Coe eee sae peer a aphe : Fibs eats a A be a eg 
a os 4 oa rage ae ‘ a ae x Rae ee Sea: tx eae hee: Hey Se en Dy eel ie Sn : SS _ ae pes sf a ide res 
; eile ae EE ee —=hC(ai ‘kl dlllltidt:ti‘i ro as Tati % 
a Se wr RS 4 eee ee eR RNS I ae eal ee ek Ripe ee vin St Ss Eee SS ee ee “te4, Ea Saas rebate Bais cael Cees > lie Le. 
; Se eae ae ae i, Be Sage: ge se eae Ee ee Raat ee Pa oS 2 aaa ean Be i, Bees Bitton Boe tg rials 25 pg he Ruaalres Re eal eae Bie’. E. 
1 cae I RR ARR OR Re ee ae es Sy eg alll - eee ek eet ——— 2S oop eee Sy ms: : if OS 72 eg aa { cei! ae Bats 
i Bsr Ste ON ies ee a ele eal Rte re te ST Der ea SPU . Soteastles Geer ioe oe pers a 
f SRR tenga ani amma nce ce f eee Seca oe rae eee "5 = ee :, Saree Bok Meee I Dey Pak ae =4 - 
° egaacae pretenses aaa eS See =a en nS me ao ae Se ba ee it) 2 heen iar ace Se Ue a Sa Soy iagle inn 0 ee Pig 47 7 «oa ROE DEN cis ek ih em al oo 
; Sea Se her ae ar 2 aa Jae Saas — Ss eS : cepts tot Seas - <i GAN NE o c- o a Ss Semen se aS yin? Sr sat ee re ee aomeees ar at ee 7 re ig, 
F 3 Be Mone eS eee ae Bs NM es <a ae a Cte Re ea 2 es SEs ic gets? Me ea el ie IN sy Sates oges i 
; Biot ae ne Noch aR RR a , ga a 3 Oa Vee nt ig , ahs My ye ee SSS 3 oS 3 BS = q sa Sel Rah Sen eee Se pa a teas eat Bee 
“4 Rastesetoee cane sr, Bea ee Se ii one ee SG or Sethe Reo. tees fT? yas Der sh San we Oe oe eee: ae _ SS q . Seles “eg 38 eet RCS hs ee ee | ayer: ee < oe » 
Sagan tetera gee og i re ee Be ee ee ee : recat Fm ey Ee SS a amen foe = see 2: Se bate etek is Ste 4 | 
i RR eR nt oe Re So ee re lll” RR ee ee OG aa | Vie a 7 SEE RUS PDEs sas hay 2, SRM SC ee cae ake ey Nee ed 
ee ne ge ea i 2 — ae See ek aR ‘ ek Sai ae Besse ECs Seat Nae ae Pe eReS. Xa ane . ee 
canadian nemmanen ts name ieenimm hme Saat: Poe ERR ee Ra ic SN eg eres SSS Rc ee ea tee SM Hh Peg Omak ad | = 4 a : 
7 See eae patarate RSS I SS 3 ets PCE RMR, age aay Caen Sager CS MS as SEO eS See pepe i Se) Sea 7) zi 
ei am nae ena So Bt 233 Bae 2 ia ee pele > RE 2 SES pee SS Re ae aw diner” Li ceagtabans ee hia i aig 
> Ber gaa eg 2 ae a epee _ eae gi SS me ae a Mae s ty 7 a Sees ESS ae eee Pics henge Ne 1a ee iL’ 
, . Ba SSS SRR oR eke se os a a rrr <a FSS SES aie aa 3 ‘Orbag os ae REE eee oo aes Ee ee ee gion rae ea ge Ny 
Ec - ee ee eer ga >: a Se ae! ee See ee aaa eee ee oo! EE beeen ae aa eee. Geer o ital es 
5 Sessa saaersaearecpcscnse atest. tanta ttteagerss reo ea a eur tek, oe See eae oD . My es a re SER na se x al Rees ee te, a * “ 
se 7 5 Ra Ba : - ee Ea Bae . Se Se ee |. Ne on ae he Gee es. SSS aah Se eet Ee Ree a ee a ae a me 
teins tenes ag snonnattnc. sneer RE % eee ee ae ees Spe. ees oe ie JS Shane ee to ee LE i ee ae cee pe ‘S an * fa 
‘ Bc ee a Bre aes % Be a ea is i ee A igen Se Sage Bite "9 4 
f { iia oa cance Be cow gees ea Bo seat eeu gr * cnt a ect 1 he Far 99 
EE . iis scm ae cc + MRE Se SEE a ee ws 4 : ee 
‘ Rich state ae a ec ae sn a a cc * SSS a SS Seen a Re eS Ratt eh " 
xg sapien asa ne inning ane Renee eee eg Ae ee Boles SA eee Berrccce : SSE Sere ee er RR ee gE 4 & 
“ SER Sea eae: Cemecaiae ee sae ae SS SS oe er 2 “A an ae ee SEBS Beemer ects ae a chee PN vig ie i sal a 4s 
\- Sg ee es Rae a Ne ae rcacreren ny ee Ser te oa Sea ee ee game: eprige oe aguas Ba yin Tien pies Bah . oS peceerenrnoeoenn nce eee q Ps 2 Ae: af Maa nee en ae. Fe ai e aed 
i bons tonne teas 3. oan eS a Serer RD ERI tir ciate ce een eee Wie ce Me i, MRE, Reet Sen ee om Pest ccl 2 ek aint | Sete ye: et eee Seen + ia 
a « tg ea ee ee ee ge i fe ET ran BG SSeS Fe Sie es 8 ee i ae Ef 
: Sete ea ee ee ie ge ee EY >, SE aaa a ee = eae ea 1, lees, Seco ae ‘ Be eae Beat : 4 Be Se a ee eg ee sea Boy ke ical 
3 tisnantnn semmeantees ena scant, octamer gh 2, ESR aes ee oh eee mee = + CS ee a SSeS OE Sa eae te Wades st ae MMOL hag a aI eae a ey Ce hia aa sh i 
: Sp ita steer natescorumeet apres eat Ek ig oS oe we teers amen tans npesineest sco Peek comers Re = A eae iG ete orca ioe Rey ee oe) eae Jee & aoe e ie i eee a “ 
| ee re iil as i ee i ge - 
Rios ke See ee ee Nei RUS ESS Ses ae Se Se le here So ES ae “3 eet 2 en we : ean ae 
BStocitanion samen sea a Se SR i CSE SSS : | SES : RRS Ss i 5 
[ee ee SE ot, it ea Mes : JS Eee iy : Sos Spee ac f 
Singetieeh oe eee ae Wee ES staan scenes piers ‘ | SSRRRR oe ‘ 
Seemann anne. deanna oP + Er on S22 REE ee : na ae ze ‘ tas. So eS cae Stiga gitar fe “ eh) ¢ 
Ect ee i eae a a Be pa SSR oS ae RED pee re ce 8 Sree See Sa ba aR CAC et Mae Oe Sia. : eS 
* > 2 RE a Be: Pio ctennnn ane ae Yo — 2 ete ee oe ESS Ness} cieuepeae alee sia i ee ss ga SenaON eae es Sc = te Be. pee ae aoe Repro eas any Wick) eee Bac 
g eae aces  oconaeanns coahanatatatatatoneteleno sigh agree satanic mee ce <3 Pel ox Ro, oe te eee ann. ste soe. oan ene oe Gittins, «lee £ a 2 es ie ey [ ae Noiasiean atenet’ shee Se - ee ae eo ae, * As moe * tT Ye ate ene 
: Bag sane ee RR SN ES Brae oo SERA Or wey wee EES eee eee 7 Bid se Ses agi Sah “pent, oe OOS ORE j Ait Me Cee Pc ae ee ti cs F 
: Ce ees aoe ae 2 yee c ave sau) ESSE Doe =p ais Fs ay hens a Penk ce Sate Sa ee d a ae when 1 Pega om 
: Bis hepa te sees the ay Sa a ccc Se Bot eae ae 2 Er a Pr fee Alea eis. SR. acaba ama Soe se Pie Mea a at Pea < ek ON eats abc Dh a 
RAR ie Ri a SS ES ee aad =. 5 ot SSeS soa oa RRR _ pete, pt eee eee ee = ees gr i ee 
2 see pipiens cto sta se a 2 Bere Bt oe te Tes we ee SS See ped a |. es oa PSE IRE, eee ee ee eee e- ees eat ee ie ite pe eh ss Pai 
é Were Se SESS = Rr Pe ES a ENE ee <a ee 
Bei cea occ Sooo tee a ae cs ec rr ee a a > Asai cae ees ent Ee RE ; Re Cr ei Ri NR Ee es 8 SSS a oa CF Fs ae GO RS a a ea a | Sn ee a 
: & 3 eS eBeo8 eee ee ee Soa reget, treat am eo i. a. ae a a Sl) in ae ig ER eect ae 
Boca gins. ies SS tes ccc i Rae ees b+. Tae oy ees seat zo 5 at “loa ho Ae sats hats eet eee 3 Pe Fa, ae X BET eee has - 2 
\ ¢ Ranta ene imam a Mate rear Pcs Roo eeitrnns mene nnn a ST oe eee BE ale A SPR -O 1 9 SARE Se? ht a ern ee a gh tad J ‘oe edie i at at ee ae 6 | 2 S 
3 » Bess sia ate oe SRR a a eee art I Sor Ce ac cata ¢ te Se ol wa bee, Sided pale eee Se gsr. i ae Yoni 5 hele ies ahaa Gia che NAME eee ere c | och? 
A ees Bs aes a Cr ae ae oe Ss - e. ene, oy Bi Sn eee ae tS pee 8 Poin SONS: Se RIS rte mg 
, SESE SSR ee ececnrn oragiaamcrcnomnna Ruy EE RS Fe A a San a ” BU a NG nT a) a Ns TORE MMAR CP osce ey ke ‘i, a ae 
Se Se aera hi. RR a ecole itt a Aca ees rage > Soa Ee ee gas eee OE mg ey i rr Cetera. Sela es Fee saa RS area 2 dillas Sae 
et: Sie asta ast Ser Seem Peg ait eee cape eats a apie ie Seon mee nee pee ei a iets or 2g Rae Nee BE ol ath SB hl ofl ca (SRR SS SS cc ,. Pie 8 Get ANE Seal 9 C3 ea nearer 3 pee 2 : 
oe Ct sti‘C<;é‘C ‘ia UC Fees, 
persihtaecit sono eccentric rrr ie NE ape ort AR ae 4 Sagi — so: hot pc em eam Neat ras eS MEE Ses a: Ng Shee Remnant Sse a eee a: ee OTE. clea Gam OMS. Lees: 2 rae 
Sie Ee ee eae __. ee peli See USS eee Fiat SPST - MiP ens Lee eer SSRI 7 a te shee 9. dy ee eR RAL Ree, be Seales hg ater ME z 
Sc rc Ss cc a x aes cs Ss a Ree oe SR Pe ae st Pa eR Ee, gs it ae ie Sie is SSS SG mer oe ee gate ek as ie ; se 
Exar gota eaten er rt ne tats el tet hea Z Bes cence ese ae me vy An Net b ‘Sag ae ey 2 Pe, ne So Sammars Sage a ae 4 Peat ac eae Lar? Sara” Dot Beltran Vet angele SU A Bak nk 
Saar: Se eee pe ee ae es SI web ee ay 5 radi (Seer pe Re. so SS as Siamese orn ee ako ane age as aise Na 
a! Se Sr eames Re See mae te Ee EY te ~ eee hel eS cere et. Sars Se Re ir aa ot ae pai 2 ee Se ; pest cai st Cee de ee Re isa ae s 
z oR REY SR NG ics NO a Bee ee See Bs pte ey ere / SORT ee SIMS te SU TIES ts im ES SS a 3 OL TRG BR hice he ec a ee rs re Ei 
y ‘ SR SRS SRR a i Tags ee iti(‘“‘éC RI RMN SIR cece ce a oe ESS a Sass ; Ne iicae Ske Sac SCRE A aie Ph tS hat a ta a 
Ne eines . Sete tanner anc te. eat a a Te eae Some ips a ae Ss bees fo en aa eRe rere cat ie. : = |e GIRS Sates yaaa a SS aS $e : eine sa peli nr Tiga ss Ee ena i 
; sapere oa ah a Bers Rares Hah eittege co a ne ane 2 ei Serene: Bee Mena + hn Sse ag er a eee eee i pe se oa Nar he 9h 2 5 ie 0 oo oe : , LR SRE ARO AMERY Line LY ge sey AE Sy hSotvcue 8s MRR oe fis 
5 ‘i Shes Meee le cee ros ne ae eee maT reg et esky Oy ag SS aes : Bae en ae bi ae sina ils saa Ree hes: iia get taal een NUM Sos ssa : Ran EenN Umm Mae PR NS Zs erg tata TOM ah Aa 
3 Le Repraspen ts ce eens Bee : ee hee’ es 2 aa eee Shee RE Base Sea te Z mie a 38 ee Fee Pagar: RS fol SSRs Sa Tas ee SG agi Oran copa 5 a none 2 ead ee ce: nitk 
: Meteo en ae aa Eat SORES Re a ae ae a Stee j sche oe ee, dee ae eye ee aaa oe In EL SO SES a Pe ae pe eat A ge oe sen een Pp! ne 
ie. A in ae OE ee cit eer ge Bei! sae Souk Re Pg aly os ue Sk oe er saa eS "SSS eae secre Sve Scares ie nodes eee ei ee te 
eR ORR ARE Be She pe nas eee ae ae ana sme 4 = oe Mi eee aes pee Na eo. 5 rik Demet ie OREM, NKE EN ae es es [ee i ae ee as Sey fy <a pe Mae 7 Steam 
‘ See enue a STIS ER Site Onn Oe a Saas ; Be et Ek teen ee 8 i a a RRR SR a art. nn Bebo Wie Baek gS: Ora, aS Nae 
cS RR oe Si RN See atoms Be SS Me ee RE IG, vt es ‘3 oS : Bs eee ephy eet att a eae is Se iS Ae Sg Se SSSR 2 Rn a Sh 3. ‘Sa eee i rts SF a, BO Dan ee We ae me mG 
Go SORES EPR SB en OCT EROS a a a noe SOAK AMG Sie ae Tice eR NN sre Rie a se elie [CaN 7 8 Tipu ts. Doce ae Sais. fete Sic. : TERS R ED) lee «eee a hg 4 aes 
eg. SONS RR oo SESS SO Rs a a rr “oo a Rs uk ete aeeges 8 en SS en ae ah Olea oe oe ae els, la RS et Sexe. See een ana id ; 
it q 34 ee anc eetieots Same a ea: 3 Bcc eee Se Se ae enc Pte Foie ee 3 Bee a 5 ie aie SC OW aes age go ee ae? ier s)he eae e erg ae Hy 5 cake Ta Bi Ae ge ee ~~ 2 Tahoe DL etet os a Mies £ as he fe 
| Ee athe x ee RM pa TR Peo Soke 2 <a t e  aoe Sg pres. ee. % € © : a Tees ey Eee) <M ec oa 3 8 re cuss ip Sa NG ol Ay it Ss ie ees si va 2 
avs Ee Nei ugenranmmnmeee y  Sei an tee ¥ bee ee = ae : 4 ; : esses: sd ae pes ee ee eee Beeson ete — et Ese ae ee ae ; , 
is Dips cuembane lane gah ee mage oe ee aR a exile SS Be i eh an Ia 9 SM Ce tae i : FUER Nts <a eae SS esr hare OY Renters . 3 3 ae aon Se Fre ae Wee Cipes Bs : 
nt Sig See reams sie aaron tn eattne eae e Fae Meee oe en a i. Bane CBE ren Sh. tated tears. 2 Bitte scasaien ie shee oer io *s pieey _ + aa pase cate ee get es z 
Seas eas te fe RNa Ra aS : : ee ie Soa ie ~ S e E 2 big . “ eae tee i sia SRS nee aioe 5 eS ee Lae ae a ps 
Bechet cael teehee ae remeron Dee atta ‘ ° sae. a pitt ae Ses Pap Oi: kat 4 2 ‘ z eee tion Gai Pan taty Gr ie eee ee ms eerie SCN ’ We i eal ewe Pee = 
ame. : : Mirah eae Se ati SES SRS SES an eae ay aaa Sagi ae shattie a 4 lpn ORR, engage. Re a ae aa RS tier! Goel Sa 3 — ae Garr aS: FOR Sa eae ple 
og Oe caer eee ee ape te ce . Be RO 6 Be Sy ea es ce Scan Seek HE SE aN a ae ied oa 7 F Sh es ee i ag ag gaat a i 
Brees RS Soa Sasa maak A IIe Oe Re ETS SOR LSS SA UD RESORT aR Bi os ee oa lo. Rie aici SS ne Se. a se 3 = si ~ Sat 9g, ee a ee et 
7 : Sage ee Soe eae ales Si SSS eee ei aa Bs ey ee spi She Sc Raa a an ee cc : sos gt en se “oF Bs Le TS a? i ey oe = 
age Nig ha Aas RE Oe a nee ss . ° #4 ek RPARCAG ae: 4 r 7 . ict nee — 33 ae ens 8 
> - Biases Pee E Pn ea pecs. ae ey i" Pe ee i eee 4 aan z eS ‘ ES Sieh oa ieee ates ec aT 
¥ eee Reeth cones eae Bates a na ; Iie sO a eee I 4 _ ae os eget Re ot a yee: ee ae tes at sige wc aa ncaa ae ht ma 
i Re rane ees peter eg OC a see SRE RE ee caer oe aes: Risks, Sess Soh ase Piette ere cae gic ates Shean sr a I OS Se ag RES cease cy fe 
. 5 basen: SS ig SRC Sie oa sctah eee Se aR Es ie NaS aa ORR ae Se a Se neh Rc Spek, any Rerewn a en i = Jie saa aS a =a 
me Bo as : Ba Pe Ss. RR a Sei ares WR he Se eee esa di 
* 3 38 ie ERROR uit. See ee : So eS a a 
- 7 BE min aotaaeae Saeion Rne Sete RRS RRS SR oN NT Lao NS i 
* Be Saoirse RR tore ee a Seen ae oo ST oe Sea Sm Saran te j 
Spe teie och at neem oe en eR ee tai Seth cs eee es ; 
ec me en ce rc te ee See aa ee 
SSR ae Snhetoaanee ent ane CB ee pooh conten RRR Oe ae I Se LPR ON RRS PER OR ie OR a ea ; 
Sti cana aera nan eee EE en a deci ote secs ho ee se he RRS Sai Ses See ae 
ests eta agers ene con ona aie sn an aaa nn aN ca Pe PRR ee ORO OO I OR RET a a ee est et oe B3 
Reese ee EN Sr ne SIRE RRR SAAR Si Ses a Se RR AON an RR eI ae ee ee Nn a eR eT Set see 
Berean ean eae eae Br nerene s ananateae ce Beis ccte rete oe Sein SS 
pana area ee ee ore an Neem eee ae eae SER Sa a Re ee a ee ae 
a 
a 
ay eg 
a eek 
a ak jiu 
Se 
es 
tem 
Es 
cg me 
io 
one 
eer ye é “ 
eat i Bes 4 A 
ee . — - ~ = 
Eas , “ea OF BS: ad a ; 
le ete a aod ~ 4 : a ae ee 
eats me ao 2 ia BER eee 
<2 aaa i eS eee 74 E 
OSES ee BS % eee ; aioe 
pa igre ° _ 2 emo os ee ie sa 
Bein ee “ d BS Sate es s oe 
A .) eS ied ae 4 sy me eo eS nack Biue 
. tae DP sin = ss RS . Bee sae bee Cea 
Oo eS Sa. 4 Re, ; Re : a 
2 a RR. Ila oe Cres. ae i ei 
A me Beate ake " on © a a ay 4 igo 
1 Ba, 3 ir AS ee ea 
7 “Bierce or. mo wh a : ee 
ES ging 48 . ‘ Si os - oie 
eS aa $ . : 3 = a eaenl Wes 
: RS & : ye ae Be ae 
: VA : . > . a ee gh Fei = 
‘ Latins q ~ Sey Sele 
SOO ES Sok cakpie nc, SIME i me. : ms Be x i, 
: ER FE s S <a ‘eaves 
eceee mere: ca a . Bo ee r sae 
eee < ; Pat sees. 
8 aS ¥ : pe. = Bi eS So ee 4 i 
a | i 1} aX “ee ee 
eo a M “Ss, NS %, a. <b ¥ ss Se ONS A CRAs 
SS Ee ee. prime 
fae SO 2 x 3 Sis Ba: 
core. ee > A : > anc : 
eget has: -" * ? a 7 > . Se r = 
Bee: OE, . ee = < : é cy es x i att 
ae oo 3 i - eo tf 3 Sa IR E A im 
eee 4 : ae 4 ¥ 
; bie 3 . Soa 7% ¥ “ _ es Sd see SEL 
= ‘ hed wie SAE Rie at wy Pe gal i Bees Te a ta 
‘ ca Ys AS ere an pa aan es ty oem Bye hy: 
‘ : Sy Pepe Mme Ses ee Spy Sse 1 cama! ar z 
: 4 fA Poe WRI Rae Bi OR an ees 
' Feo poke Beige Se So a ah ne 
ei pee: eae gah? be 
; ote f: ; : 
- = Gos mae ; ic’ 
. BUYING HALF OF THE | ee 
ies ca ~~ “ sos me Be ate 
1 t a ees 
re ae ie we 
aed “9 a 
eee 
Posis a: 
en 
a 
oo ae 
Pe as 
‘aioe 
poke 
—_— SSS SSS SSS Ree 
+ aan j 
eS 
jie ee 
i * 
a 
‘ ‘ a ‘ f eae he ee aa A pi t ce 38 K oats ates = 6 
Bh Vile ee ul Ey Wes sake wc Eat) Sena x “ ° otk Sn Sane ae Se Re ae ie ay Ni areas ee 7 ak Pte yale ote é * SE ec Me eS SPS ean a One ae ‘ é: von ee oe Ps wih: Speed f Rep REF Hy gies > Nea TON a ae oe By ai es A 
eT Os Sey ee Put’ M Ae has of Meee ty : y rc se, ie he “3 horas? Se os 2 ae Sn al Re Se. Sar Bed” pens a ey > + O&e Var sF, , oe ee pe Re ett. Soe pee IER, 7G Cao Le ape ie og oe Vi, et Gs is EN OG ea eg we ik ea NG a i. - Nae coo De. 5 ie BH Boe Fa z 3 ma ©, f eis Noe ¢ pn. amie eee bet ST 
are Ss FN: ate ree hs Rey acid PS Ae Sa ee le DHE SPT Sica he DY Ie GY Re oh Soe BN IES + ok Ya 0 Si) NaN ial Ur ieee ts ee cs 5 a eS Me AS; Gairagh ee tag uP gon a iy saith apt Bt eet eM oor ea ans Ve stn bes wet aeter eh a he, Pag Oe Sage a Cat Gah eet cs as zy ee 
Fete DB ha. si Sc gh fie ee LN. eC TRE ep Pep te my in he Be A eM OE Nee ae eae) iets at Gk Pao eM Pe el ering A Whe? ae SRM Erase as aN yin Cipaleee eer mt de Soa bal, PRT Ee eR ARO cen Un Tee AT eR ad oe Se Bie cee BSS Vereen ut te ae ee Sree Ma gel cms pela TG RBS >t ei 
: See ope pin ee care. # ; +4 $a aR aE SRS ON Se AN a SR ine ge RCL REGIA) We rcice ath Panga ey gk aie aia ran, Maa See Sie ie ee eRe Rr Ime de Rema Ses SON” gas Race ad Ceca ea GOT Ce eee © Pe IRN Jah gat ean OR aL AOS: a ea THEY OS) ie RS Rag ererieies YY OO ee ath Py ae oun Seca eR am es eee TY on) Semmes ok 
4 eg tom ° a oe ak Ae Lan? a of wie fs Spee ites 9h cae ae eos Ried Ler tet mage iN ite ees di ey ech ade Nn coke! here) ogee ra 3 aie Begg eet: oo ae hie 53 Sere, ee Ga Big tie Poy Sie i ot apa 
z £ ’ % 3 ia : ee ire Pays Bae € i : a fe oo : ie Peak ; Ta he, de hae : rie ie 


. 30 ADVERTISING AGE September 14, 1936 


— 
—— 


PIONEER URGES | WINTER SPORT HAVEN UNDER CONSTRUCTION NEAR KETCHUM, IDAHO tionnaire prepared by Howard My. 


ers, editor of Architectural Forum, 
: New York, will be sent to every cys. 
| | 


tomer of the utility, while additiona) 
copies are available at any office. 
All the ideas submitted will be tab. 

ulated and the finished homes wij] 

express the combined ideas of the 

| 

Philadelphia, Pa., Sept. 11.—-Two| 
ideas, so simple, logical and profit-| 
able that they may be grasped im-| 
mediately by the humblest retailer, 


community. 
will form the backbone of fall and | 


winter advertising of Pioneer Sus- | 
pender Company, according to an an- 


Call for Suggestions 


“There is no sales catch in this,” 
newspaper copy’ explained. “No 
salesman will call. You don’t even 
have to sign your name to the ques. 
tionnaire if you don’t want to. Just 
answer the questions and put the 
questionnaire in the mail box. It is 


already addressed. No __ postage 

nouncement by M. M. Dreyfus, ad- needed. 
vertising manager. “Won't it be fun to plan a house 
The first and chief is to preach the | Palatial les which is part ad the Union Pode project. and then check your ideas in the fin. 


gospel of one pair of suspenders 7 = _ — ished house as they have been in- 
or braces for each suit in the posses- | 


ton of each male. The second is not | }and abetted by the clip-on feature of plish this 1 bonnes they curtail prof- ~ [terpreted As nls «Rice ap ge 
quite as fundamental in its approach | Plone er Streamlox braces, which its. Advertising budgets could not asians ? Went vou ‘help?” ; 
but promises a windfall of business have jewelry clasps instead of but-|be increased to force heavier traffic The Nia ara-Hudson will have tc 
from a new source—the feminine | tonhole ends.” through the store. The only solution await the cern response to the ‘a 
sex. Pioneer noted that the girls | Copy intended to halt the femin-| was to sell more merchandise to the ARCHIT ECT FOR sehaniien ian it ovens cies datiead tke 
are mimicking the boys in much of|ime trade carries the never failing people who visit the stores. sites for the three homes. It doesn't 
their apparel and reasoned that if|*i#al, “Fashion's Latest,” and sug: More fundamental then our com- know at present whether they will 
they were going to wear pants, they | |gests Streamlox braces “to add a gay| plete and co-ordinated program is be erected in the city or a suburb 
need a preventive of awkward acci-| touch with the popular mannish cos- the fact that the retailer doesn’t Se baenes Gh te Genbien affairs: 
dents. tumes—riding clothes and _ sports|have to select any particular pat- Wired for the Gechiees. Snide tees cl 

Copy on these themes, particularly | Skirts,” with the added assurance | tern, any particular price range, or ee comfort. step-savin ; ~~ ert euto- 
the former, will run in Collier’s, Es- that “These do not require suspen-|any particular type of web or con- z P wd ‘ 


The| der buttons, but fasten anywhere | struction of brace in order to utilize| Albany, N. Y., Sept. 10.—The time matic hot water service and inside 


quire, Fortune, Judge, Liberty. weather control. 


hia tia me ‘ a > gkirt- smart jew-| this promotion.” to tell the public about model all- 
New Yorker and Time. Through a cut | #!ong the skirt-top with smart jew ; 3 ; ’ aeniia ™ i 
and mat service to retailers, the|°!y clasps, in a variety of textures| Traveling window displays, smaller | electric homes is before, rather than waned ta aes Re aie we oe 
company hopes to translate some of | 24 colors. aharsapehe bent oom or poevage oe able to survey the finished struc- 
their enthusiasm for the new plans| ™". Dreyfus said that the search | and showcase display cards reed oe ion of the Niagara-Hudson System. |;e3 In December. after having 
ere into copy in their local newspapers.| 2S for a promotional idea which | ing made available to retailers, with | pis utility accordingly has launched peed as, sienna ‘aan esane i 
om would meet retail needs of all locali-| chromium metal fixtures to display|, 46 month campaign which has ee 1d sii 
; : " iii an ioe e sold. 
Saving in Time ties. the merchandise. Lavenson Bureau, started in newspapers of Albany, Seiten Masten Sescittee & Oo. 
“Instead of depending upon aj Philadelphia, is the agency. Syracuse and Buffalo by asking|,,.., “ned Buffalo is ta chores of 
brain storm by some smart young of- —aiieniniacipaaeatalat everybody to help plan the three ane suavent one - - with Stnutery 
'fice man, we went right into the ; palg ’ 


after their construction, in the opin- 


Advertising is of a provocative na- 
ture, designed to give pause to the 


most hardened user of a single pair 4 : : . : “ 99 | homes, P. Irvin vice-president, as account 
of suspenders. field to find out from retailers what Sederquist with Home Six more insertions of this nature ‘anieoniitions P 
“It seems that a Park Avenue| Meir problem was,” he explained. Arthur B. Sederquist, Jr., has been | will appear in September. Copy for| ‘ 


bachelor discovered the idea,” says “We found it to be increasing the appointed to head the horticultural | following months will keep the pub- 


one piece of copy. “He bought a unit of sale. advertising department, The Amervi-|jj¢ jnformed of every step in con- Thera with BBDO 


; : : ’ Home, New York, succeeding H. | .;,. : : sas 
different pair of Pioneer braces for : can ’ . : struction, until the three buildings ; k 
paces cama By leaving =e aitesind Problem of Retailers | M. Jackson, who will enter business |... fnally thrown open for inspec- Harry D. Thorn has joined the Min- 
: ae oie ‘tor himself. Mr. Sederquist is a|” ne neapolis office of Batten, Barton, 
to his trousers he saved seven and a “Retail stores are faced with . tion. I 


. iN-| landscape architect by profession, pn Os ae Durstine & Osborn, in charge of Jf 
half hours a year previously spent in| creased costs of doing business.| and was until recently advertising The invitation to all interested to| nedia and production. He was for- 


changing suspenders from one suit| They must sell more merchandise to| manager, Pawling-Patterson News give their suggestions is consider-|merly account executive of Erwin, 
to another. Of course he was aided! meet these costs. Sales don’t accom-! Chronicle at Pawling, N. Y. ably more than a gesture. A ques- Wasey & Co., einen 
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THERE IS NO SUBSTITUTE! 


aka 


om ' Gp 7 To Reach Your Michigan Market Outside of 
a. AN Detroit You [Must Use Booth Newspapers 


— 


ee een a 


The Booth Newspaper Michigan Market is equivalent to another major market the size of Detroit, 
and there is only one way of covering it . . . with Booth Newspapers. 


Leading newspaper advertisers know that there is no substitute for Booth coverage. Booth circula- 
tion blankets eight great Michigan markets . . . reaches more than 275,000 able-to-buy and purchase- 
minded Michigan homes! 


Ask for valuable marketing data, pertaining to your product. 


In Bay City, IT’S the Times 


More than 99% of all homes in the city zone are subscribers to the Bay City Times. Circulation is 
now at a new all-time peak. 


A. B. C. - 22,976 


I. A. Klein. $0 E. 42nd Street.................... New York City 
John E. Lutz, 180 N. Michigan Ave................. Chicago, Ill. 


BOOTH Yewspap 


OTHER ee i¥ 3 ; 
DETROIT : 


Pei aad 
oxime Bn - 


Fact oc dv heen 


THE GRAND RAPIDS PRESS «+ THE FLINT JOURNAL - , THE SAGINAW DAILY NEWS + THE KALAMAZOO aiiae 
_ JACKSON CITIZEN PATRIOT + THE BAY CITY TIMES + THE MUSKEGON CHRONICLE + THE ANN’ ARBOR DAILY NEWS| 
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... that latest craze ... the ball and 
paddle game had everybody doing it 


.. . but crazes and fads come and go. 


= i amen 
eS eee 


Visual advertising, however, is no fad 


... it’s always BEFORE THE EYES. There’s 


no craze about our engravings... 


<n they're regular . . . made by expert 
workmen... they always command 
| attention and do convincing selling. 


Yours por ad vertising 


that can be SEEN 


PHOTO ENGRAVERS 
NORTH MICHIGAN AVENUE e CHICAGO 


a % : : t ae ae : ae ae Ge csioue a F ; cae fi Pare: Bei ase Tee ‘ Poe ate sy ict ag: Mires ee! ig fhe ai sh Rad et) oe aS 5 - ives me as eee . Dy gs fae 3 oe & 
any 9 ‘<_ Pa ‘ : bY 
eee 
My- ed 
um, , 
“us- y = 
Nal “ tee 
ice, J eS ae 8 a 
tab- : \ aie 
- wipe 
will ail =: ; 
em oa 
ig og 
‘No ' 
ven 
les- rm 
lust . 
the 
t is 
age es” 
ae 
ee 
use Pal 
. e a 
fin- i 
in- we 
cts, -_- sae 
the Seo. 
ae be 
a 
7 d i 
, to a 4 : 
oe Ad 
the iia 
’ ace 
urb. es! 
fila 
eye- as iu 
. es 
uto Bae 
side ak. 
om 
call 
1ext ee: 
| be aa 
ruc- Be 
ving a 
P : he 
will Ae 
Os- i ii 
> of 4 _ “ 
nley a Sa 
Ee “ 
yunt i 
! a= 
oo a A 
i — 
Min- ae 
ton, ~ 
of ‘4 hess, 
for- ; . 
win : eat shpat E 
’ q sala SH hg) 
is 
— Ain a eee 
<a 
a a 
& ne 
ia ice 
; ae 
= sy fe. eae 
ae 
7 ae 
; — 
aS s 
Me we je bee 
Sta ae Aaa. 
a eae ene pe ae 2 —.. 
J aes are “a $ mye e We ; ° ‘ a es .- 3 ; 
————— Sti“ eS. 
ee . ores ae 23 ‘ Si 
i — — “ — 
be 4 — Bs ee ai ; ‘ 
=a ae — ; 5 ee 
ay ae : ’ i 
° ay ow oe ee : 
troit, * Satta. aaa 3 Z 
fen ee a i o 
FO Res” CT OREM REG ES Ee ene e oe 
ea y An SAO OP ee tees eee te apie gS te ea a 
‘ ag a9 
aS 
oe 
ies : 
Arig At 
SR ae 
on 1s = 
a wah 
edi 
ee 
: ih be ee 
; Biches? 
: . Geena. 
‘ > Teh 
3 Se 
. . oe aad 
a 
gee 8 
ries. be 
‘3 e 
ie tte, 
a 
eee 
| ¢ : Rr: 
ee 
= 
- ae 
ree | ese inrmemciemer eA fe Melia: 
ae M sh: Bee 
aie os RAS: 
4 F B seit 
: : Le 
hi 3 a Bee 
m™ 20 ye 
4 = 
A ay. 
2 Be ae 
h eee : 
+ a 
; om 
aie eee 
’ ee Se 
aay ee ft ; ier ies z a SS ho ei ie ae 1, Fe aS: . r a ‘ Sey ill bps ral) ie Sa tg ati eke ‘i rok a Cee cae ti rae a Sangam wet Ae a Eh 5 (OE i eA A mime tM At re re a ar i mee - hie SH ie ieee 8 [ot et Ooi his a 
pe ho: Reed e Pe oo ge Earner ae Tee gt y Seas ae ee Wi airial wigeattd Tie S f : eh , ane ; 7 Sea ait 4, ede Ns Ra Cate ie aa Se, aeern ae rs ne fe: gs Bis ~ im Gar, eae eae ed aa a4 
5 hl maar deer ec), tron er sige. 2 OR eS ee tN Ee cn) tec ot eit the ee Ekg me ft Re Ge Tee | ee ee mee te ee mc ey Bee ABE NR 
COCR a Ee PP HORE, EEE MENN acl orrngs oe: ORE NI EEC SE ES SSIS Py irae OF SER ae ae ae ed, I ag RE a Ree ng tcc RCM 
| | | ee aoe pee Be ht spegerr fictaR vant a oe a 
2 —- ) - ate Se Em he a 


32 


ADVERTISING AGE 


September 14, 1936 


NAME SPEAKERS 
FOR 14TH NIAA 
ANNUAL MEETING 


Philadelphia, Pa., Sept. 
dresses covering subjects which 
range in scope from general business 
problems to improvements in the 
mechanics of printing will be heard 
at the 14th annual conference of the 
National Industrial Advertisers As- 
sociation at the Benjamin Franklin 
Hotel in this city Oct. 5-7. 

Wendell Willkie, president, Com- 
monwealth & Southern Corporation, 
will tell how “Utilities and Indus- 
tries Work Shoulder to Shoulder for 
Recovery” at the opening session 
Monday morning, Oct. 5. Bennett 
Chapple, vice-president of American 
Rolling Mill Company, will discuss 
the importance of public relations in 
heavy industry. 

Ken Dyke, formerly advertising 
manager of Colgate-Palmolive-Peet 
Company, The Johns-Manville Cor- 
poration, and U. S. Rubber Company, 
will discuss “What the Industrial Ad- 
vertiser and the Consumer Adver- 


10.—Ad- | 


| tiser Can Learn from Each Other,” 
at the Monday afternoon session. A 
nationally-known economist will also 
speak on “Where Is American Indus- 
try Going Under Present Condi- 
tions.” 

The Tuesday morning session will 
open with a talk by Walter P. 
Paepcke, president, Container Cor- 
poration of America, on “What Re- 
design Can Accomplish for Indus- 
try.” His address will be followed 
by a symposium on machine, pack- 
age and display re-design. 


To Discuss Co-ordination 


luncheon 
of Nims 


Following a 
Harry D. Nims, 
will discuss trade-marks, 
names and copyright registration. 
Co-ordination of market research 
and product study with. sales, mer- 
chandising and advertising effort 
will be explained by Walter Geb- 
hardt, sales manager, industrial di- 
vision of Henry Disston’s Sons Com- 
pany. 

Tuesday night the association will 
hold its annual banquet, with Stuart 
G. Phillips, advertising manager, 
Dole Valve Company, as toastmaster. 

The conference will re-convene 
Wednesday morning with a discus- 
sion of types, printing processes, and 
inks by H. J. Alexander, vice-presi- 
dent, American Type Founders Com- 
pany. He will be followed by an ex- 


meeting, 
& Verdi, 
trade 


[ —— 


pert on printing papers, and L. T. 
Benedict, Phototype Engraving Com- 
pany, who will outline developments 
in photo-engraving and lithography. 
The annual business meeting will 
take place Wednesday afternoon. 

The conference will also feature 
a commercial exhibit, and a “Mem- 
bership in Print” show. Panels will 
be judged for awards in six product 
classifications and several media 
groups. In addition, there will be a 
photographic display. 


The Eastern Industrial Advertis- 


|ers will be host to the national as- 


sociation. Theodore Marvin, adver- 
tising manager of Hercules Powder 
Company, is in charge of the con- 
vention program. 


Joins Westinghouse 


George I. Wright has been ap- 
pointed transportation sales and di- 
vision manager of Westinghouse 
Electric and Manufacturing Co., 
Pittsburgh. A. C. Streamer, former- 
ly transportation manager, has been 
appointed manager of the switchgear 
division. 


Lewis Advanced 


Emery M. Lewis has been made 
vice-president of Brown-Williamson 
Tobacco Corporation, Louisville, Ky. 
Succeeding him as treasurer is J. F. 
Ogsbury. W. S. Cutchins has been 
named assistant sales manager. 


AMERICA’S MOST DIVERSIFIED 
RETAIL BUYING HABITS SURVEY 


Conducted through the Cincinnati Parent- 
Teacher Associations, in 4740 Cincinnati 
homes. Sponsored by the Cincinnati Post. 


EXTENSIVE 


* 


The 4740 questionnaires tabulated for this survey represent a 2!/2% cross- 
section of Cincinnati families. There are 8 full pages to each questionnaire, 


requiring 45 minutes 


DIVERSIFIED 


to an hour to completely fill in. 


The survey covers: wearing apparel, household furnishings, electrical 
appliances, radios, automobiles, gasoline and oil, food products, soaps 
cleansers, points of purchase, newspaper reading habits, occupations, size 


of families, home ownership, rentals . 


important questions. 


ACCURATE 


and the answers to many other 


The method used in obtaining answers to the questions has been exten- 
sively tested and is in general acceptance as being unbiased. 


If your product is being marketed in Cincinnati, this study will help you 
solve some of your sales problems. Ask any Scripps-Howard representa- 
tive to show it to you. Or write the Natiqnal Advertising Department of 


The Cincinnati Post. 


The Cineinnati Post 


A Scripps-Howard Newspaper 


NATIONAL ADVERTISING 


DEPARTM 


SCRIPPS - HOWARD 


ENT OF PRESS . . 


BUREAU 


MEMBER OF THE UNITED 
. OF THE AUDIT 


OF CIRCULA- 


NEWSPAPERS TIONS and of 
230 PARK AVENUE, N.Y.C. MEDIA RECORDS, INC. 
CHICAGO SAN FRANCISCO LOS ANGELES DALLAS 
DETROIT PHILADELPHIA ATLANTA 


a 
LL , 


JUDGES ACCLAIM STERLING BEER PICTURE 


Wesley Bowman Studio, Chicago, made 


this shot for Sterling Beer advertising. 


It brought the studio a bronze medal in the “‘illustrative-with models” division of 
the Photographers Association of America contest. 


RADIO NETWORK 
FOR CAMPAIGN 


Stage First Paid Broadcasts 
Via NBC 


New York, Sept. 9.—With its first 
use of paid network broadcasting, the 
Communist Party of the United 
States is adopting many standard 
promotion methods for the current 
presidential election campaign. 

The most ambitious effort is a 
series of broadcasts by Communist 
candidates over both networks of the 
National Broadcasting Company. 
These paid broadcasts are available 
to all, it was explained, under rules 
recently laid down for political broad- 
casting. 

The series of 15-minute Communist 
programs over the NBC Blue network 
opened Monday night. On Sept. 21 
and Nov. 2 the NBC Red network 
will be used. Other broadcasts in 
the series are scheduled, for Oct. 2, 
9, 23 and 30, alternating on the net- 
works. 

The national campaign is being 
augmented by the New York State 
Communist party with a series of 
five 15-minute broadcasts on Monday 
nights, using Stations WEAF, WGY, 
WBEN, WSYR and WHAM. The 
series opened this Monday and other 
broadcasts will follow Oct. 5, 12, 19 
and 26. A special broadcast is sched- 
uled Sept. 30 for the New York or- 
ganization over WEAF, way, 
WBEN, WSYR, WHAM, WABY and 
WERBR. 


Using Sound Trucks 


The national Communist organiza- 
tion, according to Jack Martin, Illi- 
nois State organizer, also is prepar- 
ing a fleet of sound trucks for a na- 
tion-wide tour and arranging distri- 
bution of a special sound-motion pic- 
ture of the national candidates. 

The national organization is plan- 
ning to issue a special campaign edi- 
tion of the Sunday Worker, with half 
a million copies to be printed. 

The state organization in Illinois, 
Mr. Martin said, is negotiating for a 
series of four or more broadcasts to 
start in October, supplementing 
broadcasts already staged in Chicago, 
Peoria and Rochester. 

While some difficulties have been 
encountered, broadcasting company 
officials have held that any recog- 
nized political party may use broad- 
casting facilities on the same paid 
basis. 


Gets Tercentenary 
Franklin Weston, Agency, Provi- 
dence, R. I., has been appointed for 
advertising and publicity for the 
Rhode Island Tercentenary Exposi- 
tion. Posters, newspapers and radio 


will be used. 


Rehfeld Opens Office 


Amusement Advertising Service, 
Inc., has been organized by Charles 
W. Rehfeld, president, in the Mer- 
chandise Mart, Chicago. Mr. Rehfeld 
was with the Chicago Evening Ameri- 
can for 20 years and was assistant 
manager in the amusement depart- 
ment for the past four years. 


Heads Saks Advertising 


Virginia Gates has been appointed 
advertising manager of Saks-Fifth 
Avenue, New York. She _ succeeds 
Mrs. Jeannette Moeser, who recently 
joined Stern Brothers, New York. 
Miss Gates was previously with the 
New York Herald-Tribune and Lehn 
& Fink. 


Studebaker rs Films 


Twenty-six theater films on the 
1937 Studebaker are being produced 
by the Alexander Studios, Colorado 
Springs, Colo., for Studebaker Cor- 
poration, South Bend, Ind. _ Hill- 
holder, automatic windshield defrost- 
er and roominess will be demon- 
strated. 


AD 
MATTER 
BY 


THE DEAD-LINE ROUTE 


AIR EXPRESS 


2500 Miles Overnight 


electros—anything, 

A 4 everything — shipped 

by nation-wide Air 

Express will reach215 

key cities in the United States and 

Canada directly overnight—and 32 

Latin-American countries almost as 

swiftly. By quick transfer to Rail- 

way Express—23,000 offices ranged 

along the railroads of the nation— 

shipments are delivered te points 

between, frequently, in a few hours. 

By either air or rail express, or 

both, you have the continent under 

your thumb—at astonishingly eco- 
nomical rates. ; 

So, for day or night shipping 
needs, phone any Railway Express 
office. Pick-up and delivery at no 
extra charge. Shipments accepted 
collect or prepaid. Air Express is a 
service made to your specifications. 

For service or information tele- 
phone the nearest Railway Express 
office. 


AIR EXPRESS 


DIVISION 
RAILWAY EXPRESS AGENCY 
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VISITOR TELLS 
ABOUT BRITISH 
POSTER METHODS 


New York, Sept. 10.—Self regu- 
lation applied to outdoor advertising 
in England has enabled this medium 
to occupy a relatively better posi- 
tion there than in this country, ac- 
cording to Arthur Hyams, represen- 
tative of Boro Billposting Company, 
London, Eng., here on a five-week 
visit. 

Mr. Hyams says that copy censor- 
ship is as strict here as in England 
but he believes British plant owners 
have gone a few steps further by vol- 
untarily eliminating posters from any 
part of the countryside where they 
might deface the view, by locating 
town displays subject to the ap- 
proval of the town council though 
under no legal compulsion to do so, 
and by refusing the paper of adver- 
tisers who they believe cannot profit- 
ably use the medium. 


Posters Are Scattered 


He regards concentration of ad- 
vertising at points where traffic flow 
is heaviest as a weakness. The 
British method is to scatter the post- 
ers throughout residential sections, 


. ’ 
wuere they are seen one at a time 


and at intervals which afford a pe- 
riod of rest in which to sharpen per- 
ception. 

Another superiority of the British 
system, he declares, is the practice 
of posting paper near the outlet for 
the goods advertised. 

Outdoor advertising is especially 
popular with tobacco, petroleum and 
soap advertisers, many of whom 
spend 75 per cent or more of their 
appropriations in this medium. Stand- 
ard sizes of paper are 16, 32 and 48- 
sheet. The last size has been a 
great favorite since it was standard- 
ized for the American Palmolive 
company, when that firm was mak- 
ing a conquest of England. 

Despite the partiality shown out- 
door advertising by a number of 
leading British advertisers, Mr. 
Hyams’ company never recommends 
that it be used exclusively. This 
policy, said Mr. Hyams, has nothing 
to do with the fact that Boro Bill- 
posting Company is owned by Od- 
hams Press Limited, one of the larg- 
est publishers of periodicals in Eng- 
land. 


Dalton Joins Knott 


L. H. Dalton, formerly with Spur 
and Golf Illustrated, has been ap- 
pointed advertising manager of 
Knott Knotes, guest magazine of the 
Knott Hotels, New York. 


Boynton Promoted 


Calvin S. Boynton has been ap- 
pointed head of the production de- 
partment of Mitchell-Faust Advertis- 
ing Co., Chicago. For 15 years, he 
was in charge of production for 
Mitchell-Faust-Dickson & Wieland. 


Bernard with KHJ 


Don Bernard has been appointed 
production manager of KHJ, Los An- 
geles, succeeding Glenhall Taylor 
Who has joined Lord & Thomas as 
radio program producer. 


McFadden with Agency 


J. A. MeFadden has joined the 
Copy department of McKee & AlI- 
bright, Ine., Philadelphia. He was 
formerly with Donovan-Armstrong, 
Philadelphia. 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


UNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and re 
7 : 7s who sell seed and other horticultural! 
n¢ agricultural items to 41,000,000 farmer 
and suburbanite customers. 
« will gladly give you an analysis of this 

as it applies to your business. 


SEED WORLD 


Published every other Friday 
223 W. Jackson Blvd. Chicago, Ill. 


‘‘Journal’’ Resumes 


Morning Journal, Daytona Beach, 
Fla., will resume publication Oct. 1, 
the News-Journal Corporation has 
announced, Daytona Beach Evening 
News and The Sunday News-Journal 
will continue. 


Anchor Line to Caples 


Anchor Line, New York, has ap- 
pointed The Caples Company, of 
that city, for its Highlight cruises to 
Bermuda and the West Indies. News- 
papers will be used. 


Joins “Country Life” 


M. Oakley Bidwell has been added 
to the advertising staff of Country 
Life, New York, after serving as 
advertising manager of Arts & Deco- 
rations. 


52.2% or 445,266 own their own 


41.5% or 353,995 own automatic 


86% own radios. 
*87.2% carry life insurance. 


interest in all Legion news and 


L, 


CHICAGO: 307 N. MICHIGAN AVE. 


Gas Association 
Campaign Spurs 
Appliance Field 


New York, Sept. 10.—Manufactur- 
ers of gas appliances are showing 
keen interest in the campaign re- 
cently started by the American Gas 
Association and promise a consider- 
able volume of tie-in advertising in 
an effort to turn the general cam- 
paign to advantage. 

The A. G. A. consumer campaign is 
in charge of McCann-Erickson, Inc., 
which is using color pages in The 
American Home, Good Housekeeping, 


| Ladies’ Home Journal, McCall's, The 


Saturday Evening Post and Woman's 
Home Companion. An industrial cam- 
paign under the same auspices is 
being placed by Ketchum, MacLeod & 
Grove, Pittsburgh. 

American Stove Co., St. Louis, has 
scheduled the same list, with one ex- 
ception, for its own promotion. Bry- 
ant Heater Company, Cleveland, has 
augmented its advertising in Time 
with a single page in The Saturday 
Evening Post of Sept. 12, which also 
carried the association advertising. 

Estate Stove Co., Hamilton, O., is 
continuing its campaign in 
Housekeeping and Woman’s Home 
Companion, giving copy the neces- 
sary twist to obtain maximum results 
from the association advertising. 
Tappan Stove Co., Mansfield, O., has 
not completed its schedule, but will 


Good 


WELL DRESSED BUYERS 


*35.8%—that’s 305,374 men—are buying $35 to $75 suits. 
*49 6% or 423,088 are buying $25 to $35 suits. 

* 63% or 537,390 are buying $5 to $12 shoes. 

* 46.3% or 394,939 are buying $5 to $10 hats. 

* 38.7% or 330,111 are buying $3 to $5 hats. 

*96.2% are buying $1 to $5 shirts. 

*50.3% are buying outdoor clothes; 60.9 wear raincoats. 


They are buying garters, underwear, belts, suspenders, overcoats, 
galoshes, and other items of wearing apparel — and the overwhelming 
majority are buying advertised brands. 


BUYERS FOR THE FAMILY 


85.5% of these 853,000 men are married, 74.5% have children — 
compare these figures with 60% U.S. marital status and 61.2% U.S. 
families with children (U.S. census, 1930). 


homes—are buying paint, wallpaper, 


linoleum, weather-stripping—the many items a home owner needs. 


refrigerators. 


72.8% or 620,984 own passenger automobiles. 


542,508 Women Buyers—at No Extra Cost 


Wives, mothers, sisters and daughters read The American Legion 
Monthly, too! Their interest is triply stimulated: 


a. by the presence of the magazine regularly in the home, 
b. by membership in The American Legion Auxiliary and consequent 


activities, 


c. by the top-grade fiction and articles in the magazine itself. 


Note: Figures starred are based on recent 
surveys by The American Legion Monthly, 
covering all 48 states. All other figures 


The -American 


EGION 


Monthly 


NEW YORK: 821 FIFTH AVE. . 


DETROIT: 7310 WooDWARD AVE 


use Better Homes & Gardens, Good 
Housekeeping and Woman's Home 
Companion, in addition to newspaper 
advertising, according to R. J. Ham- 
mer, advertising manager. 

Servel, Inc., Evansville, Ind., will 
launch a new effort in behalf of Elec- 
trolux refrigerators in November or 
December. 

The association will also use a 
Hollywood-produced four-reel talking 
motion picture which will feature 
prominent movie stars. The picture 
will be shown this fall by local gas 
utilities throughout the country. 


Foshay to “Parents” 


Robert L. Foshay has joined The 
Parents’ Magazine, New York, as 
sales representative. He was formerly 
with Esquire and Geyer Publications. 


853,000 Buyers For *1600 


853,000 Men and Their Families Spending $64,929,700 for 
Clothing Alone and Buying Other Products on a Like Scale 


BUYERS WITH MONEY 


Consider this amazing employment record: 


92.9% are actively earning, and the remaining 7.1°0 includes all who 


are retired and living on income. 


33.5% own their own business. 


161,217 ARE RETAILERS 


17,089 own garages 
16,605 operate filling stations 


5,965 operate auto sales and service 


21,764 operate food stores 

11,608 operate restaurants 

15,799 have clothing stores 
5,481 have jewelry stores 


9,028 have furniture and hard- 
ware stores 

5,965¢are realtors 

9,351 have drug stores 

9,028 have barber shops 

5,159 operate pool rooms 

3,869 are undertakers 


BUY THE BUYERS— HERE’S A SAMPLE 
DOLLAR’S WORTH 


533 homes 


465 owners of life insurance policies 


388 automobile owners 
278 home owners 
340 families with children 


221 owners of automatic refrigerators 


458 radio owners 

183 smokers of pipe 
tobacco 

328 smokers of cigarettes 

336 buyers of $5 to $12 


men’s shoes 


PLUS 410 supplementary readers (the supplementary readership of 
The American Legion Monthly amounts to 655,957. Total readership, 


1,508,957). 


are based on two surveys by Dr. 
Daniel Starch, famous independent 
research expert. 


You Get the Whole 853,000 
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Swords Play BUREAU REPORTS Heal Property Inventor, data, o HOSTESSES DECORATE HONEYMOON SPECIAL 


ity and gas, those using electricity 


Dual Role in 'and gas for cooking, number = 


MGM Bulletin GAS, ELECTRICAL nh momar gern “eed 


market for installation in residences | 


|}having water but no equipment for | 

| | = " | 

Chicago, Sept. 10-—The old and | G p hot water. 
new are ingeniously combined in a | | 


nig Estimate of Market 
painted bulletin erected on Michigan | 
| 


| 

Avenue to advertise the current In addition, the new bulletin | 
Metro-Goldwyn-Mayer film epic, “Ro- Washington, D. C., Sept. 10.—The| breaks down these data by type of 
meo and Juliet.” Action neon at| Bureau of Foreign and Domestic | dwelling and rental units. The ma-| 
times shows the swords clashing in|Commerce of the Department of| terial is further subdivided by city | 
combat and again taking the form of |Commerce has just issued “Markets | proper, environs, and metropolitan | 
arrows to focus attention on por-|for Electrical and Gas Facilities in | districts. All the tables are ar- 
traits of Norma Shearer and Leslie| Residences,” analyzing this phase of|ranged by geographical divisions, | 
Howard. framed in an oval. the Real Property Inventory of 1934| supplemented by graphs. 
The Chicago display, erected by | covering 64 cities. The 64 cities covered by the Real | 
General Outdoor Advertising Com-| The bulletin is intended as a guide Property Inventory, a complete cen- 
' pany, is located opposite the Wrig- | to manufacturers, wholesalers and | sus of all residential structures and | 
ees ley Building. Similar signs are to | retailers selling electric and gas | dwelling units, contained 2,633, 35 | 
% es be erected in other cities, suggest-| household appliances, fixtures and/| dwelling units and a population of | 
ing that the producing company ex- equipment, in finding markets where | 9,074,786, or about 15 per cent of the | 
pects the Shakespeare saga to en-| promotional efforts will result in| total urban population in the United 


joy a long and profitable run. | maximum volume. States in 1930. 
——_—_—__—— “Many such organizations,” the Generally speaking, the demand | 
| Bureau declares, “will find that with| for electrical and gas household ap- 
Rench Leaves Beach; | 


careful market analysis, based on|pliances is contingent upon three 
Jordan Gets the Post i. data presented in these tables,| factors, the bulletin states: 

H. D. Rench has resigned as ad-| their selling effort need not be/ability of electric and gas service 
tena Bsr ge ett man- |spread too thinly over large areas|in the community; number of houses 
ager é ac o., Racine, : ‘ ae ¥ : i : . 
aeet of I am! ton me reper  ACINE, | Oy in unproductive cities, but may be| wired for electricity and piped for 
Wis., manufacturer of electric motor | ; ‘ : 
driven appliances oregano where prospective | gas, and the purchasing power of the 

« « ». 20 . | 

H. E. Jordan has been appointed | Sales are known to be apparent. consumer, 

to the post. | The new bulletin represents the For purposes of this study, the 


avail- | 


| 
Part of United Airlines plan to make Reno a marriage center. 


DID YOU EVER REALIZE 


| * . sp'e tohe ; ry rer . 7 a 

Preogeeg s se — could Robbins with Ayer 

| best be represented by his income, : ; . 

a seein ae er RRS Elliott W. Robbins has joined the 
at is stated, but ance. Gata ware not publicity staff of N. W. Ayer & Son, 
/requested on the Real Property In-|tne Boston. He was formerly with 
ventory, although they were collect-|poremus and Co., and Associated 
ed in the Financial Survey of Urban | Press. 


Housing conducted in 61 of the 64 ———_—_- 
Globe Names Kimball 


cities in 1935. As income data were 

not available, rent figures were sub- Globe. Shelby, O., has appointed 
stituted, since there is a high de-| fred Kimball, Inc., as national rep- 
gree of correlation between income | resentative, effective Oct. 1. 


| 
| 
| 
groups and monthly rental ae 
| 
| 
| 
| 
| 


THAT THE INQUIRER’S 
COMBINED DAILY AND 


SUNDAY CIRCULATION 


OF ALMOST A MILLION 
IS FORTY PER CENT OF 


\ groups. 

\ | “To state alone how many homes 
are unwired and how many homes 
\ are without electric, gas and ‘other 
fuel’ appliances, does not definitely 
mark the presence of a market,” the 
report asserted. “The business man 
must have figures to guide him ac- 
curately in measuring potential mar- 
kets. 


THE CIRCULATION OF ALL 
PHILADELPHIA PAPERS— 
MORNING, EVENING 
AND SUNDAY COMBINED? 


Buying Power Vital 


“It is hazardous to state that an 
extensive market exists for appli- 
ances and fixtures in any city be- 
cause a large per cent of the homes 
does not possess them; nor can he 
consider as potential purchasers 


those whose incomes are too low to | HOW T0 MEET 


| purchase these products.” 
Citing figures for one metropolitan LAST MINUTE 

district, the bulletin points out that = 

only 14.3 per cent of the dwellings 


‘in that district have mechanical re- CLOSING DATES 


frigerators. 
“Further investigations reveal : 
S , General Air Express solves that 
that homes in the higher rental dis- 


tricts are well equipped with them, problem. When S deadline de- 
and they have been installed in| mands utmost delivery speed, call 
_fully two-thirds of the homes where Postal Telegraph, say ‘*“General 


monthly rental is above $50, but the Air Express ”* and stop worrying. 
| market appears attractive in the ren- ; 


tal groups ranging from $20 to $50. General Air Express —through 


sy ee It is improbable that the manufac-| Postal Telegraph messengers — 
x. = Spr 2 > | turer and his distributor can find offers immediate pick-up service 
OS: cu. se yo a ready market for his product any hour of the day or night, in- 
fq- ‘ among very low income groups for, cluding Sundays ped holidays — 
if let us assume, high priced mechani- : 
 & cal refrigerators, but may find it without extra charge. 
. profitable to sell a cheap one to Electros for simultaneous na- 
them.” tional newspaper publication can 


Copies of the book may be ob- be sent to media direct from 
tained from the Bureau of Foreign 


and Domestic Commerce at 10 cents electrotype plants. Overnight 
a copy. Coast to Coast. Air-rail-bus con- 
since | nections extend air express speed “ee 

to 20,000 destinations. Rates are 

low. Shi repaid, collect, or 

S. L. Kay, Inc., San Francisco, has | CO.D é, P “J sd ee 
opened a Los Angeles branch in the | aaa ompicte insurance yr 
Petroleum Securities Bldg. The| tection. For all details, phone 
— telephone number is Prospect 1067.| General Air Express or any Postal 


~ ‘“ e - Hugo Scheibner, formerly operating | 
Hugo Scheibner, Inc., Beverly Hills,| Telegraph Office. 
The Philadelphia Inquirer ee oes we 
anaes _ GENERAL AIR EXPRESS 


Pennsylvania's Greatest Morning Newspaper “Liberty” Appoints Agency swe inDEPENDENT SYSTEM 


NEW YORK, H. A. McCondiess BOSTON, M.L. Tyler SAN FRANCISCO, KeeneFitzpotrick  § § Liberty, New York, has appointed y 
CHICAGO, DETROIT, ST LOUIS, Guy $. Osborn, Scolaro and Meeker, incorporated -McCann-Erickson, Inc., to handle 60 East 42nd Street, New York, N. ¥. 
| sales promotion and publication ad- 
| vertising. | 


Kay in Los Angeles 
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How a Puny Orphan Through His Own Winning Fight for 
Strength, Developed the World’s Most Vital Editorial Technique 


|: aor in the nineties a pamphlet appeared 

—just an ordinary circular, nothing more 
—recommending an exerciser owned by an 
obscure health enthusiast named Macfadden. 
On it were emblazoned the words, ‘“Weak- 
ness a Crime: Don’t Be a Criminal!” 

Crammed with hard-hitting health facts, it 
waged war on weakness. It became Physical 
Culture, the first of Bernarr Macfadden’s 
amazing group of magazines headed now by 
Liberty—the dramatic, human weekly—True 
Story, and the Women’s Group. 

In this humble beginning, the world first 
met the editorial technique of Bernarr Mac- 
fadden. His technique literally “sold” physi- 
cal education to America. Leaders urged it. 
Cities took it up. Schools, from coast to coast, 


adopted it. Today that editorial technique 
has built one of the most potent publishing 
enterprises in the world—a family of maga- 
zines of stupendous circulation, imposing 
power, and unequalled responsiveness to 
advertising. 

Few people think of Macfadden as the 
great editor. The world knows Macfadden, 
the crusader, because of his fights against 
weakness, against prudery, for sane foods, 
for sane living. Yet these very crusades, and 
his own early hardships, hopes, and ambi- 
tions, developed an editorial technique so 
different, and so vital that it amounts almost 
to new psychological discovery. 

Macfadden digs down to the very funda- 
mentals of life. His millions of letters from 


people; his Penny Restaurants, his health re- 
sorts and other philanthropies, have let him 
know people as no other editor has known 
them—their way of living, their problems, 
their hopes. He senses their thoughts. He sees 
as they see. His technique is to edit close to 
people by editing close to life itself. That ex- 
plains the unique vitality of every Macfad- 
den publication. 

Macfadden today inspires more people 
than any other magazine editor. His followers 
are millions. His magazines have a vital in- 
dividuality. Not one of them apes a competi- 
tor. Not one is just another magazine. By its 
own right each Macfadden Magazine is a 
constructive force with worth-while people 
—because it mirrors life as it is lived today. 


This series of advertisements is sponsored by Physical Culture, the first of the family of Macfadden Magazines 


LIBERTY - TRUE STORY 


MACFADDEN WOMEN’S GROUP 


PHYSICAL CULTURE - PHOTOPLAY - THE DETECTIVE GROUP 
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DEALER SET-UP 
UNCHANGED IN 
NEW REO MOVE 


Display Copy Explains Com- 
pany’s New Policy 


Lansing, Mich., Sept. 9.—With 
most Reo Motor Car Company deal- 
ers and jobbers operating as com- 
bination truck and passenger car 
agencies, there will be little change 
in the company’s dealer organization 
under the new program of exclusive 
truck and bus production, Thomas 
F. Cullen, advertising manager, said 
today. 

The few exclusive truck dealers 
who handled other passenger cars 
than Reo in connection with their 
truck business will continue opera- 
tions as in the past, he said, handling 
Reo trucks and their own passenger 
car lines. 

The combination dealer and job- 
bers will continue as Reo represent- 


atives for commercial vehicles, he 
said. Despite the fact that they will 
no longer handle passenger Cars, 
they will continue to service the 
passenger vehicles now in operation. 


Tell Specialization Reasons 


Meantime, Reo took large space in 
newspapers throughout the country 
this week to explain the cessation of 
passenger car production, and con- 
centration on buses and trucks. 

Heading the copy with the state- 
ment, “Reo Meets the Challenge of 
a New Day,” two factors are cited 
as influencing the decision. 

“So tremendously has highway 
transportation expanded,” the com- 
pany, declared, “that only through 
concentration on the new problems 
can any manufacturer hope to keep 
pace with the march of progress. 

“Second, commercial transporta- 
tion has reached a stage where it 
can no longer be considered a side- 
line. The truck and bus and trailer 
engineer has no more lessons to 
learn from the passenger car. His 
problems today can be solved only 
through specialization.” 

Pointing to the increase in the 
number of trucks in use, increased 
haulage distances and expansion in 
the trailer field, the company de- 
clared, “an era is being born.” 

“Streamlined trains rocket to new 
horizons, at unheard of speeds,” copy 


continued. “Ocean greyhounds smash 
record after record. Beetle-nosed 
planes, crowded with passengers, 
flash across the skies. And on the 
smooth broad ribbons of America’s 
highways air-streamed motor coaches 
and fast-moving trucks wage a ruth- 
less war on time and costs and dis- 
tances. 

“Yet the marvels of our transpor- 
tation renaissance are only a feeble 
hint of the wonders to come. Rest- 
less man tomorrow will laugh at the 
magic of today. New developments 
will continue to make obsolete all 
of the present standards of speed 
and comfort and safety in transpor- 
tation, of low-cost dependability in 
haulage. 

“To the pioneers of modern motor 
transportation these changing times 
present a ringing challenge. And 
Reo, with its brilliant background of 
32 years’ achievement, accepts this 
challenge.” 

Immediate expansion of the Reo 
Lines of trucks and buses and en- 
largement of service facilities are a 
part of the new program, the state- 
ment concludes. 


Starts New Daily 
Terry Carpenter, Democratic-Town- 
send candidate for the United States 
Senate, has established the Daily Sen- 
ator, tabloid-sized newspaper, in 
Scottsbluff, Neb. 


Na 


LARGEST GUARANTEED MAGAZINE CIRCULATION 


Here Are 
Canada’s Best Spenders 


The National goes into the homes of :225,000 
subscribers, considerably more than any other | 
monthly magazine. They are the best spend- | 
ers in their communities and here’s evi- | 
dence. The latest surveys made by | 

the National established that these | 

are the kind of people who take 

the magazine : 


Own theirownhome........ 62.1%, | 
Own their own business. .... 49.3°/, | 
Have atelephone........... 63.0% | 
Carry Life Insurance....._.. 73.3%, . | 
Own an automobile... 64.0% | 


With such a market and such com- | 
plete coverage, | 


the National is 
Canada’s best magazine buy. 
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slanted dial plate for direct view. 


NEW PHILCO ON DISPLAY AT CENTENNIAL 


One feature of the new Philco, displayed in the Masonite exhibit at Dallas, is the 
More important is the use of Masonite 
Prestwood, effecting important economies. 


Grover J. Daly is the designer. 


eT 


Becomes Standard Oil 
President at 36 


M. J. Rathborne, Jr., will succeed 
J.C. Hilton as president of the Stand- 
ard Oil Company of Louisiana Oct. 1. 
He has served as vice-president and 
general manager since 1935, and has 
been in the employ of the company 
since graduation from Lehigh Uni- 
versity in 1921. 

Only 36, Mr. Rathborne will be one 
of the vounvest major executives in 
the United States. 


Photo Chain Appoints 


Grant Photo Corporation, New 
York, operating 90 photographic 
studios in leading cities, has ap- 
pointed H. B. LeQuatte, Inc., New 
York. John E. Shepherd is account 
executive. 


United Uses More Radio 


United Drug Co., Boston, has in- 
creased its radio advertising budget. 
More than 225 stations will be used 
for transcriptions. 
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BRANHAM COMPANY 


CARL H. SUNDBERG 


THE BRANHAM COM PANY 


CHICAGO NEW YORK ATLANTA DETROIT 
DALLAS ST. LOUIS KANSAS CITY 
SAN FRANCISCO LOS ANGELES SEATTLE 
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WINS $100 
Et os 


Bernice Green 


Standard Oil 
Finds Double 
of Poster Girl 


Chicago, Sept. 9.—Through the use 
of classified advertising, the Standard 
Oil Company of Indiana has located 
the “double” of a girl shown on one 
of its highway posters. This unique 
method of publicizing further a 
poster was instituted after the girl 
in the advertisement was declared to 
be “a composite type” with many 
“doubles” in the central west. 

A personal, inserted in the Sunday 
editions of some fifty newspapers, 
stated that $100 would be paid for a 
photograph of a girl which, in the 
opinion of the company’s advertising 
agency, most resembled the girl on 
the poster. Scores of pictures were 
received and from these Bernice 
Green, of 1106 N. Olney St., Indian- 
apolis, was selected because of simi- 
larity of facial contour. 

The photograph of Miss Green 
upon which the agency based its 
opinion showed her in an ordinary 
pose. In order to prove the strik- 
ing resemblance to her double on 
the highway sign, she was later 
photographed winking and smiling. 

The fact that Miss Green has blue 
eyes and chestnut hair, thus making 
her resemblance to the girl in the 
advertisement even more striking, 
did not affect the opinion of the 
judges, it having been stated in the 
“personal” that these characteristics 
would not be considered in making 
a decision. 


“Mill Supplies” Shows 
Distributors’ Niche 
In a 32-page special section in its 
September issue, Mill Supplies, New 
York, analyzed the function of the 
distributor in the industrial field. 
Numerous charts assisted readers in 
visualizing the numerous. services 
performed by the mill supply house. 
The special issue was delivered by 
Postal Telegraph to 6,000 industrial 
plants. 


Packaging Book Issued 
by Management Group 


American Management Association, 
New York, has published ‘Packag- 
ing, Packing & Shipping,” a study of 
methods employed by representative 
manufacturers. 

The book contains studies by 37 
authors on 41 phases of the subject, 
and is offered at $7.50 per copy. 


Guarantees Want-Ads 


Guaranteed results on want ad- 
Yertisements are being offered by 
Press-Register, Mobile, Ala. Under 
the plan the customer runs the ad- 
‘ertisement for seven days and then 
Walts three days. If he is not satis- 
‘ed with results, the paper will run 
‘the copy for another seven days free 
Ol charge, 


Gray for Tools 
“ Kankakee Tool and Die Works, 
ankakee, Ill., hardware specialties, 
os appointed Russell T. Gray, Inc., 
“hicago. The agency has increased 
''S space at 205 West Wacker Drive. 


Dyke to Study 
Operations of 


Oriental Mind 


New York, Sept. 10.—Ken R. 
Dyke, who recently resigned as) 
general advertising manager of Col-| 
gate-Palmolive-Peet Company, will | 
postpone deciding on a new business 
connection until he returns from a/| 
vacation in the Orient shortly after 
the first of the year. 

Describing the trip as 80 per cent) 
pleasure, he said he would also study 
advertising and selling methods in 
China, India and Japan, subjects he 
has followed at long range for some 
time. Knowing his interest in these 


matters, several American manufac- 
turers active in Oriental markets 
have offered him commissions, but 
he has elected to reserve all his time 
for himself. 


Results of Efforts 


Primarily, Mr. Dyke wishes to in- 
vestigate the theory that Occiden- 
tals cultivating Oriental markets 
have followed their own ideas about 
advertising without paying sufficient 
attention to the native conventions. 


ness practices have been 
when employed in connection with 
foreign merchandise and what the 
reaction will be in the future. 

He believes Japan, as the most 
progressive Oriental country, offers 
the most fruitful field of study. His 


‘from Los Angeles Sept. 16. 
He wants to learn if Western busi- | 
accepted | 


research there will include the col- 
lection of data on advertising, if any, 
prior to the opening of the country 
to foreign commerce, and a compari- 
son since that time of the methods 
employed by leading native and for- 
eign advertisers. The extent to 
which successful native advertisers 
have followed foreign advertisers 
should help to define native taste in 
copy, he believes. 


Mr. Dyke will sail on the Mariposa 


De Nero Wins Contest 


John De Nero, art director, Camp- 
bell-Ewald Company of New York, 
won a photographic contest held by 
members of the Campbell-Ewald or- 


ganization. 


Charnaux in U. S. 


Charnaux Patent Corset Co., New 
York, has appointed G. Lynn Sumner 
Company for its foundation gar- 
ments, first made in London and now 
being introduced to America. 


Ron Rey to Agency 


Julius Wile Sons & Co., New York, 
have appointed Brown and Tarcher 
of that city for Ron Rey, Puerto 
Rican “estate” rum. Ed Ridley is 
account executive. 


Keller to Chek-Chart 


J. S. Keller has been appointed 
sales director of The Chek-Chart 
Corporation, Chicago. He was for- 
merly with Vacuum Oil Co., Chicago 
division. 


7 Masterpiece in ,F wm M. erchandising 


HE new Ball Blue Book ...a masterpiece 

in modern merchandising . . . sixty pages 
packed with preserving instructions and 
recipes. e Page after page setting forth artis- 
tic photographic arrangements of fruits and 
vegetables, LITHOGRAPHED IN Four CoLors... 
each one a compelling taste tempter and 
appetite stimulator . . . the complete book 
an inspiration and a challenge to every 


housewife. e Thus 


do those smart merchan- 


disers, the Ball Brothers Company, make 
their 1936 appeal to the discriminating 
homemakers of the country. 


e Smart and modern in design . . . faithful 


in direct photographic product reproduc- 


tion... beautifully lithographed on new 


multicolor precision presses . . . this new 


book is an outstanding exemplification of 
the results of CREATIVE COOPERATION. @ Close 


collaboration of Forbes creative and 


merchandising executives 


merchandising executives 


with sales and 
of Ball Brothers 


Company, and their advertising counselors, 


developed and designed 


Forbes craftsmen did the rest! 


For Creative Cosperation Consult 


FORGE 


NEW YORK @ 


the book... 


LITHOGRAPH CQO. 
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September 14, 1936 


ROLFS PLAN OF 
STOCK CONTROL 
PROVES SUCCESS 


Ends Price-Cutting, Paves 
Way for Expansion 


West Bend, Wis., Sept. 10.—-A con- 
trolled stock plan which eliminates 
mark-down sales by dealers and in- 
sures stable profit margins has been 
so successful that Rolfs, Inc., a di- 
vision of Amity Leather Products 
Company, is preparing to launch 
what is called the first extensive use 
of four-color copy in the leather 
products trade. 

The fall campaign is being placed 
behind the company’s two major 
lines—Rolfs small leather goods for 
men and LaGarde handbags for 
women—retailing at from $5 to $50. 

R. C. Frietag, advertising manager, 
said that the company found that 
mark-downs cost the average dealer 
6 per cent of his net profit. The con- 
trolled stock plan developed by the 
company not only eliminates this 
sacrifice, but automatically provides 
price maintenance insurance for the 
manufacturer. 


The controlled stock method cen- 
ters on use of classic designs for 
Rolfs merchandise as contrasted to 
so-called “high style’ designs. 


No Seasonal Changes 


“There are no radical seasonal 
changes in Rolfs’ LaGarde or men’s 
lines,” Mr. Frietag explained, ‘‘conse- 
quently no dead carry-overs necessi- 
tating reduced prices or mark-down 
closeouts.” 


He cited an example of two bags 
in the LaGarde group introduced two 
years ago, retailing for $7.50 and 
$10. The bags were copied by com- 
petition to retail at $2.95. 


“Today,’ Mr. Frietag said, ‘the 
competition is gone. The two La- 
Garde bags are still best sellers 
still bring the dealers their full 
prices.” 

Coupled with rising sales reports 
in the higher priced brackets this 
indicates a substantial field opening 
for quality merchandise, he declared, 
and a propitious time for active pro- 
motion in this field. 


Hit Foreign Goods 


An indirect attack on competition 
from foreign made leather products 
in the higher priced field, particu- 
larly English billfolds and eard cases, 
is being made. Stress is laid on in- 
troduction of a complete new line of 
billfolds and letter cases with a “de- 
cided British accent.” 


“We believe that this is the finest 
line of men’s personal leather goods 
produced,” Mr. Frietag said. “It isn’t 
necessary now to get imported goods 
for quality and the American public 
will be told about it.” 

The Rolfs company was formed 
three years ago and first consumer 
advertising was launched modestly 
with black and white copy last year. 
In the fall campaign a unique trade- 
mark is being introduced. It con- 


Three Name Kiernan 
H. M. Storms Co., Brooklyn, carbon 
paper, has appointed Frank Kiernan 
& Co., New York. The agency has 
also been appointed by Universal 
Office Equipment Co., New York, 
and Asher Dann & Sons, Brooklyn, 
builders, 
count executive. 


Distributors Change Name 
The name of The Advertising Dis- 
tributors Association was changed to 
Trade Association of Advertising 
Distributors at the annual conven- 
tion in Toronto. 


Yates in Detroit 
Gar W. Yates, formerly in the 
media department of Evans Associ- 
ates, Inc., Chicago, has joined R. C. 
Banker & Co., Detroit, Mich. 


Samuel D. Mallin is ac-| 


Livingston Is 
Chairman for 


F, our A ’s Meet 


New York, Sept. 10.—Leon Living- 
ston, Leon Livingston Advertising 
| Agency, San Francisco, has _ been 
named chairman of the 
committee for the second 
| Pacific Coast convention of 


annual 
the 


| American Association of Advertising | 


Agencies at the Hotel Del Monte, 


| Del Monte, Calif., Oct. 29-30. 


| Mr. Livingston, who is chairman 
| of the Northern California chapter 
be the association, will be assisted by 


the chairmen of the other three 


program | 


Coast chapters. They are Dan B. 
Miner, Dan B. Miner Company, Los 
Angeles, Southern California chap- 
ter; Joseph R. Gerber, Gerber & 
Crossley, Inc., Portland, Oregon chap- 
ter; and Burt Cochran, McCann- 
Erickson, Inc., Seattle, Washington, 
chapter. 

A special San Francisco committee 
will be headed by Ed Pitts, J. Walter 
Thompson Company. Douglas Mc- 
Phee, business writer, will handle 
arrangements for the convention. 

At approximately the same time 
as the Pacific Coast convention at 
Del Monte, two regional mid-year 
meetings will be scheduled, one in 
Chicago for mid-Western agencies 
and another here for Eastern agen- 
cies. Dates and personnel for these 
meetings will be announced later. 


ee 


Start Boston Agency 


Bennett & Snow, Inc., Advertising 
has been organized at 177 State si. 
Boston. Cory Snow is president; H. 
Nelson Bennett, vice-president: 
Royal Leith, treasurer, and Gordon 
Jones, production manager. 


Agency for Hed-Aid 
Hed-Aid Corporation, Detroit, has 
appointed McCann-Erickson, Inc., 
for Hed-Aid Seltzer and Hed-Aid 
tablets, proprietary medicines for the 
relief of headache and pain. 


Irwin Moves 
N. Stuart Irwin has joined the 
copy staff of Bachenheimer, Dundes 
& Frank, New York. He was pre. 
viously with Erwin, Wasey & Co., of 
that city. 


} : 


Rion 


A 


sists of a simple triangle with a dot 
in the center. 


Feature “Hideaway” Pocket 


Features of the new women’s hand- 
bag line include secret hideaway skirt 
pockets, automatic expanding gus- 
seted zipper pocket, drop-proof hinged 
mirror, key cases with individual 
removable hooks, indexed address 
books and billfolds. 


The men’s line of billfolds and 
card cases is highlighted by a pat- 
ented ‘“Findex’” card pocket which 
opens a group of cards, permitting 
the user to select the one desired 
without fumbling through the stack. 

In addition to color, black and 
white copy will be staggered in the 
inagazines on the schedule — Es- 
quire, Harper's Bazaar, The New 
Yorker, Time and Vogue. The agency 
is Henri, Hurst & McDonald, Chicago. 


The Call-Bulletin 


| publishes twice as 
| much as the other 3 
| dailies combined ! 


| 
| 


Ist Voice Off Page: 


Where do you get such 
smart shoes, Sue? 


Index to audience — 
Women’s Shoe Linage : 


‘= 


smart stores use it. 
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2nd Voice Off Page: 


it's easy in San Francisco, 
Sally. Just keep an eye on 
The Call-Bulletin—all the 


FIRST 
in Daily 
Display 
Linage . 


NORTHERN CALIFORNIA 


mee 9 - 


money to buy-THE CALL-BULLETIN can sell it—in volume 
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Underwood Promotes Win 


Underwood Elliott Fisher Com- 
pany, New York, announced the win- 
ping of the world’s’ typewriting 
championship on an Underwood in 
7) newspapers in cities where branch 


offices are located. Marschalk & 
Pratt, Ine., New York, handled the 
campaign. 


Start Texas Agency 
Wyatt, Aniol and Auld, Advertis- 
ing, has been organized in San An- 
tonio, Tex., with offices in South 
Texas Bank Bldg. 


Gets DeWald Radio 


Pierce-Airo, Inec., New York, De- 
Wald radios, has appointed Stuart, 
Ames & James, Inc., New York. 
tobert Ames is account executive. 


Collins in New Post 


Arthur W. Collins today joins the 
advertising staff of the New York 
Herald Tribune. He has been local 
advertising manager of the Brooklyn- 
Queens section of the New York 
Evening Journal. 


Place in Politics 
Edward R. Place has resigned as 
publicity director of N. W. Ayer & 
Son, Boston, to direct publicity for 
John W. Haigis, Greenfield, Mass., 
Republican candidate for governor. 


Names Wortman, Barton 


Bakon-Yeast, Inc., New York, has 
appointed Wortman, Barton & Co., 


of that city, for its new vitamin B 
product. Newspapers, trade papers 


Earseman, of 
NRA Tire Code 
Fame, Passes 


Akron, O., Sept. 8—George S. 
Earseman, deputy administrator of 
the tire industry code under the Na- 
tional Recovery Administration, died 
Sunday at his home here from a 
heart attack. 
age. 

As deputy administrator, Mr.) 
Earseman worked valiantly during 
NRA days to bring about a greater 


measure of order in the tire indus- | 
The belief that such effort was | 


try. 
needed was shared by most of the 


Before assuming his position with 
the NRA, Mr. Earseman served for 
more than 12 years as personnel di- | 
rector of the sales department of the 
Goodyear Tire & Rubber Company. 


Former Farm Machinery | 


Sales Executive Passes 
Milwaukee, Wis., Sept. 8—Marshall | 
Robinson, 74, Louisville, Ky., an ex- 
ecutive of harvesting machinery cor- 


He was 46 years of! 


porations for 40 years, died sud- | 
| denly yesterday at the home of his! 
| son here. 

| Mr. Robinson served as sales man.- | 
| ager for the International Harvester | 
Company in Milwaukee for 22 years, | 
and later went to La Porte, Ind., | 
where he was sales manager for the 


and radio will be used. manufacturers in the tire industry.| Rumely Company. He was _ sales 
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Los Angeles is the center of the Aviation Industry of America. 
More than half of the principal transports, speed planes and 
military aircraft of this country are manufactured in plants 
in or adjacent to Los Angeles. 


In 1936 more than $15,000,000 worth of airplanes and : 
accessories will be made in Los Angeles County alone. ; 


Here 12 aircraft manufacturers will pay close to $8,000,000 
in payrolls to their 7,000 employes. 


~--and here The Evening Herald and Express is, by a wide 
margin, the outstanding Daily newspaper and advertising ‘ 
medium. Leading ALL other dailies in the entire West, both 
in Circulation and in Advertising, it is the Preferred Daily of 
both Local and National Advertisers. 

Whether you are selling soap or sox, automobiles or apples, 
tobacco or tobasco—— 


The No. 1 Daily Advertising Buy in Los Angeles is The : 
HERALD~zxpress 


REPRESENTED NATIONALLY By PAUL BLOCK AND ASSOCIATES 


manager of the Acme Harvesting Ma- 
chinery Company, Peoria, Ill. for 
eight years, and vice-president of the 
Kentucky Wagon Manufacturing 
Company, Louisville, for a similar 
period. He retired five years ago. 


Oatis Poole, ‘Pomme 
Texas Publisher, Dies 


Cleburne, Tex., Sept. 8.—Oatis 
| Hayes Poole, 62, former Texas news- 
paper publisher, and a member of 
the advertising department of the 
Cleburne Times-Review from 1930 
until his retirement Jan. 1, 1936, 
died here Wednesday. 

Mr. Poole began his newspaper 
career as a circulation manager of 
the Cleburne Enterprise, later ac- 
quiring the Johnson County Review 


;}and changing its name to the Cle- 
| bLurne Morning Review. 


The Marsh 
Fentress interests purchased the Re- 
view in 1928, but recalled Mr. Poole 
a year later, making him general 
manager and vice-president of the 
local company, then publishing the 
Cleburne Times-Review. He was suc- 
ceeded in this office by his son, 
Eugene Poole, now in the publicity 
department of the Texas Centennial 
at Dallas. 


S. French Hoge Dies 

Frankfort, Ky., Sept. 8.—S. French 
Hoge, 64, Frankfort industrialist, 
died Wednesday at Traverse City, 
Mich. He was a former director of 
the Kentucky Progress Association, 
organized some years ago by former 
Gov. Flem D. Sampson to promote 
Kentucky, with a $50,000 advertising 
appropriation. 


W. C. Tyler Passes 
Louisville, Ky., Sept. 8.——- William 
Chambers Tyler, 46, advertising man- 
ager of Lemon & Son, Inc., Louisville 
jeweler, died Wednesday of a cerebral 

hemorrhage at his home here. 


Dewhirst Succumbs 
Akron, O., Sept. 8.— Harry Dew- 
hirst, chief statistician of the B. Fy 
Goodrich Company, died here Satur-) 
day of pneumonia. He was 51 years” 
ot age. 4 


L. R. Brown Dies 
Pittsburgh, Pa., Sept. 8.—Lester R. 
Brown, 37, assistant advertising man- 
ager of the Hagan Corporation, Pitts- 
burgh, industrial water softening 
services, died last night in the 
Homeopathic Hospital from a heart 
ailment. Mr. Brown was formerly 
associated with the advertising de- 
partment of Mesta Machine Company. 


——- 


Tom Camp Dies 
La Grange, Ill., Sept. 10.—Thomas 
Benton Camp, publisher, died this 
morning at the age of 76. He for- 
merly published the Record at Bush- 
nell, Ill., and later was editor of the 
old Peoria Herald Transcript. 


J. S. Wilson Dies 
St. Petersburg, Fla., Sept. 9.— 
James Stewart Wilson, 82, at one 
time head of the advertising depart- 
ment of Rogers Peet Co., New York, 
died here recently. He served in that 
position for 27 years. 


Coffee Series 
Holds Surprise 
for Housewife 


St. Louis, Sept. 10—The David G. 
Evans Co., St. Louis, interspersed a 
series of daily display insertions for 
Old Judge Coffee with a novel, per- 
sonalized invitation to a St. Louis 
housewife picked at random to drop 
in and get a pound of coffee free. 
The innovation attracted so much at- 
tention that the company may make 
it a frequent feature. 

The invitation, presented in the 
middle of the series of cartoon ad- | 
vertisements on the woman’s page of 


y 
, 


the St. Louis Post-Dispatch, ex- 
plained: } 
“If Mrs. E. J. Schmidt of 4112 


Wyoming Street presents this ad to 
her independent grocer, he is author- 
ized to give her one pound of the 
new Thermalo Roasted Old Judge 
Coffee absolutely free.” 
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Glorify Watch 
Bracelets in 
New Campaign 


Providence, R. I1., Sept. 10.— The 
first big-scale campaign ever placed 
behind watch bracelets will be 
launched in the immediate future by 
the Hadley Company, which manu- 
factures this product exclusively. 
The campaign is made possible by 
development of a patented ratchet, 
which makes it easy to attach the 


Hadley bracelet quickly and securely | 


to any wrist watch. 

In glorifying the 
Hadley will offer a wide range of 
styles and materials for both men and 
women to choose from. Its bracelets 
are made in leather, stainless steel, 
gold filled, white metal and solid gold. 

Seventy-six college publications, 
reaching a market which the com- 
pany believes is considerably above 
the average in buying power, will be 
used. Other magazines on the sched- 
ule include Esquire, Fortune, Har- 
per’s Bazaar, Time and Vogue. 

The major appeal is being directed 
to men. “For Busy Men with Time 
on Their Hands” is one typical head- 
line. 
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FARM MARKET 


Sell him through these 
Official Grange Papers 


Wheat is up, butter is higher, 
there's a big demand for oranges 
and lemons, hops have = sky- 
rocketed, potatoes are up—there 
are good crops in the Pacific West: 
all of which means that farmers in 
this area are having a banner year. 

And Grange members make up 
the better class, more prosperous, 
live wire farmers in this territory. 
SELL THEM through the Grange 
Farm Group, official publication for 
75.000 Grange families. 

By means of contests among lo- 
cal Granges, advertisers get defi- 
nite, tangible results—results that 
build dealerships, results that build 
lasting consumer confidence. 


el | 


$50,976.00 wy 
eriod in : 
ponte cost of four mills for 


each dollar jn sales. 


Reaches More Than 75,000 Farm Homes 


Grange Farm Group 


MILLS BUILDING SAN FRANCISCO 
California Grange News 


Idaho Granger 
Oregon Grange Bulletin B 


Washington Grange 


News 


DUNCAN A. SCOTT & CO., Representatives 
San Francisco - Los Angeles - New York - Chicago 


watch bracelet, | 


| 


| 


Getting Personal 


ienenant 


Alden James, This Week representative, is the fortunate husband 
of Barbara Schaffa, whom The New York Woman presents in an article 
as the ideal secretary. Before his marriage in 1934 Alden edited the 
successful book, “Careers in Advertising.” Now his spare time is de- 
voted chiefly to household duties. . . 


Peter Goelet, scion of the 
banking family and owner and 
operator of WGNY, Chester, N. Y., 
agrees with other motorcycling 
enthusiasts that there should be 
some laws about automobiles. 
One of these clumsy vehicles 
maneuvered into his path on La- 
bor Day, and he is now recovering 
in Goshen Hospital from lacera- 
tions of the face and a dislocated 
elbow. . 


Stanley Brown’s faith in his 
fellow men, strengthened by years 
in New York, was rudely shat- 
tered on a trip to Chicago last 
week. Thieves entered a Black- 
stone suite and escaped with 
$350 in cash and a valuable watch 
belonging to the New York 
agency chairman... 


The friendship of Curtis Ber- 
rien, of BBDO, and Mary Reid, of 
New Rochelle, has ripened into 
love, according to newspaper an- 
nouncements of their engagement. 
Miss Reid attended Les Four- 
geres, Lausanne, Switzerland; 
Miss Hall’s and Sarah Lawrence. 


The president of the English 
Golfing Union, Major Percy C. 
Burton, who arrived on the Nor- 
mandie last Monday in charge of 
the British Walker Cup team, 
was formerly a principal in lead- - 
ing British agencies and is now chairman of Cosmopolitan Press, Ltd. 
He is scheduled to play in the American Amateur and will stay at the 
Plaza while in New York... 


GETS O. K.—H. B. Hatch (right) Chev- 

rolet's assistant general sales manager, 

goes to work on C. P. Fisken, advertising 

manager, and wins a smiling assent to a 
new plan. 


Harold Herbert, Continental Distilling sales executive, is said to 
have the finest collection of modern miniature liquor bottles in the 
world. They cover three walls of a room in his Park Lane apartment 
which is fitted up as a private bar... 


Bronson Griscom, publisher of the string of Long Island news- 
papers, and Mrs. Griscom varied the routine of their recent motor 
tour of France with a trip through the battle lines aound Irun, Spain, 
because it “seemed like a good idea at the time.” . . 


Frank K. Starbird, a.m. of Firestone Tire and Rubber Company, and 
Mrs. Starbird are acting as escorts for Margaret Speaks, soprano soloist 
on the Firestone radio hour, on her first European concert tour, which 
opened with a sell-out concert Sept. 7 at London. . . 


The new “Small Ship Club of Chicago” has many sea-minded adver- 
tising members. Hugh A. Reading, Roche, Williams & Cunnyngham, 
heads the club as commodore. Les J. Sholty, Maxon, Inc., is vice-com- 
modore and George M. Lichtenstein, Chicago Daily Times, is secretary- 
treasurer. Other advertising members are Edward F. Lethan, Macfad- 
den Publications; H. C. Sattley, McCann-Erickson, Inc., and Morrow 
Krum, Roche, Williams & Cunnyngham. They'll help promote racing 
activities for small cruising-type sailing yachts. . . 


Designed to illustrate modern manufacturing practice an exact 
scale miniature of the half-mile-long Plymouth factory at Detroit has 
been presented to Harvard University by B. E. Hutchinson, chairman 
of the Plymouth division of Chrysler Corporation, and H. G. Moock, 
Plymouth v.p. .. Nate Pumpian, media director of Henri, Hurst & 
McDonald, in connection with his additional duties as radio chief, took 
a postman’s vacation from Chicago. He spent a week in Minneapolis 
working on “Smilin’ Ed McConnell” recordings for Acme Paint. . 


Herbert S. Waters, sales manager, Kresge’s Department Store, 
Newark, N. J., is practicing up on his golf. Last year at the Newark 
Advertising Club's tourney he won a pie. This year he has his eye 
on a silver cup... 


Charles Wiley, who aids with the score sheets on the WGN base- 
ball broadcasts, stepped into an open elevator shaft at the 11th floor 
of Tribune Tower. He saved himself by seizing the elevator cable, 
sliding to the fourth floor, and yelling until help arrived... Byron J. 
Lewis, editorial director of the Albany, N. Y., Knickerbocker Press, 
had copies of the day’s edition supplied to Schenectady Rotary Club 
members as he made running comments on page one stories, during 
an address, “I See by the Papers.” ... 


Tarentum and Brackenridge, neighboring towns near Pittsburgh, 
have set aside Sept. 17 as “Harry E. Sheldon Day,” in honor of the 
president of the Allegheny Steel Company, upon which the towns 
largely depend. NBC will broadcast a half-hour program from Taren- 
tum. . . Jack Korn, v.p. of Philip Klein Advertising Company, Phila- 
delphia, is advertising the arrival on Aug. 29 of a daughter, Harriet 
Joy, weighing seven lbs. 


Bioslee Prince Up 


Bigelow-Sanford Carpet 


Two F wenn Elected to 
Membership in A. N. A. 


Co., 


Inc. 


| SALE TO EMPLOYES, STOCKHOLDERS 


General Foods Corporation, New York, is making a special Christmas basket, 


offer to stockholders and employes. Products worth $4.83 are offered for $2.75, 
delivery prepaid anywhere in the country. Stockholders are urged to send the 
baskets as gifts. 


Kellogg Ball 
Contest ‘Home’; 


Grid Move Next 


Chicago, Sept. 10.—Heavy response 
to the current baseball contest staged 
in the Chicago area for Kellogg's 
corn flakes is germinating another 
edition for the football season along 
similar lines, it was disclosed today. 

The baseball contest ties in with 
the Hal Totten daily broadcast for 
Kellogg’s which was the cereal com- |” 
pany’s first sports effort in this area. 7 
The daily broadcast was launched 
Aug. 17 over WENR. 


Tell 


Dippy Moves 


George B. Dippy has joined Rohra- 
baugh & Gibson, Philadelphia, as 
account executive. He was previously 
vice-president and account executive 
of the McLain Organization, Inc., 
Philadelphia, and prior to that with 
United Business Publishers for five 
years. 


Alexander Promoted 


Harry W. Alexander has been 
elected vice-president in charge of 
sales of American Type Founders 
Sales Corporation, Elizabeth, N. J. 
He has been general sales manager. 


George Kohn Joins 


Lorenzen & Thompson 


Withdrawal of George M. Kohn, 
Atlanta, Ga., from the firm of Frost, 
Landis & Kohn, publishers’ represen- 


Reasons Why 


The contest offers more than 300 
prizes in a vote for the most valu- 


tatives, was announced Sept. 1. Mr.|able major league baseball player 
Kohn takes over representation of] and reasons for the selection. It is 
|the Lorenzen & Thompson, In¢.,| ynderstood that the contemplated 


newspaper list. He will also repre- 
sent Fawcett Publications. 

Frost, Landis & Kohn will estab- 
lish their own offices in the near 
future, in Atlanta, Edmond R. Landis 
has announced. 


football contest will be framed along 
similar lines with a repetition of the 
extensive merchandising tie-ups. (3 

N. W. Ayer & Son, Chicago, is the {7 
agency. 


| ONE IF BY LAND AND 
TWO IF BY SEA 


But now over both land and along the New England 
sea coast, WBZ and WBZA will carry your sales mes- 
sage. In ’76 word was carried from house-to-house; 
today through WBZ and WBZA 1,156,000 families, 
4 5 of New England’s buying power, can be told-and- 
sold—simultaneously. These two modern “Paul 
Reveres” do a complete selling job for advertisers. 


American Can Co., New York, has 
been elected to membership in the 
Association of National Advertisers, 
Inc., New York. George W. Cobb, 
Jr., will represent the company in 
the association. 

The Coolerator Co., Duluth, Minn., 
has also been elected to membership 
and will be represented by J. H.| 
Ganzer, vice-president. 


New York, has announced a general | 


price advance ranging between five 


and seven per cent, effective Sept. 15. | 


Newsboys Have Week 


The second annual National News- 
paper Boy Week sponsored by the 
Newspaper Boys of America, Inc.., 


| will be observed Sept. 27-Oct. 3. 


WBZ 


50,000 WATTS 


NBC Blue Network 


BOSTON, MASS. 


Completely programmed by NBC 


WBZA 


1,000 WATTS 


NBC Blue Network 


SPRINGFIELD, MASS. 
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Chicago, Sept. 10.—Twenty-one = a = re) 4 > me) 
| farm monthlies and semi-monthlies a oh” 306 wd = 
. measured by National Advertising = ae c o =° x = > 
Records showed an increase of 22 per Rca aa w < “nn o 5 fo) o 
cent in advertising lineage during (Sewanamom § pong ° ea o ve} = 5 
’ August over August, 1935. 6 eats fo ome ean oem 5 c= ° - Q r 
; The publications measured carried ieee : wo a. m > ® 2 ¢ 
a total of 263,865 lines of advertising “ o 4. = & ® o 
during August, exclusive of baby Zz © — A > “ Oo a ® 
chick, live stock and classified. This ante - : o o a 3 
compares with 216,270 lines in Au- prone 4 = a. 3 = @ 
gust, 1935, an increase of 47,595 lines. c joa 5 Ss ao 
5 y*] =e - 
Detailed figures for each of the ~ 4 } st » 3 = © 
monthlies and semi-monthlies meas- pnd = m o oo 
et) ured, as well as for bi-weeklies and - i a. 3 ~< 
15, weeklies, are given in the following a 3 4 Qu. = 
he table. In each case, baby chick, live Dealer help of Econocol Stoker division of Cotta Transmission Corporation, which o> o wo 3 3 % 
stock and classified advertising is ex- makes Ihe retailer's story almost automatic. Howard H. Monk Agency, Rockford, rat 7 zs o . © 
4 cluded. Illinois, designed the plan. Oo a o 3 o 3 
Monthlies 1936 1935 === == — =! 3 o 2) Qo i < 
; ve} = 
4 Country Gentleman.... 18,541 17,506 ‘Kansas Farmer (Mail & pe ® — 5 ao] 
5 California Citrograph.. 26,578 11,3386] presse) ......00000+. 8,456 7,560 P ° l — & eal oo 2 
> Capper’s Farmer. eeeces 16,035 10,276 Zone Advertising. ek 2,348 1,882 romotiona ' © ae | ° o 
5 ey feces... P6058 STS | makete Parmet......-. 7,776 9,024 rage e = e < e . 2 
Progressive Farmer a ‘N waetand tt id Ad s =: 
, t ; Southern Ruralist: eal anion aed meme 7,384 9,177 vertising = “< © = ao 
XCF carolinas-Virginia Missouri Ruralist...... 6,317 5,852 . w ® 6 4 2 9 
. Baition ............ 13,131 10,989] Zone Advertising.... 1.772 206 Up in August on ° © 3 rae | 
“nn... 12,977 10,407| Weeklies re) ° o 7 
‘sities Pn ~<a Re So , ‘Pacific Rural Press.... 33,442 29,979 - a Q c ‘s 4 
, Sa 12,408 11,150] Weekly Kansas City Star: ; Chicago, Sept. 10.—Promotional | 3 . 
agec Mississippi-Valley Missouri Edition..... 10,055 9,600 aa tisi in th dvertisin rese o o 
ogg's o> 11,497 10,612 Kansas Edition...... 9,360 9,548)4 ver Sing In the adve £ p m a. :. - os 
vole me... ES 11406 9670 Arkansas-Oklahoma , during August was 26 per cent o 5 3 = 
: Sditions.......... 322 Edition ...........- 9,264 9,528) greater than during August of 1935, “ 
an é iam & wiliann. 121291 10,567 ete tare Sega +208 rn 8 per cent oadue than during} *% 3 a a 2 
oday. Bc ee ,726 6,830 | Semi- ’ | ‘Ss 
vith § peek ig 3 Ae RTE 9169 71917 *Friday Edition..... 4,215 6,615|July, a tabulation released here to Qa oR ° oO 
re Southern Planter..... Le 7,758 5,207 Tuesday Edition...... 2,086 3,583) day shows. re) - cr Ss 
t for Ti iutah Farmer ......... 5,790 5,124] Dairymen’s League Last month total volume of promo- O 3 @ ~< > 
com- é Farm rr 5,386 2,058 NO@WS 2... ceeeccesccee 3,819 3,451 tional lineage in the advertising 5: a po — 
cheG Hf wyoming Stockman- years; ordinarily semi-monthly. with 244,580 lines in July, and 210,-| om. 2a Qa. o o 
NEE sivasecae veers 3,749 3,442) "July and August issues age 182 lines last August. fe) c Do o 2 
Seeaters eeeate. Sry 2,396 2,933 sot gg le peat Matt in 1935, Augus As in previous months, the largest 2. 4 = Qa. 
"ae neg we ceed wee = 1,484 ‘August and September issues com-| portion of the total was made up of Wn a ° a ) 
1 300 9) “Rural Progress Maga- bined. newspaper advertising, which aggre- + + ©o 
-alu- OUOR scans siseseyea nes aves +++] “Three issues in August of both) gated 79,366 lines, or about 30 per| ao > . Qa 
valu years. a © = =e 
layer oe ’ 10.936 7,.863| “Five issues in August of both cent. Next was magazine promotion, o. ® rf 
It is rhe fering ee man. 10363 9'901 | 7e0?e. which accounted for 60,186 lines, or| @ 2 on 5 
1 a er "ea ; *Four issues in August, 1936; five] 22.7 per cent of the total. rs) +> 
latec Arizona Producer...... 9,626 9,034 ta Ameeek. 2008 - ® o 
along eb: “aig arnenehas “Sahel e371 oars *Changed from weekly; issued bi- Other Classifications ed Lom Qa + 
tf the Western Farm Life.... 6,997 6,68¢| Weekly from July 1 to Dec, 31. Radio, with 21,098 lines, and busi-| | ° > 3 
3. rl Missouri Farmer....... 4,243 4,338 ink eneigieaait , ness papers, with 22,596 lines, each 3 2 
is the [7 pags lage etre 3,623 1,639] N J. Marketers Will pee yrveaths od cent of the wt 4 c 
Bi-Weeklies . total. ther classifications were re =e 
‘The Farmer: Receive NIAA Charter| (8.3 as tollows. P| OY = oO a 
Local Edition. ecoeecsce 24,846 17,854 The Industrial Marketers of New Si d 92 562 li . — —s Qa. 
General Edition 16,992 13,271 : Signs and displays, 2,562 lines;; ° 
jl Dakota Edition...... 16,992 13,271 Jersey, at their fall mesting Sept. 30 outdoor, 1,470 lines; paper, 13,202 tA2 nee oO Q y 
‘California Cultivator.. 24,350 21,984) In Newark, will receive a charter as lines; advertising production, 16,380 oO (>) 
‘Wallaces’ Farmer and a local chapter of the National In- o Q 
: lines; agencies, 12,334 lines, farm 4 
Iowa Homestead..... 20,043 20,289] dustrial Advertisers Association. i ge Ro ’ é wa @ + Qo 
‘Nebraska Farmer...... 15,797 13,610 The charter will be presented by papers, 16,058 lines; miscellaneous, CY a | x 
Zone Advertising..... 3,786 5,981) william E. McFee, American Rolling | 19,096 lines. ° * =. a ) 
oa 16,744 15,105) writ) Co., second vice-president of the| The publications on which these 
eters Edition ... 15,603 16,411|N. I. A. A., and will be accepted by/|totals are based, with their lineage 
Indiana Edition...... 12.445 12,000] Herbert V. Mercready of Magnus| records for August, 1936, follow: 
‘American Agriculturist 15,421 14,153|Chemical Co., president of the new Lines 
Local Zone Advertis- ee tine chapter. Speakers will include pres-| apyerristng AGE (wW)......... 112.910 
eo , , ent and past officers of the N. I. A. A. 7 : ; 
‘Pennsylvania Farmer.. 15,400 13,398| onq the Technical Publicity Associa-| 44vertsing & Selling (bw).. 44,432 
Oregon Farmer........ 14,613 12,925 ry van Printers’ IG CW) ickicccccccss 41,804 
- Zone Saree: sauna - ant ‘ Printers’ Ink Monthly....... 14,980 
fashington Pasmer,... 26, y Sales Management (sm) 27,902 
Zone Advertising.... 1,330 518 Stila thi Al —ve 
‘Michigan Farmer...... 13,881 12,816 Hunter to St. Paul We COED oak cides obe8 5505 448% 22,722 
“HO POPMORs i056 5s00 13,251 11,226 Stanley H. Hunter, formerly with ccoescaniaemeniassenematoenee 
Idaho PAPER 6650608 13,057 9,789) Novo Engine Co., Lansing, Mich.. “ 99 
on ag on 252 182) has become sales manager of Ameri- To Represent “Heral 
“et aed Parnes. et 12.749 10,259|can Hoist & Derrick Co., St. Paul, Garner and Grant, Atlanta, will 
‘Indiana Farmer's Guide 11.614 10,237|Minn. R. B. Harvey succeeds Mr.|represent the Miami Herald in the 
“Rural New-Yorker... 9,974 10,293] Hunter as sales manager for Novo. Southern states. 
ais 
‘ | 1 5 Te ERE were three distinct features of Architecture before it 
was merged with American Architect. They were— 
(1) HENRY SAYLOR (2) PORTFOLIO OF DETAILS (3) HENRY SAYLOR’S DIARY 
All three have a very important place in the combined maga- 
zine. Added to them are those equally distinctive features that 
have made American Architect the leading journal of archi- 
tectural practice: 
(1)TIME SAVER STANDARDS (2) REFERENCE DATA SERIES (3) DUO-TONE PICTORIAL SECTION 
| And as might be expected, the profession has welcomed and 
endorsed this new and bigger magazine—a magazine edited 
by architects for architects. 
, 
AMERICAN ARCHITECT and ARCHITECTURE 
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Kaycraft Copy 
to Make Debut 


Dealer Credit 
Offense Costs 


First of Year| Brewer $3,000 


New York, Aug. 27.—Building on 
the non-competitive copy of another 
advertiser, W. E. McKay & Co., dress 
goods house, will make their maiden 
advertising effort Jan. 1. Byron G., 
Moon Company is the agency. 

The company produces a number 
of trade-marked fabrics grouped to- 
gether under the family name of 
Kaycraft. They are sanforized- 
shrunk, and this fact, together with 
the approval of Rinso Laboratories, 
will be featured in the copy. Lever 
Bros. advertising, reporting on the 
work of Rinso Laboratories, has been 
running for some time and will be 
continued. 

The Kaycraft copy, in black and 
white quarter and half pages, will 
run in Christian Science Monitor, 
Delineator, Good Housekeeping, Mc- 


Call's, McCall's Fashion Book, Pic- 
torial Review and Vogue Pattern 
Book. 


Honiss Appointed 
L. S. Honiss has been appointed 
Eastern manager for National Real 
Estate Journal, Chicago. 


Lansing, Mich., Sept. 9—The 
Berghoff Brewing Co., Ft. Wayne, 
Ind., paid the Michigan state liquor 
control commission today a fine of 
$3,000 on a charge of extending un- 
due credit to dealers. 

The fine was paid by check with- 
out comment. John S. McDonald, 
commission chairman, said the com- 
pany now is free to do business in 
Michigan. The firm was given its 
choice of paying the fine or stopping 
its beer sales tomorow. 

The Prima Brewing Co., of Chi- 
cago, accused by the commission of 
subsidizing a Niles distributor, has 
agreed to stop selling its products in 
Michigan. R. T. Kannen, director of 
distributor sales for the Chicago 
concern, told the commission his 
company is willing to surrender its 
Michigan sales contract. 

Kannen explained that the Prima 
Brewing Company is being reorgan- 
ized and will ask for a new Mich- 
igan contract when the reorganiza- 
tion is completed. 
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t «To Interfere in Spanish War o. 


‘“‘America’s Greatest Family Weekly” 


Selling 553,413 copies 
in 16,000 small towns 


less than 10,000 population 


In this great market, which accounts for 
one-third of America’s total retail sales, 
GRIT provides you with national magazine 
coverage, sells your goods with newspaper 
speed. Write for proof. We have it. 


GRIT PUBLISHING CO. 
WILLIAMSPORT, PA. 
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SPONSORS EYE 
HARVARD MOVE 
ON GRID GAMES 


Bingham Says ‘Maybe’ to Radio 
Rights Query 


(Picture on Page 12) 

Chicago, Sept. 10.—Fancy open 
field running on the sponsored foot- 
ball broadcast turf was registered 
this week in the wake of this state- 
ment by Harvard’s official sports 
spokesman, William J. Bingham: 

“Selling radio rights by a college 
is no different than selling advertis- 
ing space on a football program as 
far as Harvard is concerned.” 

He added, however: 

“I cannot say what course we will 
follow.” 

The statement came after Yale 

University departed from the tradi- 
tion of the ivy-draped Big Three 
and sold broadcast rights to its 
forthcoming football games for $20,- 
000. Atlantic Refining Company will 
be the sponsor. The move created a 
sensation in the East. 
Meantime, indecisive termination 
of the pre-season amateur-profes- 
sional series apparently made little 
impression on _ football broadcast 
sponsors, whose numbers continued 
to increase. 


Rivals Sponsor Games 


Birmingham, Ala., football fans 
who attend the games via radio will 
be appealed to by rival radio dis- 
tributors. The Moore-Handley Hard- 
ware Co., Zenith distributor is spon- 
soring broadcasts of University of 
Alabama, Alabama Polytechnic In- 
stitute and other games of local in- 
terest through station WAPI, Bir- 
mingham. The same games will be 
broadcast over station WBRC, Bir- 
mingham, with McDavid & Co., RCA- 
Victor distributors, on the sponsor- 
ing end. 

Kellogg Co., Battle Creek, Mich., 
also has extended its football broad- 
cast effort. In addition to the Van- 
derbilt College games over WSM, 
Nashville, Kellogg will sponsor Uni- 
versity of Michigan games over 
WWJ, Detroit. 

Four Indiana stations will carry a 
series of Big Ten games under spon- 
sorship of Ohio Oil Company for 
Linco gasoline and oils. 

Opening Sept. 26 with the Ohio- 
Purdue game, the sponsored broad- 
casts will be carried over WFBM, 
Indianapolis, WOWO, Fort Wayne; 
WGFB, Evansville and WBOW, 
Terre Haute. 


Texaco Uses WCFL 


Chicago will have another spon- 
sored football broadcast series, Texas 
Company having signed a contract 
covering eight broadcasts over Sta- 
tion WCFL. The games will include 
seven Northwestern University con- 
tests and the Ohio ‘State-Illinois 
game at Champaign. Dick Hanley, 
former Northwestern coach, will give 
the play-by-play description. 

Augmenting a series of play-by- 
play broadcasts in the East, pre- 
viously reported, The Atlantic Refin- 
ing Company, will sponsor Ted Hus- 
ing three times a week over 40 
Columbia Broadcasting System sta- 
tions. Beginning Sept. 29 he will 
give a post mortem Tuesdays, pick 
winners Thursdays and announce 
scores Saturdays. 


“ . ” 
Penter to “Examiner 
Morris Penter, advertising director 
of San Diego Union and Tribune. 
has been appointed assistant to the 
publisher of San Francisco Examiner, 


effective Sept. 15. Nelson Roberts, 
his assistant on the San Diego 


dailies, will succeed Mr. 
advertising director. 


Names Erwin, Wasey 


Allis-Chalmers Mfg. Co., Mil-| 
waukee, Wis., has named Erwin, 


Penter as 


Wasey & Co., Ltd., Chicago. Business 
Business 


Week, Fortune, Nation's 
and Time will be used. 


epenteenll 


WHY FRANK MERRIWELL LEFT YALE 


1 DID IT 
FOR GOD- 


AND..-. 


FOR COUNTRyY- « 


FOR THE 
ATLANTIC 
REFINING Co. 


b 
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Feminine Fans 


to Take Radios 
to Ball Game? 


(Picture on Page 51) 

Cincinnati, O., Sept. 10.—Husbands 
who like to concentrate on a base- 
ball game without answering ques- 
tions of their less well informed 
spouses are expected to give three 
cheers over the announcement that 
Crosley Radio Corporation has de- 
veloped a portable radio. 

It is much smaller than a golf bag, 
which it resembles, and is carried 
like one. The set weighs only 18 
pounds with batteries. 

Crosley argues that many women 
who are unfamiliar with the names 
of players and the fine points of 
baseball will buy the set for use at 
a game, thus allowing friend hus- 


One of numerous newspaper cartoons inspired by Yale's sale of football broad- 
casting rights. This one appeared in the Boston Daily Record, under the caption, 
"What Price Glory?" 


band to have a fine time. The set 
may be used either with loud speaker 
or headphones. 

It is also contended that many 
sports fans will buy the set in or- 
der to enjoy two events the same 
evening through the good offices of 
Crosley. The Cincinnati Reds and 
St. Louis Cards played a night game 
Aug. 18, when the Sharkey-Louis 


the new order as outlined by Cros- 
ley, the sport fan may go to the ball 
game and get the fight at the same 
time with his portable set. 


Buffalo Club Holds 
Exhibition Nov. 3 


The Greater Buffalo Advertising 
Club will hold its third annual ad- 
vertising exhibit Nov. 3-7 in the Hotel 
Statler. 

Don Henshaw of the Canadian 
Radio Commission will speak on the 


opening day. 


“THANK YOU, MR. SACHS” 


“We are pleased to forward the attached 39-week ex- 
tension of our contract on WENR. On September 
6th we celebrate our second year on the air with the 


Sachs’ Amateur Hour. During the 20 weeks it has 
been on WENR, we have been very enthusiastic 
over the results obtained. 


“We are confident that WENR will make the weeks 
to come as pleasant and prosperous as those just past.” 


In Chicago, it’s 


EN 


Morris B. Sachs 

Morris B. Sachs Quality Wearing 
Apparel 

6638 S. Halsted Street 

Chicago, Illinois 


50,000 WATTS 


A Blue Network Station 


Completely programmed by NBC 


fight was held in New York. Under | 
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HEAT PURVEYORS 
HAPPY: JOCKEY 
FOR POSITIONS 


Chicago, Sept. 10.—Harbingers of 
the approach of winter’s chill winds, 
advertisers in the heating classifica- 
tion have started their annual place- 
ment of a large volume of advertis- 
ing, urging home-owners to prepare 
for the worst, 

Crane Company, Chicago, is urging 
a “simple match test” to demonstrate 
the efficiency of its coal-burning 
yoilers, while Weil-McLain Company, 
Chicago, is offering remedies for 
“sick” heating equipment. Minne- 
apolis-Honey well Regulator Company, 
Minneapolis, has coined the expres- 
sion “Inside Weather” for its fali 
campaign, and Standard Oil Company 
ot Kentucky is featuring a three-in- 
one service for oil burners. 


Capitalizing on increase in auto- 
matic heating equipment, Weil-Mc- 
Lain Company is launching a cam- 
paign for new boiler installations, 
featuring use of single, dominant 
cartoon copy. The campaign, open- 
ing Sept. 13, is employing large space 
in newspapers of 15 eastern and mid- 
western metropolitan areas. 

Surveys conducted by the company 
have indicated general obsolescence 


of boiler equipment in homes in this 
part of the country and consumers 
are told that stoker or oil heating 
installations will prove inadequate 
unless the installation is completed 
with a new boiler. 


Boiler Has Headache 


Copy features a cartoon figure of 
a boiler with a headache and subordi- 
nated in the copy is an appeal for 
the company’s new line of radiators. 

The company previously has used 
strip cartoons in newspaper copy but 
the forthcoming drive marks first use 
of the single, dominant cartoon idea. 

In major metropolitan markets, 
1,000-line copy is scheduled in the 
boston Post, Brooklyn Eagle, Chicago 


' Tribune, New York News, New York 


/imes, and Philadelphia Inquirer, 
with five insertions planned through 
September and October. The rest of 


' the list will use 600 line copy. 


Henri, Hurst & McDonald, 
Chicago, is the agency. 

The oil heat division of Standard 
Oil Company of Kentucky has in- 
augurated an extensive newspaper 
campaign, offering to make a sur- 
vey of any home and install the 
right type and size of oil burner or 
service burners already installed. 


S. O. Offers Service 


The company stresses a “three-in- 
one” service including installation of 
the burner, supplying of oil and 
servicing equipment. 

Crane Company is using news- 
Paper space in 51 cities to promote 
a coal-burning boiler, suitable for 
conversion to gas or oil. While the 
product has been advertised to the 
trade for some time, the present 
effort is the most extensive consumer 
bromotion used. Copy will continue 
mto October. The company also 
manufactures an oil-burning boiler 
and wholesales one which burns gas. 

A simple match test is suggested 
in the copy, headed, “American 
Homeowners Save Thousands of 
Dollars Every Year.” 

“Take an ordinary match and light 
‘t,’ copy declares. “Place the palm of 
your hand beside the flame. It’s 
Warm. Now place the palm of your 
hand over the flame. It’s hot. 

“That explains the secret of Crane 
“omfort and economy. Crane boilers 

‘ave about 50 per cent more heat- 
‘bsorbing surface directly over the 
heat ing gases than the average boiler. 
Further, patented baffles direct the 
a r over the hottest part of the 

Oller,” 

H. H. Simmons is advertising man- 
“ser of Crane Company. Charles 
Danie] Frey Company is the agency. 


Inc., 


Urges Automatic Equipment 
Featuring the new expression, “In- 
“ide Weather,” Minneapolis - Honey- 
‘ell Regulator Company is devoting 


its entire fall advertising campaign to 
the sale of automatic heating and air 
conditioning equipment in the belief 
that the company’s success and that 
of the automatic heating and air 
conditioning industry is inseparable. 


National magazines are being used 
in addition to leading newspapers. 
Among the magazines scheduled are 
American Home, Business Week, Col- 
lier’s, House and Garden, House 
Beautiful, Nation's Business, The 
New Yorker, The Saturday Evening 
Post, and Time. 

Typical headlines in this cam- 
paign are: “Let ’Er Blow, It’s June 
Inside,’ “Order Your Inside Weather 
Now,” and “The Inside Weather the 
Doctor Ordered.” All advertisements 
are signed: “Install Automatic Heat- 
ing and Air Conditioning—See Your 
Dealer Now.” 


In addition to broadsides describ- 
ing the campaign, dealers are sup- 
plied with window displays and post- 
ers, all urging the installation of 
automatic heating and air condition- 
ing. 

George B. Benton is advertising 
director. The account is handled by 
Addison Lewis & Associates. 


Dicuss R-P Bill 


A round table discussion on “The 
Anti Price Discrimination Bill and 
Its Effect upon Industrial Advertis- 
ing Policies” ,will be held at the 
monthly meeting of the Engineering 
Advertisers Association Sept. 14 in 
the Hotel Sherman, Chicago. 


Ak-Sar-Ben 


John J. Gillin, Jr., commercial director of Station WOW, Omaha, out for a ride 
on WOW, the white lead pony which escorts thoroughbreds to the post at 


race track. 


Coal Sincey to B. C. & P. 


Public Service Heat and Power 
Company, Long Island City, has 
appointed Bermingham, Castleman & 
Pierce, Inc., New York, for a news- 
paper campaign on Fairbanks-Morse 
automatic coal burners for domestic 
and industrial use. 


L. E. Waterman Company, New 
York, has added a new style, to be 
known as “De Luxe,” to its line. 
The new pen, to retail at $8.50, will 
be featured in fall magazine adver- 
tising. Frank Presbrey Co., New 
York, is the agency. 


Station Owners 
Given Voice in 


ABC Operations 


Chicago, Sept. 10.—A new plan of 
direct participation by associated 
stations in administration of Affili- 
ated Broadcasting Company has 
been inaugurated with election of 
Henry Walker, former Indiana attor- 
ney general, as a director. 

Mr. Walker was selected at a 
meeting here of representatives of 


the 22 stations in the affiliated 
chain, after it was determined to 
seek the administrative experience 


of the station owners for operating 
activities of the network, T. E. 
Quisenberry, vice - president, ex- 
plained. 

The new policy entails no altera- 
tion in stock ownership and no ma- 
terial change in directoral powers 
of the network executives, he said. 
Clarence Leich, associated with Mr. 
Walker in operation of Stations 
WEOA and WGBF, Evansville, Ind., 
has joined the network organization, 
without portfolio, in an advisory ca- 
pacity. 

Mr. Walker replaces Ogden Ket- 
ting, former secretary of Samuel In- 
sull, on the board. 


Mace Joins Agency 
John Mace has been appointed pro- 
duction manager of E. T. Howard 
Company, New York. 
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LEAF BINDI 


Licensee ; : 


SPIRAL BINDING COMPANY 


148 LAFAYETTE STREET + NEW YOR 
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MODERN + SIMPLE - FLEXIBLE + LIGHT - INEXPENSIVE » MULTIPLE-GRIP 


The pioneers of wire binding, who brought SPIRAL to America, now present 
KAMKET Loose-leaf, a sensational advance over the common, cumbersome and 
costly old-fashioned loose-leaf binding. 


KAMKET has the appearance and all 


For further information mail coupon or apply 
to your nearest Spiral Binding office. 


NG 


105 State St. 
Brown & McEwan, 


@ ST LOUIS, 


Inc., 71 Clinton St. 


105 S. 9th St. 


the advantages of a permanent binding PLUS the loose-leaf feature! And it works 
like a charm—just a flip of the fingers and the sheets are released! eo KAMKET 
is light in weight and has the multiple-grip feature which prevents tearing at the 
It is the most inexpensive loose-leaf binding known... the most prac- 
tical binding for catalogs, swatch books, presentations, art books, portfolios and 
business records which require adding, removing or interchanging of pages. @ Have 
your next catalog KAMKET bound! 


FACTORIES AND OFFICES: NEW YORK, 148 Lafayette St. @ HOLYOKE, Mass., 54 Winter St. @ CHICAGO, Ill., 732 Sherman St. @ PHILA- 
1101 Power Ave. @ BOSTON, 
PITTSBURGH, S. A. Stewart Co., 421-427 7th Ave. @ NEWARK, N. J., 
Oscar T. Smith Co., 407 E. Saratoga St. @ DETROIT, The Burkhardt Company, Larned & Second Sts. 
Maple Ave. ® ROCHESTER, Wm. F. Zahrndt & Sons, 77 St. Paul St. 


REPRESENTATIVES: 
LICENSEES: BALTIMOHE, 


@ LOS ANGELES, J. A. Pelezzare, 1220 


Manufactured under U. S. Patent No. 1,995,590. Other patents pending. 
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Spiral Binding Company 
148 Lafayette St., New York 


Gentlemen: | should like to know more about the uses, cost, 
etc., of KAMKET Loose-leaf Binding. | 
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ADVERTISING AGE 


September 14, 1936 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency ex- 
ecutive writing on his business let- 
terhead. 


No. 1016. Route List of Retail Gro- 
cers. 

This route list of retail grocers 
in Portland, Ore., issued by The Ore- 
gonian, also contains a directory of 
wholesale grocers and buyers, chain 
store groups and buyers, wagon job- 
bers and buying associations. 


No, 1017. 
Book. 
A sample book issued by Reynolds 

Metals Company, containing a variety 

of patterns and colors in embossed 

Unifoil. 


Embossed Unifoil Sample 


No. 1018. Third Annual Minnesota 
Business Map. 
The 1936 income of Minnesota 


farmers will show an increase of at 
least $40,000,000 over 1935, according 
to this annual business map, which 
contains detailed information on the 
crop and livestock situation in Min- 
nesota. It is distributed by the busi- 
ness departments of Minneapolis 
Star, Minneapolis Journal, Minneapo- 
lis Tribune, St. Paul Daily News, St. 
Paul Dispatch-Pioneer Press, WCCO, 
WTCN, KSTP, and The Farmer, St. 
Paul. 
No. 1019. What Industrial Advertis- 

ers May Expect on Kleerfect. 

This brochure, devoted to indus- 
trial illustrations exclusively, is is- 
sued by Kimberly-Clark Corporation 


to show effects produced by printing 
line engravings and halftones on ma- 
chines and tools on Kleerfect paper. 


No. 1020. Over One-Third of 

Wealth of Texas. 

This new handbook issued by radio 
station WOAI, San Antonio, Tex., in- 
cludes detailed information on mail 
receipts, radio sets, population, farms 
and crops, and other market data. 


the 


No. 903. Drug Purchases Reveal the 
Living Standard of the Seven 
Farmers’ Families. 


Issued by Farm Journal, this folder 
describes a survey made among its 
readers to discover their drug and 
cosmetic buying habits. More than 
100,000 answers reveal brand pref- 
erences among the items listed. 


No. 962. Motor Trucks in the Baking 

Industry. 

The baking industry ranks fourth 
in 63 industries operating fleets of 
trucks, this survey, issued by Bakers’ 
Helper, asserts. The study includes 
expenditures for trucks and their op- 
eration, preferences as to brands of 
tires and other data on this market. 


No. 906. Automobile Route List of 
Retail Grocers. 


The Oregon Journal, Portland, has 
just issued the ninth annual auto- 
mobile route list of retail grocers. 
In addition, the booklet contains a 
directory of grocery jobbers, wagon 
jobbers, chain store organizations 
and buying associations. 


No. 905. Factors Influencing New 
Car Purchases. 

' An insight into reasons which in- 
fluence car purchases is afforded by 
this tabulation of 3,128 personal in- 
terviews with new car buyers, made 
by R. H. Stiepock, Detroit, for This 
Week. The investigation is limited 
to buyers of 1935 and 1936 models. 


No. 980. Copy. 
Issued monthly by the New York 


Herald Tribune, this publication con- 


Cucthen Fain 
19.1% 


August lineage in these two newspapers increased by 19.1% over 
the advertising lineage for the month of August, 1935. 

San Antonio Express and San Antonio Evening News steadily are 
getting more advertising—because they are getting more business for 


their advertisers. 


South and West Texas are a rich market where the people’s buy- 
ing-power is always substantial and now is increasing, thanks to a most 
favorable season for the sale of this region’s many and varied products. 

The Express and The Evening News are the influential, dependable, 
home-read and home-trusted media for selling on this market. 

These two newspapers take first place in this market as business- 
getters for their advertisers—as makers of profitable sales. 


8,444,900 


lines of paid advertising for the first 8 months of 1936, A 


1,419,082 


lines more than for the first 8 months of 1935. 


4, 31Z,9BMA ines of tocal advertising, which ia 


681,821 


lines more than 
for the first 8 
months of 1935. 


1,888, BDA ines of national advertising—a gain of 
335,603 in... 

2B55°7G,"7 4B ines of classified advertising—a gain of 
401,658 i... 


gain in Sunday Express 
54.§% lineage for the first 8 
months of 1936 over 1935. 


915,513 


lines of paid advertising for August, 1936—a gain of 146,903 lines 


ever August, 1935. 


These two newspapers already have gained 1,419,082 lines of 
paid advertising for the first 8 months of 1936 over the like period of 
1935—as compared with 114 million lines record-gain for all of 1935 


San Antonio Express 


ever 1934, 


SAN ANTONIO. 


EVENING NEWS 


“Texas' Foremost Newspapers” 


DISTINCTIVE BEER LABELS ON WEST COAST 


How Regal Amber Brewing Co., San Francisco, is introducing its brew in new 


Steinie bottles. 


tains a wealth of infurmation on the 
paper’s editorial departments and 
their reader response, merchandising 
helps, and figures and trends of cur- 
rent business. 


No. 998. Performance Report of Old 
Manse Syrup. 


This book, prepared by Walter 
Mann & Staff, discusses the 1927-31 
performance of Criterion panels for 
Oelerich & Berry Co., Chicago. Many 
of these panels are located at grocery 
stores, while others are situated at 
nearby spots where neighborhood 
travel is heavy. Results, in terms-of 
sales figures both through chain and 
independent stores, are given. 


No. 974. Stars Fall on Minneapolis. 

A short story of a Minneapolis 
merchant’s chat with three of his 
executives, during which they survey 
the Minneapolis newspaper situation, 
study comparative circulation charts, 
and come to definite conclusions 
about the coverage of The Minne- 
apolis Star. 


No. 941. Wardo’s Scoop! 

A brochure issued by Columbia 
Broadcasting System, describing the 
“News of Youth” program sponsored 
by Ward Baking Company, the inter- 
est it has created among children, 
and indications of sales increase. A 
typical script is included. 

No. 950. Zhe Four-Day Route to a 
Five Million Market. 


This booklet, issued by Farm Jour- 
nal, furnishes a county count of cir- 
culation, keyed alphabetically for 
easy reference. It also contains data 
on estimated farm incomes, number 
of retail outlets, and volume of retail 
sales. 


1,006. Distribution of Pay Days and 
Wages Earned in Greater Montreal. 
Based on a survey of wage earners 

in the area, the Montreal Star pre- 

sents in this booklet a breakdown of 
pay day frequency and the percent- 
age of the total payroll released on 
the business days of the week. The 
booklet relates pay day distribution 
to advertising trends as a general 
guide for advertisers. An analysis of 
purchasing power distribution with 
comparisons of English and French 
speaking population also is included. 


No. 958. $125,000,000 Worth of 
Advertising Experience. 

A study of the advertising prac- 
tices of Chicago department stores, 
showing the amount of advertising 
they placed in all Chicago news- 
papers from 1920 to 1935. Published 
by the Chicago Tribune. 


Coming 
Conventions 


Sept. 14-16. Annual meeting, In- 
surance Advertising Conference, Bilt- 
more Country Club, Rye, N. Y. 

Sept. 14-17. Annual meeting, Finan- 
cial Advertisers Association in Nash- 
ville, Tenn. 

Sept. 15-16. Seventeenth annual 
convention, National Publishers As- 
sociation, Whiteface Inn, Lake Pla- 
cid, N. Y. 

- Sept. 18-20. 


Annual convention of 


Photo-Lithographic Industry in At- 
lantic City, N. J. 

Sept. 18-20. Continental Agency 
Network, Medinah Athletic Club, 
Chicago. 

Sept. 19-20. Intercity conference 


of women’s advertising clubs, in Mil- 
waukee. 


Sept. 27-30. Annual meeting, Mail 
Advertising Service Association, 
Netherlands-Plaza Hotel, Cincinnati. 


Sept. 28-29. Boston Conference on 
Retail Distribution. 

Sept. 28-Oct. 2. 
Premium Exposition, 
New York. 

Sept. 50-Oct. 2. Annual convention, 
Direct Mail Advertising Association, 
Netherlands-Plaza Hotel, Cincinnati. 


Oct. 1-3. Annual convention, Amer- 
ican Photo-Engravers Association, 
Hotel Statler, Boston. 


Oct. 5-7. Annual conference, Na- 
tional Industrial Advertisers Asso- 
ciation, Benjamin Franklin Hotel, 
Philadelphia. 

Oct. 6-8. Annual meeting, Outdoor 
Advertising Association of America, 
Traymore Hotel, Atlantic City. 

Oct. 8-11. Annual meeting, Asso- 
ciation of National Advertisers, at 
White Sulphur Springs, W. Va. 

Oct. 12-13. Fall conference, News- 
paper Advertising Executives Asso- 
ciation, at Stevens Hotel, Chicago. 

Oct. 13-14. Fall meeting, Inland 
Daily Press Association in Chicago. 

Oct. 15-16. Annual meeting, Audit 
Bureau of Circulations, at Stevens 
Hotel, Chicago. 

Oct. 15-16. Annual conference, In- 
ternational Association of Sales Ex- 
ecutives, Biltmore Hotel, New York. 

Oct. 19-21. Annual meeting, Ad- 
vertising Typographers of America, 
at White Sulphur Springs, W. Va. 

Oct. 29-30. Annual meeting, Paci- 


Atlantic Coast 
Hotel Astor, 


fic Coast chapter, American Associa- 
tion of Advertising Agencies, at Del 
Monte, Cal. 


15 Stores eh 
12-Page Splash 


in Dec. Esquire 


New York, Sept. 11.—Fifteen de. 
partment stores from Boston to San 
Francisco will sponsor a 12-page ad. 
vertisement in color in the December 
issue of Esquire, through Associated 
Merchandising Corporation, which 
acts as buying and service head. 
quarters for the stores. 
Christmas gift merchandise wil] 
be featured in the unique promo. 
tion, which will be centered on men’s 
items, many of them nationally ad. 
vertised. Mail orders and orders by 
telephone will be solicited in this 
advertising. 
The 12-page advertisement is vir. 
tually in the form of a catalogue of 
gifts, with the first page designed 
as a cover, and the following 11 
pages devoted entirely to color illus. 
trations of merchandise. Specific 
prices will be listed for all items 
shown to enable mail order buying. 
Panels in each spread will list the 
15 store names with their respec- 
tive cities, states and local telephone 
numbers, while the copy invites the 
reader to “visit, phone or write” 
the nearest store listed. 
Colonel Philip J. Reilly is presi- 
dent of Associated Merchandising 
Corporation, whose headquarters are [ 
in this city. The following stores in 7 
the group are sponsoring the adver. [ 
tising: Abraham & Strauss, Brook- [ 
lyn; L. L. Ayres & Co., Indianapolis; 7 
Bloomingdale’s, New York; Boston | 
Store, Milwaukee; Dayton Company, | 


an at oe 2m Ga £t oe 


Minneapolis; Emporium, San Fran- | 
cisco; William Filene’s Sons Com-|) , 
pany, Boston; Joseph Horne Com.- | 


pany, Pittsburgh; J. L. Hudson Com. | 
pany, Detroit; F. & R. Lazarus & 7 
Co., Columbus; Rike-Kumler Co., 
Dayton; John Shillito Company, Cin- 
cinnati; Stix, Baer & Fuller (Grand | 
Leader) St. Louis; Wm. Taylor Son e 
& Co., Cleveland, and R. H. White | 
Company, Boston. 


Nov. 12-14. Annual meeting, Life 
Advertisers Association, at Edgewa- ~ 
ter Beach Hotel, Chicago. 5 

Nov. 13-15. Annual meeting, 7 
Southwestern District, Advertising 3 
Federation of America, at Dallas, 4 
‘Tex. 9 

Nov. 18-20. National Foreign 
Trade convention in Chicago. 


Ferry-Hanly for GOP 


The Farm Advisory Council of the 
Republican National Committee, Chi- 
cago, has appointed Ferry-Hanly Co., 


Chicago. Full pages are scheduled 
for September and October farm 
papers. 


Where 
Convention 
Plans 

| 


Come True + 


es 


Convention committees find 
that their plans come true when 
they meet at the Ambassador 
in Atlantic City. For this is the 
big hotel that remembers all 
the little things. 

You'll appreciate the smooth 
service at the Ambassador, too 
... whether yours is a trade asso- 
ciation convention or a sales 
meeting. 

Drop us a note if you are in- 
volved in convention problems. 
You'll find us eager to help. 


The 


Ambassador 


ATLANTIC CITY 


William Hamilton, Managing Director 
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Told to Cease 
Selling Space 
Below Its Cost 


(Continued from Page 1) 


which to bring the Tribune to its 
knees. 


Lost from First 

The F. T. C. found that from the 
first appearance of the Journal. it 
quoted and charged rates for adver- 
tising substantially below the cost of 
setting up and publishing the copy, so 
that it has not only failed to make a 
profit from publication, but has 
throughout the entire period sus- 
tained substantial losses, aggregating 
in two years about $95,000 or 94.5 per 
cent of its capital. 

It succeeded to some extent, at 
least, in its alleged purpose, how- 
ever. The Tribune sustained con- 
stantly increasing losses in an effort 
to meet the Journals competition. 
This operating loss from June 1 to 
Dec. 31, 1933, was $5,723; for 1934, 
$12,111, and for the first half of 1935, 
$7,814. 

“During the first six months of the 
publication of the Journal,” said the 
Federal Trade Commission, “the cost 
of setting up and publishing adver- 
tisements therein was $24,686, while 
the charge therefore resulted in an 
income of $5,867. During 1934, the 
cost was $55,117 and income, $16,348; 
and during the six months ended 
June 30, 1935, the cost was $31,667 
and income, $10,992. 

“During the same respective per- 
iods, the relation of expense and in- 
come in the circulation departinent 
was: 1933, expense, $7,505, income, 


LOTS oF 


PIX 


TO TAKE? 


BORROW OUR 
PHOTOGRAPHERS 
ON LOW FLAT RATE 


Fl geage a new catalog 
with lots of pictures in 
it? Developing an ad series 
with many photos in it? 
Doing anything requiring that 
many pictures be taken on 
the spot? Then save much 
money, get far better results, 
through our Field Photog- 
rapher Plan—one competent 
specialist or several, com- 
pletely equipped, for a day 
or a week, on a flat rate. ... 
Very satisfactory, this is! 
Write or phone for details. 


RCS. 


PHOTO STUDIOS 


TAILORED PHOTOGRAPHY 
BROMIDES : ENLARGEMENTS 


NEW YORK: 41S Lexington Ave. 
VAnderbilt 3-3680 


CHICAGO = 110 Se. Dearborn 


= STAte 5977 


$3,842; 1934, expense, $12,589, income, 
$5,271; 1935, expense, $10,117, income, 
$4,119.” 

The Commission charged that the 
losses sustained by the Journal were 
met by advances, ostensibly loans, by 
the two prominent citizens, plus an- 
other, a lawyer residing in Blackwell. 
Soon after the establishment of the 
Journal, the Commission recites, the 
three advanced the Journal $40,000, 
each contributing one-third. The loan 
was made “without inquiry as to the 
Journal’s financial responsibility, and 
no security was given except the 
pledge of Journal stock. 

Paid No Money 

The owner, E. M. McIntyre, paid 
no money nor anything else for his 
stock, the Commission found, and at 
no time contributed money to the 
corporation for the conduct of the 
newspaper. Up to June 30, 1935, 
$117,400 was advanced the Journal 
by the three citizens. 

Journal subscription _ solicitors 
freely told Tribune subscribers, the 
Commission found, that the Journal 
was being operated at a recurring 
monthly loss in order to “break” the 
Tribune and that the latter “cannot 
hold out much longer.” 

The Commission charges that the 
activities of the Journal are interfer- 
ing with interstate shipment of news- 
papers and of electrotypes, stereo- 
types, mats and textual copy, giving 
the Journal a monopoly in the pub- 
lication of a newspaper and of adver- 
tisements in the territory served by 
the two papers and depriving the 
public of the benefits of competition 
in the publication of advertisements. 


AIR CONDITION 
NOW FOR 1937, 
ST. LOUIS PLEA 


St. Louis, Mo., Sept. 19.—An un- 
usual end-of-the season twist to air 
conditioning ddvertising was given 
by the Air Conditioning Bureau of 
St. Louis with large display space in 
St. Louis newspapers. 

Despite the advent of September 
days, the bureau, representing local 
dealers and jobbers, which has con- 
ducted an extensive campaign in co- 
operation with the Union Electric 
Light and Power Company, decided 
to drive home the summer-long mes- 
sage and at the same time pave the 
way for efforts next year. 

Citing the number of air condition- 
ing installations in the metropolis, 
the copy was headlined with the 
statement, “St. Louis pulls through 
a hot summer comfortably with air 
conditioning.” 

But the copy went on to warn St. 
Louisians to be prepared for next 
year. 

“While this summer is fresh in your 
memory,” the copy urges, “plan your 
air conditioning for next year. Be 
prepared when heat strikes again. 
This year dealers in air conditioning 
equipment were flooded with orders. 
Several actually ran out of equip- 
ment—the second year this has hap- 
pened. 

“The fortunate ones who avoided 
the ill effects of summer heat—with- 
out delays in installation—were 
those who planned ahead for air con- 
dition. Begin now to assure cool- 
ness and healthful comfort for next 
year.” 

Air conditioning installations in 
the St. Louis metropolitan area thus 
far this year included 48 restaurants, 
26 theaters, 79 retail stores, 19 ho- 
tels and dining rooms and one hotel 
entirely air conditioned; 7 complete 
office buildings and 200 additional 
single offices. This list excludes fac- 
tories and homes. 


Columbia Teaches Radio 


Columbia University, New York, 
will offer a course in radio advertis- 
ing in the program of extension 
courses which begin September 24. 
Peter Dixon will be instructor. Other 
advertising courses include advertis- 
ing principles, copy, layouts, phy- 
chology, retail advertising, research, 


and agency procedure. 


CHAIN OFFERS 
NEW SERVICES 
TO ADVERTISERS 


Robinson-Patman Act Forces 
New Policy 


Chicago, Sept. 10.—Spurred by the 
Robinson-Patman act, National 
Brands Stores, Inc., which has hith- 
erto acted as a buying agency for 
418 food wholesalers throughout the 
country, will make a radical shift 
into merchandising and sales promo- 
tion, featuring introduction of a new 
private brand of food products. 

Initial advertising efforts are 
scheduled to start Oct. 23, with spot 
radio programs, regional newspaper 
advertising and direct mail. Both 
national and private brands will be 
promoted. When the campaign opens 
it is believed that 60 wholesaler 
members, controlling 3,000 voluntary 
chain outlets, will be participating. 

Meantime regional meetings are 
being conducted to stimulate organi- 


zation of voluntary chains by the re- 
maining members. Eventually more 
than 20,000 stores in 45 states are 
expected to be represented. 


Extend Organization Efforts 


The N. B. S. organization was 
launched three years ago, specializ- 
ing in nationally advertised products 
and gaining heavy price concessions 
from manufacturers on mass _ pur- 
chases. 

With the enactment of the anti- 
price discrimination measure, many 
of the manufacturers cancelled the 
organization’s special discounts. 

Passage of the Robinson-Patman 
bill had been anticipated by N. B. S. 
and several months before the law 
became effective organization of 
wholesalers for the establishment of 
voluntary chains was started. 


Aid National Brands 


The new plan will have a dual pur- 
pose. Concerted promotion of na- 
tionally-advertised brands will be 
started, making N. B. S. a direct 
sales service body for these brands 
and justifying under the Robinson- 
Patman act payment for services 
rendered as in contrast to the pre- 
vious concessions for quantity pur- 
chases alone. 

At the same time a uniform mer- 
chandising and sales promotional 
service will be offered for private 


brand items. The development of the 
new private “Leadway” brand, which 
is owned by N. B. S., will be con- 
fined largely to food products in 
which no outstanding nationally-ad- 
vertised brands are available. 

Motley assortments of unadver- 
tised brands will be eliminated under 
this reorganization and stores in the 
group will offer either nationally- 
advertised products or the private 
brands. 


Simplify Stock Problems 


Individual store stock problems 
thus will be simplified, and at the 
same time the central organization 
will establish a measure of inde- 
pendence through its private brand 
merchandise, regardless of restrict- 
ing future effects of the Patman act. 

A nation-wide move also is to be 
made to unify identification of Na- 
tional Brand Stores. In New York, 
for example, the voluntary chain 
coming under the N. B. S. banner is 
labeled Arrowhead Stores. Through 
N. B. S., wholesalers will offer mem- 
bers of their voluntary chains a uni- 
form gray and black store front. 

Organization of the wholesalers 
and subsidiary voluntary chains is 
being conducted by Charles C. 
Brandler, general manager of N. B. 
S. with central offices in Chicago. 
Advertising is handled by Hilmer V. 
Svenson Co., Chicago. 
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CONTINENTAL lithographed thisimpor- 
fant statement—and day after day, year 
after year, leading advertisers every- 
where select Continental to lithograph 
their important outdoor campaigns. 


The Continental seal of merit on an out- 
door job insures the advertiser that it 
has been run on a direct rotary press, 
and, therefore, the original brilliancy 
will hold for 30 days and beyond. This, 
plus the use of the finest inks and paper, 
guarantees the greatest sales results 


that outdoor 


oo 
THE SEAL OF LITHOGRAPHIC MERIT 
SPREE OMT be 


advertising can effect. 


Selecting Continental for the job is 


“‘boster insurance.” 
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Continental 


LITHOGRAPH CORPORATION 
CLEVELAND, OHIO | 


New York — Chicago — Detroit — Philadelphia — Indianapelis — Pittsburgh — San Francisco —Los Angeles 
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Retail Lineage 


Ahead of 1935 
for 28th Week 


Chicago, Sept. 11.—Retail advertis- 
ing lineage in the newspapers of 67 
major cities was 14.8 per cent 
greater during the week ended Sept. 
6, 1936, than during the correspond- 
ing week of 1935, marking the 28th 
consecutive weekly period in which 
a gain has been registered, the 
ADVERTISING AGE index of retail ac- 
tivity shows. 

For last week, the total volume of 
retail display placed in the 67 cities 
was 17,443,622 lines, a gain of 2,251,- 
029 lines over the corresponding 
week of 1935, when 15,192,593 lines 
were used. 

For the year to date the 1936 total 
is 594,062,661 lines, a gain of 33,108,- 
436 lines over the corresponding 
period of 1935, or 5.9 per cent. The 
1935 total is 560,954,225 lines. 

Included in the tabulation this 
week for the first time is Seattle, 
Wash., for which figures will here- 
after be shown regularly. 

The record of cities measured, 
showing the gain or loss from last 
year for each week since the begin- 
ning of the year, follow: 


Per Cent 
Week Ending Difference 
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ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 
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Detailed figures for each of the 
cities measured is given in the tabu- 
lation which appears on this page. 

Also included in the tabulation are 
1933 lineage figures for about 40 of 
the cities listed. These are included 
since census figures on dollar volume 
of retail trade by cities are available 
for 1933, and current dollar volume 
for each of these cities may thus be 
readily aporensmaies. 
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Agencies Pick 
Buying Power 
as Key Factor 


New York, Sept. 10.—Automobile 
advertising agency executives and 
agency space buyers consider buying 
power of readers, volume of circula- 
tion, and a publication’s prestige and 
influence as the most important fac- 
tors in selection of media for auto- 
mobile advertising, a survey con- 
ducted by the Recording and Statisti- 
cal Corporation shows. 

The survey, made for the New York 
Times, covered the opinions of 110 
men directly concerned with placing 
of a substantial volume of automo- 
tive lineage. More than half replied, 
checking the five factors they con- 
sidered most important of 16 listed. 


Rating of Factors 


The factors, and the order in which 
they were checked for their impor- 
tance, shown by percentages, are: 
buying power, 88 per cent; volume 
ot circulation, 73; prestige and influ- 
ence, 72; editorial character, 42; 


WINNING 


THE WEST 


The pioneers who “Won the West” secured their 
fortunes as well. Station KGO serves a community 


that spends more per 


capita than any in the 


nation. Key station of the Pacific Coast Blue Net- 
work, KGO is winning this section of the west for 


GO 


alert advertisers of today. Let us show you how. 


7,500 WATTS 


NBC Pacific Coast Blue Network 


SAN FRANCISCO 


Completely programmed by NBC 


Index 


Markets 


of Retail Activity in Important 
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42; milline rate, 38; local dealer 
recommendation, 26; position in total 
advertising lineage, 23; 

New-car buying as revealed by sur- 
veys, 19; publicity, 19; position in 


national advertising, 15; upward 
trend of circulation and advertising, 
11; specific advertising result stories, 
8; zone manager recommendation, 8 
and free promotional service, 2. 


% Gain % Gain 
36-Week 36-Week 36-Week or Loss or Loss 
Period Period Period 1936 1936 Week Week % 
Ended Ended Ended over over Ended Ended Gain or 
Sept. 9,1933 Sept. 7,1935 Sept. 5, 1936 1933 1935 Sept. 7,1935 Sept.5,1936 Loss 

Bee. O cas sig bas vexn 8,241,447 10,376,724 10,906,635 +32.3 +5.1 290,829 305,116 +4.9 
CO MR es pee gies 10,394,497 10,945,961 yen +5.4 244,678 331,688 +35.6 
Birmingham, Ale. ...+. cvescses 7,851,928 8,876,140 eae +13.0 221,872 213,808 —3.6 
Boston, Mass. ........ 11,640,133 13,181,902 13,405,318 +15.2 +1.7 361,118 421,171 +166 
Bridmeport, Comm. .6ss6  svessecs 7,480,544 7,974,772 ee +6.6 183,764 207,676 +13.0 
Buffalo, N. Y.........-. 7,902,048 10,906,288 10,938,216 + 38.4 +0.3 262,780 358,022 36.2 
ee a ree 2,919,105 2,697,490 2,717,841 —6.9 +0.8 71,703 84,077 +17.3 
Cader BamiGs, TAsisesss ascdcice 3,163,272 3,403,498 aa +7.6 70,056 104,104 +484 
Chattanooga, Tenn..... 3,505,035 5,075,995 4,661,736 + 33.0 —8.2 109,209 129,518 +18. 
a | ee 16,146,027 18,242,970 20,053,726 + 24.2 +9.9 497,336 590,886 +188 
Cincinnati, O. ......... ~ 9,882,603 10,809,280 11,169,606 +13.0 +3.3 275,641 279,300 +1.3 
Cleveland, O. ........-.. 9,776,160 12,033,952 13,345,622 +365 +10.9 311,197 429,982 +38.2 
Paling. TOR, <icccccecss 10,198,086 12,594,984 13,595,343 +33.3 +7.9 339,508 386,668 +13. 
Peaertae, CG. oo vccicccces 8,025,262 9,204,418 9,071,906 +13.0 —1.4 206,108 233,324 +13.2 
Denver, Colo. ......... 5,909,344 6,959,652 _ 6,840,336 +15.8 —1.7 195,356 203,650 +4.2 
Des Moines, Ia......... ~ 3,750,576 4,271,337 4,347,217  +15.9 +1.8 109,161 140,545 +28.8 
Detroit, Mich. ......... 10,106,006 13,681,584 14,234,273 + 40.8 +4.0 363,304 446,174 +22.8 
SEE ES ere rms hte ee 4,690,336 4,802,696 aries +2.4 97,202 128,758 +32.5 
Evansville, Ind. ....... 5,609,758 8,090,446 8,796,732 +56.8 +8.7 267,134 220,640 —17.4 
Fall River, Mass....... ..seesees 2,139,843 2,341,300 ne +9.4 61,402 67,522 +9.9 
7 era 4,109,741 5,673,570 6,171,174 +50.2 +- 8.8 130,214 166,922 +28.2 
ee 2,479,246 3,557,625 4,130,162 +66.6 +16.1 87,234 103,437 +18.6 
Grand Rapids, Mich.... 6.008.698 5,910,698 6,152,408 + 41.6 +4.1 147,364 212,226 +44. 
Greenville, S. C........ 3,155,223 4,157,431 4,084,216 +29.4 —1.8 127,288 128,086 +0.6 
Houston, Tex. ...... 7,372,920 8,626,142 9,672,837 +31.2 +12.1 255,332 335,398 +314 
Indianapolis, Ind.......  ..secees 11,071,704 11,786,984 + 6.5 364,171 395,334 +8.6 
Jersey Clty, MB. Socks: ceckeces 1,489,470 1,616,859 eee + 8.6 32,093 37,239 +16.0 
Kansas City, Kans 1,243,858 1,493,562 1,650,131 +32.7 +10.5 42,707 47,173 +105 
Knoxville, Tenn. ...... 4,174,744 5,947,134 6,620,419 +58.6 +11.3 151,368 172,410 +13.9 
Little Rock, Ark....... 4,851,728 6,363,340 6,473,465 +33.4 +1.7 176,064 183,708 +4.3 
EUR TEER, <scccsaccss sedaneor 6,801,004 6,746,628 a —0.8 160,006 180,894 +13.1 
Manchester, N. H...... 1,907,285 2,368,899 2,372,383 +24.4 +0.1 42,596 68,542 +60.9 
Memphis, Tenn. ....... cecccco- 7,471,296 7,549,798 ae +1.1 216,580 236,208 +9.1 
Milwaukee, Wis........ 8,803,241 8,619,572 9,919,319 +12.7 +15.1 227,236 296,953 +30.7 
Minneapolis, Minn baw nie’ 8,762,020 9,460,204 __ 101 22,677 +15.5 + 7.0 312,278 272,727 —12. 7 
Moline-Rock Island.... 4,305,560 5,108,702 5,715,194 +32.7 +11.9 ~~ 137,690 149,870 +8.8 
New Bedford, Mass.... 1,813,098 2,137,548 2,181,256 +20.3 +2.0 57,834 59,080 +2.2 
Maw Cries, EB. ..n6ss  <ccesess 12,246,458 13,115,056 - +7.1 355,817 305,252 —14.2 
ee. a eee 37,451,410 42,284,735 +12.9 1,038,172 1,188,965 +14.5 
MeGGNIee. OF Way sass  sadenans 4,656,091 4,546,832 —2.3 110,548 118,353 +71 
SE WO cis esanae 000 din ea 6,353,550 ~ 6,588,232 +3.7 143,710 157,948 +9.9 
Oakland, Calif. ........  ........ 5,047,517 5,230,942 +3.6 138,084 182,514 +32.2 
Oklahoma City, Okla... ........ 7,030,401 7,584,763 +7.9 233,730 226,576 —3.1 
PR eee kas, Keaeoas 7,406,123 7,354,815 : —0.7 170,324 240,866 +41.4 
Philadelphia, Pa. ......  ..sseees 18,441,495 18,946,047 ae +2.7 515,713 550,625 +6.8 
Phoenix, Ariz. ........ 4,472,412 4,898,303 | 5,044,462 +12.8 +2.9 124,012 129,850 +4.8 
Pittsburgh, Pa. ....... 15,155,602 15,664,182 15,433,620 +1.8 —~1.5 395,598 467,628  +18.2 
Portland, Oreg. ....... 5,753,092 7,035,052 8,094,736 +40.7 +415.1 202,706 257,474 -+27.0 
Providence, R. l....... 7,670,699 9,054,148 8,885,068 ae 8 —1.9 283,976 255,475 —10.0 
INO WA. ciivsix ieecesse 7,918,400 8,921,892 +12.7 276,808 382,676 +38.2 
Rochester, N. Y........ 9,723,611 11,924,678 _ 12,301,004 $26.5 5 +3.2 325,641 360,034 +10.6 
Sacramento, Calif...... 4,604,259 6,816,583 7,309,348 +58.8 +7.2 194,324 246,628 +26.9 
Ban Antonio, Tex...... ccsscoce 3,767,374 4,465,985 RS +18.5 127,232 109,326 —14.1 
San Diego, Calif....... 8,340,977 8,867,466 9,593,838 +15.0 +8.2 222,306 294,168 +32.3 
San Francisco, Calif... ........ 9,651,354 10,713,770 eters 4-11.0 273,486 379,365 + 38.7 
MOREEIG: WAM cc sacecc. anwssean 6,665,638 6,815,592 + 2.2 254,002 174,076 —31.5 
South Bend, Ind.......  ........ 5,600,899 5,924,543 we +5.8 131,815 163,352 +23.9 
BBOMRNG, WORM. .6.c0ss sowsres 4,465,347 4,956,830 ives +11.0 138,187 190,323 +837.7 
St. Louis, MO..c<ceccs. 10,300,945 11,471,435 12,164,485 +18.1 +6.0 318,475 349,790 + 9.8 
St. Paul, Minn.........  ...+ses- 8,015,994 8,784,570 as +9.6 247,423 330,037 + 33.4 
MOPRGUNO. MH, Ciiiscices ssa 00.000 ~ 8,005,075 _ 8,388,353 or +4.8 212,329 236,425 +11.3 
TWRGGURE. WOBRS isvkcsss “ivacceds 3,844,444 4,585,703 oe +19.3 125,158 122,318 —2.3 
Vamps, Wid. ossescs 2s 3,418,912 4,242,212 3,976,358 + 16.3 —6.3 81,186 98,098 +20.8 
Toronto, Ont., Can..... 13,539,087 15,367,036 14,700,981 + 8.6 —4.3 431,078 457,689 +6.2 
Washington, D. C...... 16,106,043 23,926,078 26,768,971 + 66.2 +11.9 548,633 766,325 +39.7 
Worcester, Mass........ 6,477,161 8,337,735 8,505,680 +31.3 + 2.0 216,237 229,820 +6.3 
Youngstown, O. ....... 00 2... eee 6,676,404 6,680,686 +0.1 148,470 142,810 —3.9 
EEE: arse tasem, dicielend 560,954,225 594,062,661 +5.9 15,192,593 17,443,622 -+14.8 

position in automotive advertising,| retail advertising, 17; position in 


Levinstein on Faculty 


Morton Levinstein, advertising 
manager of Levy Bros., Louisville, 
will teach a class in retail advertis- 
ing at the University of Louisville 
night school this fall. 
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with us at 


Painted 
Boards 


METROPOLITAN NEW YORK 


HIGH SPOTS 


We now have on our open list some excellent 
locations in and around New York City. We 
would be pleased to have you inspect these 


your convenience. 


IDEAL LOCATIONS NOW AVAILABLE: 


68th and 69th Streets, West Side Express Highway. 
t One incoming, left hand —22 x 55 ft. 
One outgoing, right hand — 22 x 55 ft. 
Also locations on Boston PostRoad; incoming and euiaten. 
Locations on Route 25 N. J. available January 1, 1937. 


3-Sheet 
Posters 


UNIVERSAL ADVERTISING CORP. 


444 MADISON AVENUE 


NEW YORE. N. Y. 


a «eins Dic Se tt EAS ARN 2S 


| 
: 
1 


> 


= 


Le ‘ “ es: rasa ig oe es , % ¥ TS. tos : 2 we: q 7 ; ; . a * ine ~~ 
3. Be \ ; * ‘ me 2 we sy 4 ” * oe ik > ert ba ; iy ‘ F i : 
tt! ga sa : he. as 3 caer Sameer RG . ‘ ihe i . oe Ce Exe ety & Si ih eae ny : . \ 
4 ot 4 i . Ye ‘ pit el * . Nel oD . s a ky me ae ' Hu, = : ‘ ‘ AY Pa ei re Wey Airs — 
SS es 
SS S 
—— — 
= 
ease) cd VT 
OOOO :O0€°0°0O——N60OO << .._._—'_ DOO 
OO eV 
‘ 
Pu 
pal 
fou 
: ot 
far 
ape i nia 
pee, oe 
oS aay 7 
hrcte A ee ma 
2 oe 
re tt eae to 
Ber hs ge 
ee Dee MEN. Vi eek a € 
J 56s as 
Shoes vig ae rat 
es ipa pose 5 an 
i oes 
oh ym SAE ml 
ee ae a 
pe 2: ; ie en 
oe a te] 
hg Be * en 
SO aes | 
os ba ® ’ tin 
a ae 7 
* ASB: 2 we 
» NT SE es ay 
ee SAR, wi 
shite = we 
a th 
eae 
Sega RU eee iS ’ se 
ec ee - = we 
3 ie oe vad 
Lh mame A ee a 8 | 
Ve ad hee eta oy 
ae. i ae ad 
nC eee : 
eee a> ang : 
a. sae We ra 
ie: ees 
Mike ek oe! ie el 
Earn,” 
fae eee 3 lis 
pe PO aE R IE 
re ee SNES 
hie end eae 
ee eh cal a ae he 
Bs ol eS oi Fe 
Sie oe ee th 
ke ia to 
a. ae, 
> Bey ea 
Phe, iS ala Sup | 
ee ae pe 
i ea 
fig. go maga m 
ee seat 
Ret ac : le 
ee a ee ' 
See ae h 
ana ar: ee : 
ae aes oe Fa 
PERT ee ape lt m 
hs toe ee ay 
ie erent oe 
Sa Ay oh g : 
Seal aie oie ; 
ey er 4 
LL Shaan ee age . 
ae eer 
Ler Cems re | | 
| a po | 
ear 
Sk ne : 
ts a! Pe : ae 
ee ee et eed Cm — ; 
oe Stes ern 
een ets Te - sah oc > “a eee ——————— 
tere i eee mocaeimiter, & a ; eet 
ig ote ha mips abe & oe nce at . ° capt ae ———— $$$. 
PG ay | eee BCA gale fies | eR P or 
ae ; is, ah iv is Ae) 3 ie Bie a a b . ET ET A CE A AE I ES COCO OLE SI LE ST COTE LOLLY DELLE ES I ES CTE CE IE OTT A = A A RR i OR CT A NE 
by, a 78 i : : S| ees ~ 
ee aes Aes haa = E> > . 9 tee AS eR SALE ERP EAT tO ME TS RESET OE AE A ITT EEE ICAO ELE tO ELE NOMS D SEN ETL AEN STE A AE MS 
cit Piece i es Sere i Ba ae ee | 
a = 2. were cee | 
ee j is = —. 5 ‘ é 
Coe aca higie oe ei ¢ prmewee 
A = ea eae 4 “nm “ “i q iy 
Tee anit x at! a At ; 
"ey Senecio ‘ 2 te , ? ‘ 
es wo tha aay as Deas . bis TT 
oe in eg Taken / 
Die are hea 
ee ee i ae 
ee 
Fang 
at: 
ae a 
Gan y aoe 
ae eR 
pes ee 
rn eer aie. 
eager gras 
o eg i age Po 
gies. SABRE 
i ee: pe an 
Ses... is ae | 
ae er 
ee ee EET NRCS 
= Aha Mae Ww 
oe ae tan Le a aims cesnnpsianmmeeanaiaaeananaeaaae 
ca eagmenees "saint a 
oa i. 
ae a4 Kia Pe : 
a ae Mie 
“e 7 ca on 
i ie et 
pet gh amie: 
eey "Re Pan a 
Rh oe r 
Se goer orbs) 
Bg, PE ee 
Pics So ae ; 
Lee ar cet Lexan 
Hees eck ee rae hia tae 
A eee ee nr oa vent | 
ramet terres ie See ae 5/30 RRA Pica ae toe Y ll ka asia wai, Se a i Ra Da go ; 
oases tka : paws . dit GMa ee er eZ Vict ict fe A eee See ie aha Oe rae ae a oe SR eae sa eee BOD, Pe ens ey ear raee : ay ud 
ay UA ™ ane aes poh , POT SRA ey a, ae Zune nas re Gort Papeaacr SPE ALI Fad sete aa States tie ear De as Bae nee Wik Malic pap Bans No : ae : j ae 
; ; ; ‘ : oe ' : ; Sak aad Ro ecto eg ts BT ape Nal eee Se tea ta al es a ae 
ji f aS . Be ah phe ear ak A mee GP ay CaOeeae eats eae Beh 
Pe = x J nF Oe pie Se ~ Shae. Oi rae ail 


no Ai el es 2 «rela Pai ait te aco Ee? 


September 14, 1936 


ADVERTISING AGE 


47 


WTILITY’S FARM 
NEIGHBOR’ COPY 
PULLS INTEREST 


Seattle, Wash., Sept. 10.—The 
Puget Sound Power & Light Com- 
pany has completed a_ successful 
four-week campaign on the benefits 
of wide use of electricity on the 
farm, With copy featuring testimo- 
nials from farmers. 

The campaign was designed to 
convince the farmer that electricity 
makes his labor more profitable and 
to emphasize that such conveniences 
as running water, modern plumbing, 
radio, electric refrigeration, cooking 
and water heating make farm living 
much more pleasant. To attain these 
ends, it was believed strategic to 
tell farmers their neighbors’ experi- 
ences. 

In selecting the farms for this tes- 


timonial series, no consideration 
was given as to whether the farm 
was large or small. Instead, they 


were selected primarily because of 
their efficient use of electricity. 

In each of 14 Washington counties 
served by the utility, four farms 
were chosen, and photographs and 
testimonials were obtained. Each 
advertisement emphasized the low 
rates paid by the farmer for his 
electric service, and the copy, in 
every case, completed the story by 
listing all of the appliances used. 

The average cost per kilowatt 
hour varied somewhat, on each of 
the “testimonial” farms, according 
to the amount of electricity used in 
each case. The average annual rate, 
paid for electric service over an 11- 
month period, however, amounted to 


less than 1% cents per kilowatt 
hour. 
Fifty-six testimonial advertise- 


ments were used in the daily and 
weekly newspapers published in the 


YOU DONT | 
HAVE TO BE A 
SPACE BUYER 


to know that this 
is a real buy! 


e 
OUTSIDE ROOM WITH 
BATH « SHOWER « RADIO 
in 


New York’s Modern 


HOTEL 
MONTCLAIR 


Lexington Ave. at 49th St., N.Y.C. 


Single from $950 
sate fom poe 


| Writing advertisements to influence 

advertising men is a doubly difficult 
job. We are therefore going to give 
you the facts and let your first visit 
here fill in the adjectives. 


_ The Montclair is just a few minutes 
from New York’s advertising center, 
from Radio City, the Great White 
Way and the smart shopping district. 
(That means saving time and taxi 
fare.) And the rooms themselves are 
light, cheerful, handsomely decorated. 


Come to the Montclair and discover 


; how inexpensive it can be to live well 
in New York, 


DINE AND DANCE IN THE 
FAMOUS CASINO MONTCLAIR 


14 counties. The utility reports that 
farmers who were not taking full 
advantage of low rates for electric 
service were definitely impressed by 
the testimonials of their neighbors. 

In 1913 the Puget Sound Power & 
Light Company built one of the first 
rural electric lines in the United 
States. The company’s success in 
lining up customers has been such 
that, in the current campaign, the 
aim was not primarily to find new 
clients, but to get old customers to 
use more current and take advan- 
tage of low rates. 

Today the company serves 5,842 
miles of rural lines, representing 
73,714 customers, or over 90 per cent 
of the potential rural customers in 
about 5,000 square miles of territory, 
S. P. MacFadden, vice-president, 
said. 

Strang 
Agency, Seattle, 
count. J. R. 
executive. 


& Prosser Advertising 
handles the ac- 


Lunke is the account 


Psychology of 
Males Probed 
by Houbigant 


New York, Sept. 10.— Masculine 
males, as well as other kinds, want 
to be seductively scented, but they 
will not consciously admit the fact 
even to themselves. 

Houbigant Sales Corporation, and 
its agency, Lawrence C. Gumbinner 
Advertising Agency, having discov- 
ered the state of affairs, shun men- 
tion of perfume or eau de Cologne in 
advertising to men but wax eloquent 
in their copy about the lasting, mas- 
culine fragrance imparted by their 
Fougere Royale line of shaving soap, 
tale and hair lotion. 


Advice to Males 


Men have responded to this presen- 
tation of the redolent trinity. Conse- 
quently, the fall campaign has been 
expanded and the new copy puts 
more emphasis than before on the 
odorizing effect of the preparations. 

Copy in two column size is appear- 
ing in 14 college magazines, Esquire, 
Fortune, New Yorker, News-Week 
and Time. 

Much of the copy brings up the 
subject indirectly by warning men 
to avoid feminine scents and water 
front barber shop effects in choosing 
their toiletries. One advertisement, 
headlined, “Send flowers—don’t wear 
them in your hair!” continues: 

“It’s no longer necessary to endure 
the common or garden variety of hair 
‘tonics’ whose cheap flowery scents 
misrepresent both your taste and 
your masculinity! 

“There’s something new for hair— 
Fougere Royale Hair Lotion—and 
it’s all man. It has the fragrance of 
the Royal Fern—clean, woodsy, ex- 
hilarating.” 

Occasionally, a trousered creature, 
baving guessed correctly that the 
scent described so alluringly is avail- 
able in perfume and toilet water 
form, tiptoes furtively to the toilet 
goods counter to buy a vial. How- 
ever, the company’s checkup indicates 
it would be the height of folly to 
risk frightening the major part of 
the market by mentioning the con- 
centrated forms in advertising to 
men. 


Lydia O’Leary Appoints 

Lydia O’Leary, Inc., manufacturer 
of Covermark cream and Covermark 
Spot-Stik, has appointed J. P. Miller 
& Co. for a campaign using general 
magazines, radio, and drug business 
publications. Ben Sackheim is ac- 
count executive. 


Joins Ohio Chemical 


Earl H. Cook, copy chief of Wm. 
Ganson Rose, Inc., has resigned to 
become advertising manager of Ohio 
Chemical & Manufacturing Co., Cleve- 
land. He succeeds Clay Herrick, Jr., 
who has joined Lang, Fisher & Kirk, 
Cleveland agency. 


Simpers in New York 
The Simpers Company, Phila- 


delphia, has opened a New York office 
at 444 Madison Avenue. This agency 
was recently appointed by Anthracite 
Industries, New York, to conduct a 
campaign to promote anthracite coal. 


BRUTALITY IS 
NEW APPROACH 
IN CORSET COPY 


(Continued from Page 1) 
drawing a bead on a deer with her 
bow and arrow. It is observed here: 

“Diana could do without one, but 
you need a Charnaux. You have no 
time for archery.” 


Humor Is Next 


Mr. Stephenson will hit his stride 
with the second series, now in prepa- 
ration. The severity of the text of 
these advertisements will be softened 
with humor, somewhat British in 
feeling. For example, one adver- 
tisement featuring ‘“Stenographer’s 
Spread” will picture an unfortunate 
amanuensis thus afflicted nailing 
boards to the sides of her office chair, 
while the office boy, betraying a 
healthy adolescent interest in the pro- 
ceeding, suggests, “Get a Charnaux, 
and you won't need the boards.” 

The copy has been accepted by, and 
is scheduled to appear in, Harper's 
Bazaar, New Yorker, New York 


Times (roto), New York Woman 
and Vogue. 

The managing director of Char- 
naux, a courtly Southerner, prepared 
for a career in the corset business 
as a chemist, athletic director and 
coach in men’s and women’s colleges 
and a salesman of athletic clothing 
and equipment for women. He can 
justify his copy on the strength of 
his experience in dealing with 
women, which taught him that they 
like to be told what to do in strong, 
masculine terms. 

He suggested to the Charnaux or- 
ganization several years ago that a 
booklet describing the line and its 
benefits, and also giving information 
about exercise, diet and posture, be 
offered in advertising. This merchan- 
dising idea was successful on the 
Continent and will be employed here 
with the second insertion of the pres- 
ent series. 


Joins Ruthrauff & Ryan 


M. J. Newton, veteran space buyer 
in the automotive field and formerly 
with Frederick & Mitchell, Inc., has 
been named space buyer for the De- 
troit office of Ruthrauff & Ryan, Inc. 


Elected to A.B.C. 


The Wall Street Journal has been 
elected to membership in the Audit 
Bureau of Circulations. 


‘Omaha World-Herald’ 


Names New Managers 


Harry D. Keller has been named 
classified advertising manager of 
Omaha World-Herald. R. R. All- 
baugh succeeds Mr. Keller as auto- 
motive advertising manager. 

Mr. Keller has been with the World- 
Herald for three years, coming from 
Des Moines Register and Tribune. 
Mr. Allbaugh was formerly with 
Arthur H. Haig & Associates. 


Offers Premiums with 
Purchase of Macaroni 


National Food Products, Inc., New 
Orleans, is advertising premiums of 
Rogers silverplate and other articles 
with purchase of Luxury brand maca- 
roni, spaghetti, and egg noodles. 
Coupons are packed with the product. 

Southern newspapers and radio are 
being used. H. L. Lill, New Orleans, 
is in charge of the advertising. 


C.F.A.C. to Hear Crary 


Harold Crary, vice-president in 
charge of advertising and traffic, 
United Air Lines, will address the 
first fall luncheon meeting of the 
Chicago Federated Advertising Club, 
to be held Sept. 17 at 12:15 p. m. in 
the Hotel Sherman. He will tell 
“How Air Lines Increased Sales to 
1,000,000 Passengers Through Adver- 
tising.”’ 


| 7 
PACE BUYERS ONLY 


year. 


river. 


These attractive figures we're bragging 
about are the NEW CAR SALES totals 
for the Argus-Dispatch market. 


New Car Sales Up 56% 


County records rung up a total of 2,801 
new passenger car registrations for the 
first seven months of 1936. 
increase of 56% over the same period last 


Runner-up to this record in the Tri-City 
area was Scott County, Iowa, across the 
They report 1,734 new car sales 


Strep right up boys! Get an eyeful of these figures— 
the most attractive we’ve ever been privileged to ex- 
hibit. A sight for sore eyes. They make young men 
wise and old men wiser. Hi yeah, have a look, have a 
look. It’s all free (the looks, we mean). 


Illinois, 


That’s an 


The Rock IsLAND ARGUS 
The MOLINE DISPATCH 


for these same months. 
19.5% over the same period last year. 


Illinois’ 4th Largest Market 


Like Siamese Twins, Rock Island and Moline, 
lie side by side. 
socially, dividing lines are non-existent. A rich 
trade area of 150,000 population spreads out 
fan-like for 40 miles northeast of Moline and 
southwest of Rock Island. 
culation, the Rock Island (Ill.) Argus and The 
Moline (Ill.) Dispatch each covers its own field. 
Combined daily net paid circulation of these two 
papers total 30,982. 


An increase of 


Commercially and 


In news and in cir-" 


National Rep. THE ALLEN-KLAPP-FRAZIER CO., Chicago, St. Louis, Detroit, New York 


Bet 


sites Ses e ROE See tc WM Mya ig a” ele reared ert af BONE Ue ger er ee Ce ane ee Seer Tea Ea és ia hin 
Z . : Sheed oh ge : joe bal say ; ea r ; a : i: : <i ngs E Loew op > ee oe) ae Sih eras » : * d } ie: ae 74 x olan =~, 5 u ne Mite , i i bes ce 
936 | Se = ; 
an a — ) 
| . 
% _— a a 
ain or 
Loss ee 
a 4.9 : 
+ 35.6 
—3.6 
+16.6 
+13.0 
+36.2 
+123 | Ss | | 
+ 48.6 
+ 18.6 ee 
+13 a. 
+38.2 ’ ’ 
+13.9 ie 
+13.2 -_ a 
or ee ee _" 
+ 28.8 i 
—17.4 te 
+9.9 on 
+ 28.2 Rai : 
+18.6 nae 
+44.0 ————— ahs 
+0.8 Pe 
+314 <a 
+ 8.6 
+16.0 FF s 
+10.5 | Cet 
+13.9 7 | ee 
+43 § SS “ 
+13. FF ee 
+ 60.9 oe 
+9.1 ae 
+30.7 fj aa 
— 43.7 | Fe ; as 
+8.8 Hf persis 
+2.2 9 ad 
—14.2 <a 
+14.5 mi 
+71 aS 
as SCARS 
+ 9.9 \ 2 
+32.2 bys 
—31 Pd \ - ) ’ 7 
tat J Say 5 7 us 
8 | / —s : ae 
4 | es SS é ) "WT TTT} —— mes 
was | - ™ >) (SSCS =" : 
+27.0 | s or auasm \ee ~y 
° : = TT . wie 
88 | BY, Wear catancs ey 2 ‘' 
“a p aan a oe 
‘ wor Jan. ry CTCL Ie nN ..\” ats 
nt mete 2 ACN sia a 
ot a. Sy Na o~ 
16,1 Se ee ee : “ ce — = rT cry Sa 
“WCET TL osnsiteenieeitens eeateniininnimmennetmniaiiemienenatet ae eo (Wit | iA i f i, 
a HA) was 
¢ ane =F 
+239 o 9 WOE 4 a 
+37.7 % nie Numa Te 
+9.8 | ‘ se al nm 4 No . ‘ he 
+334 (Ra Sch > a ee 
saa WA \aueee . 
+20.8 a a —" aw EA es 
+6.2 ee .: 
+ 39.7 ae 
+ 6.3 a 
+14.8 
rtising ; 
isville, 
vertis- 
Lisville ied 
PO Be 
ee sll a 
| oy 
— 
} P 
: | ae _ ee ; 
| 
| 
BP . 
| ee 
—— ot | Bic Saas 
: aoa ie 
= ee oe ; 
eee gs Fan eo) ey are te se Nici 7 ‘ aes ay ean = eaten ne Br octs BY Ss a y a . caeY pate oo FRY = . i" SPO he a re 2% iss i Pe : * : oat Ehane Fe - ‘ 7 po aug x ve iS , : : eee eae FS 
ee tae » MOES i Saaeaee Be Yb iturin woah Bena eae eed 3 ard aoc. Peles tags te Be ato ee Dt Wipe pe wat Mayne ae MUA SMe COR aes rs EP CPM, OE ye oR ee Sede tT or ee Lats sy Eee (Paaiaws Pra : Pats : “so a alge are 
PT aen AN SSRIS rc: Sethe Mapa Meena GRY NS ane decal OE Aa ren any Seay. aig Vana, ees Tae Ri ac a ame as eae MN ea, Uy ua Ga UN tn Be BR cons 18 LON aN SM Cad ad ay ail Coes 94 ea ees Veer Sarda Je aii Ye cs ke a ae 
€ eee, Poe rae ee il ies as eee apres Me a ae Rae © NO as Sion SE eae nie He, 2 aes 2 oot ih eae — f ‘ as Ne, cs 2 Ae er . ¥ f food ‘© ae at ged ee é ore ‘ ee (CoRR goes oO ; : : oe) ete 


Maat 


48 


ADVERTISING AGE 


FSS, 


September 14, 1936 


Fifes and Drums 
Advertise Michigan 


The state administrative board of 
Michigan has authorized an emer- 
gency appropriation of $1,200 to send 
a fife and drum corps to Denver for 
the convention of the Veterans of 
Foreign Wars. 

The board also authorized expen- 
diture of $2,400 by the Michigan De- 
partment of the American Legion at 
the national Legion convention in 
Cleveland for a similar purpose, pro- 
vided the Southeastern Michigan 
Tourist and Publicity Association 
approves the item. This sum would 
come from the state advertising fund. 


Report Dunlop ‘Tire 
Will Supply Sears 


Dunlop Tire and Rubber Corpora- 
tion, Buffalo, has contracted with 
Sears, Roebuck & Co. to supply a sub- 
stantial part of the automobile tires 
to be marketed by the mail order 
concern next year, it is reported. 

Sears officials declined to confirm 
the report. 


Schwarz with Oldetyme 


E. O. Schwarz has been named 
Louisiana sales manager for Olde- 
tyme Distilling Co., New York, pro- 
ducer of Three Feathers and Green 
River whiskies. He was at one time 
sales manager for United Liquor Co., 
New Orleans. 


YOU PAY 


we “7 
® Whether you realize it or not, 
you pay for good printing, en- 
graving, or ad-setting even if 
you don't get it... You pay for 
it with the business you FAIL to 
secure when your advertising 
doesn't bring the desired results 
... You pay in many other ways 
not included in the invoice... 
Since you must pay anyway, 
why not insist upon the BEST in 
the FIRST place—thus saving 
considerable TIME, TROUBLE and 
MONEY ... Years of experience 
serving important advertising 
agencies and commercial con- 
cerns is at your command 
when you call FAITHORN. Our 
COMPLETE SERVICE— everything 
under ONE roof—is sure to help 
you. Let us demonstrate the value 
of this service on your next job. 
Simply phone Wabash 7820. 


Exceptionally well fitted to submit ideas. 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


For years Marshall 
Field & Co. has 
used FAITHORN 
3-in-1 complete 
Service. You, too, 
can now enjoy its 
many advantages. 


at a Pp 


gous stow thir searon 3 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 
You can use one or all—just as you wish. 
but all are here, ready to serve you... 


tJ a 


p y—satisfaction assured. 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 


504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


NEW PROGRAMS, 
RENEWALS, KEEP 
NETWORKS BUSY 


New York, Sept. 10.—‘The Music 
You Love,” a new series of programs 
sponsored by the Pittsburgh Plate 
Glass Company, featuring the Pitts- 
burgh Symphony Orchestra, starts 
Sept. 13 under direction of Antonio 
Modarelli. The orchestra will be 
heard each Sunday at 2-2:45 p. m., 
EDST, over 52 stations of the Colum- 
bia network. Batten, Barton, Dur- 
stine & Osborn, Inc., is the agency. 

“Fireside Recitals,” heard Sundays 
on the NBC Red at 7:30-7:45 p. m., 
EDST, has been renewed by Ameri- 
can Radiator Company, effective Sept. 
13. Blaker Advertising Agency, New 
York, is in charge. 


Dr. Lyons Starts Two 


Maltex Co., Burlington, Vt., maker 
of Maltex Cereal, is responsible for 
“The Treasure Adventures of Donald 
Ayer,” children’s program to be 
broadcast Monday, Wednesday and 
Friday at 5:30-5:45 p. m., starting 
Sept. 14. Sixteen stations of the 
Columbia Broadcasting System net 
will be used through J. M. Mathes, 
Inc., New York. 

Dr. Lyons toothpowder will be fea- 
tured by Sterling Products Company 
in two new programs, “Backstage 
Wife” at 11:15-11:30 a. m., EDST, 
daily except Saturday and Sunday, 
and “How to Be Charming,” at 11:30- 
11:45 a. m., EDST, on Monday, 
Wednesday and Friday. Both start 
Sept. 14 over the NBC Red network. 
The agency is Blackett-Sample-Hum- 
mert, New York. 


“Mary Marlin” Returns 


“The Story of Mary Marlin,” serial 
dramatization, will return to the air 
over the coast-to-coast NBC Red net- 
work Sept. 14, to be heard Monday 
through Friday at 12:15 p. m. under 
sponsorship of International Cellu- 
cotton Products Company. The agency 
is Lord & Thomas. 

American Home Products Company 
will use time daily except Saturday 
and Sunday starting Sept. 14, on the 
NBC Blue network at 10-10:45 a. m., 
EDST. The agency is Blackett-Sam- 
ple-Hummert, Inc., New York. 

Kffective Sept. 14, Hecker H-O 
Company, maker of Force and H-O 
Oats, will start the fourth year of its 
tri-weekly series on the Columbia 
network, The program, “Bobby Ben- 
son and Sunny Jim,” is placed by 
Erwin, Wasey & Co. 


Harmony for Shoes 


“Portraits of Harmony” is the title 
of a new program to be sponsored by 
General Shoe Corporation, maker of 
Jarman shoes. The starting date is 
Sept. 15 at 10:30-11 p. m., the agency, 
C. P. Clark, Inec.; the network, na- 
tionwide NBC Blue. 

Ward Baking Company has re- 
newed its ““News of Youth” series on 
the Columbia network, effective Sept. 


15. Regular schedule of Tuesday, 
Thursday and Saturday broadcasts 


from 6:15 to 6:30 p. m., EDST, will 
be continued. Fletcher & Ellis are 
the agency. 

The Columbia Broadcasting System 
will open its new Radio Theater on 
Broadway with the premiere of Major 
Bowes’ Amateur Hour Thursday, 
Sept. 17, at 9-10 p. m., EDST. The 
new sponsor is the Chrysler Corpora- 
tion, the agency, Ruthrauff & Ryan. 


CBS Theater Opens 


Eddie Dooley, sports writer, will 
broadcast scores and forecasts of 
football games on the Columbia net- 
work, beginning Thursday, Sept. 17, 
at 6:30-6:45 p. m. EDST. Royal 
Typewriter Company is the sponsor. 

G. Washington Coffee Refining 
Company will start a new Saturday 
evening program, Sept. 19, “Jim Mce- 
Williams—Prof. Quiz” over eight sta- 
tions, half of which are NBC Blue 
network, and half NBC Red. The 
time is 7:30-8 p. m., EDST, and the 
agency, Cecil, Warwick & Cecil, Inc., 
New York. 


The rates for this department are as follows: 
“Help W. 


anted” 
charges 


im. 64.75; 4 to 6 in 
oor im., $4.06; 13 to 16 
contracts. 


per in., $4.50 


. and “Situations Wanted,” 
All other classifications (single insertion rates): % ay go.78; 1 to 3 in., 


in., per in., $3.75. 


3@ cents a line, minimum 


7 to 9 in., per in., to 12 in., 


Write for discounts on term 


HELP WANTED 


MISCELLANEOUS 


If you can manage advertising depart- 
ment of a magazine, help with all 
other work necessary to publish it and 
ean furnish references, get in touch 
with me. E. Kilgore, Minco, Okla. 


YOUNG COPY AND ART MAN 
Chicago publisher wants young man 
with sufficient artistic ability to make 
rough sketches, lettering and layouts, 
and develop copy ideas. Ability to do 
some contact and sales work also re- 
quired. Send full particulars, includ- 
ing salary requirement, in confidence 
to Box 832, ADVERTISING AGE, Chi- 
cago. Do not send samples. 


NEW and DIFFERENT! 

Our truly remarkable process repro- 
duces all sorts of illustrated adver- 
tising literature, sales letters, charts, 
broadsides, booklets testimonials, etc. 

No typesetting or cuts necessary! 

500 copies $2.63 
Additional hundred copies 22c 
Write for Samples 
LAUREL PROCESS, 480 Canal St., N. Y. 
PHOTO POST CARDS 

Actual Reproductions of your 

eee es oo te te $16.00 per 1000 
8x10 Size for Salesmen’s 

Samples - « « « «+ $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


Ward Plans to 


Increase Farm 
Implement Line 


Chicago, Sept. 11.—- Montgomery 
Ward & Co. will present a complete 
line of tillage equipment next spring 
according to plans being made today, 
W. W. Rector, heavy machinery mer- 
chandising manager, disclosed. 

The company now is marketing 
only plows and cultivators in the 
farm equipment field. The expanded 
line will include such heavy machin- 
ery as planters and harvesters. 

Offering of the new heavy machin- 
ery items is to be made simultane- 
ously in retail outlets and the fall 
and summer catalog to be issued in 
February. 


Food Men See 
Objections to 
A &P Contracts 


New York, Sept. 10.—Food manu- 
facturers feel that the contracts for 
advertising allowances offered them 
recently by Great Atlantic & Pacific 
Tea Company are too indefinite as to 
intended performance, according to 
members of Associated Grocery Manu- 
facturers of America. 

Paul S. Willis, president of the as- 
sociation, said today that a canvass 
of the members on this subject 
showed uniform objection to the 
A & P contracts, since to pay allow- 
ances to this chain would mean that 
they would have to be ready to make 
a similar arrangement with other re- 
tailers. : 

The position of the grocery manu- 
facturers, as stated by Mr. Willis, is 
that they cannot afford to make 
allowances to all retail distributors, 
and furthermore that allowances to 
all would not be good business policy. 


“McCall’s” Direct Mail 
Adds Life to Copy 


An advertisement for McCall’s 
which appeared in newspapers in 
three cities Sept. 10 depicted a huge 
magnet drawing women to a news- 
stand where copies of the magazine 
were for sale. 

On the day the advertisement ap- 
peared a mailing piece which in- 
cluded a magnet and cutouts of fem- 
inine figures which could be picked 
up by the magnet was delivered by 
messenger and postman to agency 
executives and advertisers through- 
out the country. 


Cyril Nast Retires 


Cyril Nast, who has been associated 
with the advertising activities of gas 
and electric companies affiliated with 
Consolidated Edison Company of 
New York, New York, for 31 years, 
recently as art director, has retired. 


“New York Sun” Issues 
Report on Employment 


The final and complete report of a 
nationwide employment survey made 
by the New York Sun was published 
in a special edition Sept. 5. The is- 
sue contained 108 pages, 48 of which 
were devoted to the report showing 
where there is unemployment and 
the extent to which it exists. 

Unemployment in industry and 
trade was estimated at 3,593,000 in 
1935. The tabulation contrasted the 
employment of 10,000,000 workers in 
these fields in 1929 and more than 
9,000,000 in 1935. 


Introduces “Duvelope”’ 


A patented combination envelope. 
Duvelope, is being introduced by Du- 
velope Corporation, New York. It 
combines a regulation commercial 
and return envelope, and is made out 
of one blank embodying the return 
envelope within the outer mailing 
envelope with a perforation as a 
means of separating the two. 


Shader-Winckler Appoints 


Shader - Winckler Co., Detroit 
broker, has placed its advertising 
with Electrograph Co., Detroit 


agency. The company recently re- 
leased a newspaper advertisement 
through Electrograph Co. in several 
cities. 


REGIONAL RADIO 


meeting of the executive committee 
of the National Association of Re. 
gional 
this week, John Shepard III, Yankee 
Network, Boston, 
committee, announced that a mem. 
bership meeting will 
Washington Oct. 5, the day before 
the Federal Communication Commis. 
sion’s hearing. The executive com. 
mittee will assemble a day earlier 
for a meeting. 


voted to hearing incomplete reports 
of the legal and engineering com. 
mittees and consultation on methods 
to be followed in completing their 
work. Mr. Shepard said satisfactory 
progress was being made and that 
the work would be finished within 
the time limit. 


28 to advance the interests of sta. 
tions operating on frequencies desig. 
nated by the FCC as regional fre. 
quencies. 


STATIONS HOLD 
MEETING IN N.Y. 


New York, Sept. 10.—Following a 


Broadcasting Stations here 
chairman of the 


be held ip 


The conference this week was de. 


The organization was formed July 


Milder Picks Anderson 


A. W. Anderson has been appointed 
sales manager for Milder Oil Co. 
Omaha. He has been identified with 


the oil business for 15 years. 


WSM 


50,000 WATTS 


Nashville, Tennessee 


Certain Doorway to 
Southern distribution. 
Convincing proof upon 
request. 


All types including New 10 ounce, 110-v., 
back geared motor unit that plugs into light circuit. 
No batteries. No radio inter Ne trensh 
Cool running. Provision for any ti iti 


FP $1.20 in thousend lots. 


165) S S2nd AVE 


CICERO, tL 


CHOOSE THE 


Choose the hote! where exper 
enced travellers stop at least 
7Ttimes in any Syear period — 
the hotel so well hked that its 
quests return again and again. 


Come to glorious Hot Springs, high in the Ozarks where 
golf, horseback riding and every outdoor sport is at its 
best—where the health giving waters bring you relief 
from rheumatism, neuritis, kidney trouble high blood 
pressure, general poor health and many other ailments 


NEW 
Rooms 


REDUCED RATES 


from $159 - Apartments, 2, 3 and 


4 rooms. cottages located ori the same 


~— yy grounds BRUCE E.WALLACE, Manager 
hy tre yg 


Yeud y 


EVERY SOUTHWEST HOTEL 
ISA7 STOP HOTEL 


HWEST HOTELS 
Incorporated 


President 


MAJESTIC 


BATH HOUSE xg APARTMENTS 
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MCCALL'S 


MAGATING 


Ou fay 


* the 10th of the month and McCall’s is out! 
A magazine so fresh and exhilarating and inter- 
esting that eager women sweep a half-million 
copies off the stands in a half-dozen days ... and 
nearly a million within the month. McCall's 
has 49% more news-stand sale than any other 
women’s magazine. All cash across the counter! 


Magnetism permeates the whole magazine! 
The advertiser feels its force in sales for his prod- 
uct. Women who pore over McCall’s fashion 
pages and plan their meals by its food pages, 
shop by its advertising columns. The purchase 
of the magazine itself sends them surging to 
shopping centers. 


If you would feel increased sales-pull from 
your advertisements ... your product projected 
into buying hands . . . drawn across the counter 
by insistent demand ... get within the radius 
of Magnetic McCall’s and its 214 million families. 
The results are immediate and electric! 


’ 
McCall’s sells more goods because we 
know what women want 


The Field Editor Staff, through thou- 
sands of calls, observes the Homemaker’s 
needs. Then McCall Authorities solve 
these problems and McCall Editors 
dramatize them in word and picture. 
Lastly, our*Reader Research reports on 
how the magazine is being read. And 
this McCall Method of Editing makes 
a magnetic merchandising magazine! 


McCall's sells more goods be- 
cause of active reader interest 


The mood in stories, articles 
and features is that of the woman 
who reads them . . . spirited, 
alert, alive! And McCall’s is 
doing things . . . like building 
beautiful homes in all sections 
of the country. McCall’s is all 
Action ... Motion. And it moves 
its readers to buy your goods! 


THREE MAGAZINES IN ONE 


McCall’s sells more goods because it 
sells more patterns 


Magnetic McCall’s pulls department 
store trade as does no other magazine! 
More than a million women a month 
march directly to stores for McCall 
Patterns. And drug stores get the news- 
stand traffic from hundreds of thou- 
sands of women who come to buy the 
magazine. McCall’s and its advertising 
is a great magnet for merchants! 


McCall’s sells more goods be- 
cause it’s 3 magazines in 1 


Magnetic McCall’s is a depart- 
ment store in print! The con- 
tents and advertising are divided 
logically into: (1) Stories and 
Articles. (2) Homemaking. (3) 
Style & Beauty. McCall’s is the 
only three-in-one women’s maga- 
zine ... with Atmosphere, ready- 
created for every advertiser. 


more catis FoR MACC A | | LS MORE SALES FOR ADVERTISERS 
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PHOTOGRAPHIC REVIE 
THE WEEK ieee 


STORE FRONT EXHIBIT TAKES TO ROAD 


Charnaux is calling on Venus de Milo, Diana and other fabled beau- 

ties to convince corset wearers that their loveliness is not unattain- 

able, even in 1936. Zero's delicate illustrations are given contrast 
by bold copy. (Story on Page 1.) 


Pittsburgh Plate Glass Company has created a traveling exhibit of 12 model store fronts such as this, 
constructed of actual building materials on a one-seventh scale. 


MERCHANDISING A RADIO PROGRAM 


WHY THIS GROUP FORGOT TO WATCH THE BALL GAME 


B “eos Sally May, star of new radio program of Independent Grocer's 
aseball fans at Crosley Field, Cincinnati, picking up the knockout count on Joe Louis Aug. 18 with a Alliance, steps out of the loud speaker to greet wholesalers at a 
new portable radio during a night game of the Reds with the St. Louis Cards. (Story on Page 42.) conference. J. S. Johnson, advertising manager, introduced Miss May. 
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